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MAKING  HEADLINES... 
ONE  TOWN  AT  A  TIME. 


Community  Newspaper  Company 


1997  winner  of  161  New  England  Press  Association  awards 

1998  EPpy  Award  winner  for  Best  Overall  US  Site  for  a  Weekly  Online  Service 
and  Best  Commercial  Application  in  a  Newspaper  Online  Service. 


COMMON  in 

NEWSPAPER 

COMPAN'i 


townonline-com 


For  more  information,  call  781-433-6700  or  see  us  online  at  Hww.townonline.com 


BUILD  VOUfl  OHN  PUBLISHING  EMPIRE. 


Seydold  HotWired 
Internet  Publisliing 

An  entirely  new  conference 
program  focused  on  cutting-edge 
Web  tools  and  technologies. 


Publishing 

Sgsrenis@SeMbold 

The  definitive  conference  for 
advancements  in  print,  graphics, 
prepress  and  digital  imaging. 


Special  Interest 
Seminars 

One-day  comprehensives  on  the 
state  of  the  industry  for  Internet, 
print  and  photography 


Internet/Prepress 

Tutorials 

Half-  and  fufl-day  courses 
providing  expert  training  on 
publishing's  leading  tools. 


3-Dag  Product 
Exposition 

300-f  top  companies  displaying 
the  latest  publishing  hardware, 
software  and  services 


An  advanced  Web  publishing  conference  and  the  world's  foremost  print  publishing 
conference  can  now  be  found  in  one  complete  event:  Seybold  Seminars  New  York  From 
prepress  to  print,  graphics  to  the  Web  and  Internet,  Seybold  Seminars  brings  traditional 
publishing  expertise  together  with  revolutionary  new  Internet/Web  and  publishing 
technologies.  The  result  is  a  five-day  information  download  you  can  use  to  communicate 
with  your  markets  more  efficiently  than  ever  before.  Whether  you  publish  on  cyber  or 
fiber,  take  advantage  of  a  full  week  of  learning  programs  designed  just  for  you 
Call  us  today  or  visit  our  Web  site  for  your  free  exposition  pass  and  a  Program  Guide. 
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Nine  kids  are 
going  to  college 
because  we 
went  to  court 


When  the  St.  Petersburg  Times  sued  the 
Pinellas  County  School  Board  for  access 
to  secret  discussions,  we  won.  But  the  real 
winners  were  nine  Pinellas  County  high 
school  students  who  now  have  college 
scholarships  waiting  for  them. 

The  St.  Petersburg  Times  sometimes 
engages  in  lawsuits  for  access  to  public 
records  and  to  ensure  compliance  with  the 
state’s  open  government  laws.  When  we 
recover  legal  fees,  we  try  to  do  something 
special.  We  put  the  money  back  into  the 
community. 

The  more  than  $20,000  recovered  from  the 
Pinellas  County  School  Board  suit  went  to 
the  Doorways  Scholarship  program  to 
help  send  nine  local  kids  to  college. 

We  think  that’s  a  good  way  to  use  taxpayers’ 
money.  And  that  suits  us  just  fine. 


i»t.Petersburg  ®imcs 

Florida’s  Best  Newspaper 

www.sptimes.com 


CALENDAR 


MARCH 

4-7  Suburban  Newspapers  of  America  Spring  Publishers’ 

Conference,  Marriott  Marco  Island  Resort,  Marco 
Island,  Fla. 

7-10  Southern  Newspaper  Publishers  Association 

Newspaper  Operations  Conference  and  Trade  Show, 
Dallas 

11-13  New  England  Newspaper  Association  Annual  Spring 
Convention,  Copley  Marriott,  Boston 
14-17  Inter  American  Press  Association,  Midyear  Meeting, 
Condado  Plaza  Hotel  &  Casino,  San  Juan,  Puerto  Rico 
I6-I9  America  East  Newspaper  Operations  &  Technology 
Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

16-20  Seybold  Seminars  NewYork/Publisliing  ’98 

Conference  &  Expo,  Javits  Convention  Center,  New 
York 

18-21  College  Media  Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York  City 

18- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  Managers  Association 
Annual  Convention,  Indian  Lakes  Resort, 
Bloomington,  Ill. 

29- 3  American  Press  Institute  Seminar,  Restin,Va. 

30- 2  ANPE-IFRA  Congress/Expo,  Putra  World  Trade  Center, 

Kuala  Lumpur,  Malaysia 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marriott  Hotel,  Washington,  D.C. 


APRIL 

2- 4  Society  of  Collegiate  Journalists  Biennial  Convention, 

Wartburg  College, Waverly,  Iowa 

3- 4  Free  Community  Papers  of  New  England  Spring 

Convention,  Newport  Marriott,  Newport,  R.I. 

14-18  Southern  Circulation  Manager’s  Association  Annual 
Conference,  Clarion  Plaza  Hotel,  Orlando,  Fla. 

16-19  GMA  Users  Group  National  Conference,  Doubletree 
Hotel,  Austin,Texas 

19-22  Newspaper  Association  of  America  Annual 

Publishers  Convention,  Wyndham  Hotel,  Dallas 
24-26  National  Cartoonists  Society  Reuben  Weekend,  Ritz- 
Carlton  Huntington  Hotel,  Pasadena,  Calif. 

26-29  Society  of  American  Business  Editors  &  Writers 
Conference,  Hilton  Waterfront  Beach  Resort, 
Huntington  Beach,  Calif. 
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ABOVE  THE  FOLD 


Show  Them  The  $$$:  Cowles  Execs  Cash  In  By  Cashing  Out 


TOP  EXECUTIVES  OF  Cowles  Media  Co.  will  do  far 
better  than  was  initially  reported  when  their  compa 
ny  gets  taken  over  by  McClatchy  Newspapers, 
according  to  Cowles’  own  Minneapolis  Star 
Tribune. 

A  story  on  the  front  page  of  the  business 
section  Feb.  21  details  how:  Cowles  CEO 
David  Cox,  initially  projected  to  reap  $15.8 
million,  would  actually  walk  away  with  more 
than  $20  million;  chief  financial  officer  James 
Viera  will  take  home  $4.5  million,  up  from 
$2.9  million  reported  earlier;  Pamela  Sveinson, 
vice  president  for  human  resources,  is  to  get 
$2.3  million,  not  the  $1.5  million  reporter  ear¬ 
lier;  and  chief  flack  Frank  Paris!  is  up  for  $1.2 
million,  vs.  $565,000  originally  reported.  All 


four  are  scheduled  to  depart  when  Mcfdatchy  takes  over 
later  this  month. 

By  comparison,  the  paper’s  3,4(K)  employ¬ 
ees  will  har\est  $4  million  for  their  st<K:k  plan 
—  an  average  of  just  over  $1,176  each. 

Sources  at  the  Star  Tribune  said  the  stor>’ 
generated  a  bit  of  heat,  internally  and  external¬ 
ly.  Some  staffers  were  reportedly  upset  that 
Sveinson,  who  had  not  been  at  the  paper  very- 
long,  did  so  well  on  the  deal. 

For  their  part,  readers  seemed  awed  at  how 
profitable  the  newspaper  business  could  be. 

As  one  newsnxtm  insider  put  it,  “You  don’t 
Cowles  CEO  David  have  to  be  a  math  w-hiz  to  figure  out  that 
Cox:  Yield  bigger  something’s  a  little  uneven  here.” 
than  expected  —  Robert  Neuwirth 


Press  loses 
gold  Starr 

SINCE  THE  END  of  February; 

Kenneth  W.  Starr  has  been  summon¬ 
ing  White  House  aides  and  private 
detectives  before  grand  juries  as  he 
investigates  whether  reporters  were 
tools  in  a  smear  campaign  to  let  loose 
what  he  calls  an  “avalanche  of  lies” 
against  his  WTiitewater  independent 
counsel’s  office. 

What  a  difference  a  year  makes. 
When  Starr  spoke  at  the  Newspaper 
Association  of  America  convention  in 
C^hicago  last  May,  he  told  publishers  he 
l-o-o-o-<>ved  snoopy  reporters  asking 
embarrassing  questions. 

“Very  much  at  the  expense  of 
sounding  shamelessly  Uriah  Heep-ish 
and  obsequious,  it  is  a  helpful  thing  for 
the  Fourth  Estate,  as  you 
are  so  often  called,  to  be 
out  there  digging  ....  I 
certainly  have  seen  some 
very'  high  quality,  important 
reporting  that  has  been, 
shall  we  say,  not  unhelpful 
to  my  own  investigation,” 

Starr  said  {E&P,  May  10, 

1997,  p.  48).  Now,  howev¬ 
er,  the  independent  coun¬ 
sel  apparently  believes 
some  reporting  entirely 
unhelpful  —  to  the  point  it 
constitutes  obstruction  of 
justice  when  journalists 
question  his  staff  about 


false  tips  planted  by  the  White  House. 

“Our  office  in  recent  weeks  has 
been  subjected  to  an  avalanche  of  lies,” 
Starr  said  Feb.  25,  in  defense  of  his 
decision  to  subpoena  Sidney 
Blumenthal,  a  senior  Wliite  House  and 
former  Washington  Post  and  New 
Yorker  writer. 

“The  First  Amendment  is  interested 
in  the  truth.  Misinformation  and  dis¬ 
torted  information  have  come  to  us 
about  career  public  servants  ....  The 
grand  jury  has  a  legitimate  interest  in 
inquiring  into  whether  there  is  an 
effort  to  impede  our  investigation.” 

After  emerging  from  the  grand  jury- 
session,  Blumenthal  told  reporters  that 
he  had  answered  questions  about  his 
contacts  with  various  news  organiza¬ 
tions,  but  avoided  naming  particular 
journalists.  He  also  said  he  refused  to 
answer  some  questions, 
invoking  executive  privi¬ 
lege. 

Separately,  a  Starr  grand 
jury-  in  Little  Rock,  Ark.,  on 
March  3,  summoned  two 
private  investigators,  O.H. 
“Bill”  Mullenax  andTommy 
Goodwin,  to  testify'  about 
an  alleged  smear  campaign. 
In  1996,  they  worked  for  a 
company  retained  by  the 
National  Enquirer  to  look 
into  reports,  which  proved 
unfounded,  that  Starr  was 
involved  in  an  adulterous 
affair.  —  Mark  Fitzgerald 


Passaic  price 

WONDERING  WHAT  IT  cost 
Malcolm  Borg,  ow  ner  of  the 
Hackensack,  N.J.-based  Record,  to  buy  a 
struggling  daily  competitor  from 
William  Dean  Singleton? 

Try-  $43  million.  Though  nobody  was 
saying  when  the  deal  was  announced 
earlier  this  year,  that’s  the  price  the 
Passaic-based,  52,()(KRirculation  North 
Jersey  Herald  &  News  fetched  with  its 
weekly  affiliates,  as  Singleton  reported 
to  the  Securities  and  Exchange 
C'.ommission. 

Borg  refused  to  comment,  but  a 
spokesman  said,“That’s  not  the  correct 
number,”  even  w  hile  conceding  “it’s 
somewhere  in  the  ballpark.” 

Newspaper  analyst  John  Morton  sug¬ 
gested  it  was  a  deal  for  both  sides. 

“That  part  of  New  Jersey  has  st)  much 
competition,  with  markets  cheek-by- 
jowl,  that  it’s  difficult  to  make  any  sin¬ 
gle  operatktn  pay  off,”  he  said. 

The  sale  left  Singleton  out  of  the 
North  Jersey-  market  w'here  he  estab¬ 
lished  his  first  newspaper  holdings. 

Kentucky  sale 

Media  general  INC.  says  it  is  seU- 
ing  its  Kentucky-  holdings  — 
including  one  daily  ,  and  17  nondailies  — 
to  Community-  Newspapers  Holdings  for 
$23.7  million.  The  sale  will  concentrate 
Media  C'»enerars  operations  in  Virginia, 
North  Cantlina  and  Florida. 


Independent 

Counsel 

Kenneth  W.  Starr 


March  7, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BiJSHKR  3 


.STQCKQUOTES 


E6fP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies  i 

with  significant  newspaper  interests)  j 

1  1 

1  i 

1 

3/3/98 

2/24/98 

2/25/97  |H 

A.H.  Belo  Corp.  (NY) 

54.250 

54.750 

37.375  i 

American  Media  Inc.  (NY) 

7.563 

7.438 

5.750  1 

Central  Newspapers  Inc.  (NY) 

71.875 

69.125 

45.625  1 

Dow  Jones  &  Co.  Inc.  (NY) 

52.063 

50.125 

39.750  I 

E.W.  Scripps  Co.  (NY)* 

53.813* 

52.750* 

36.125*  i 

Gannett  Co.  Inc.  (NY)## 

63.188 

63.313 

40.813  i 

Gray  Comm.  Sys.  (NY) 

26.375 

25.750 

19.875  i 

Harte-Hanks  Comm.  (NY) 

42.500 

43.438 

26.500  i 

Hollinger  International  (NY) 

16.063 

15.125 

10.625  i 

Journal  Register  Co.#  (NY) 

19.438 

19.625 

N/A  1 

Knight  Bidder  (NY) 

56.563 

55.875 

40.000  i 

Lee  Enterprises  Inc.  (NY) 

30.938 

30.938 

23.875  i 

McClatchy  Newspapers  Inc.  (NY) 

28.938 

26.563 

25.125  I 

Media  General  Inc.  (AM) 

47.125 

45.500 

29.625  ! 

New  York  Times  Co.  (NY) 

63.875 

67.000 

44.375  1 

News  Corp.  Ltd. 

25.875 

24.938 

21.875  i 

Pearson  Ltd. 

15.375a 

14.500a 

7.640a  i 

Pulitzer  Publishing  Co.  (NY)** 

79.563 

67.188 

48.750  i 

Quebecor  Inc.  Class  A 

19.250b 

18.875b 

25.400b  1 

Times  Mirror  Co.  (NY) 

62.563 

61.750 

51.875  1 

Tribune  Co.  (NY)*** 

65.125 

63.938 

41.000  1 

Washington  Post  Co.  (NY) 

493.563 

483.000 

347.250  i 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

(a)  British  pounds 

(b)  Canadian  dollars 

ns 
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Reader  Services 


How  to  Contact  Editor  &  Publisher 

■  Mail:  llWest  19th  Street, 

New  York.  NY  10011-4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

•  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


a- 

A-- 


Subscriber  Services/Back  Issues 

•  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


■■M  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor"  or  “Shop  Talk  at  Thirty,’ 
c/o  George  Garneau. 


a  E&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

Editorial  Reprints/Permissions 

fnil!!m  "  reprints  of  articles  contact  Production  Man- 

|Ki|||I  ager  Carol  Blum  at  ext.  166. 

•  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 


B  Mailing  Lists 

■  Editor  &  Publisher  does  rvQi  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 


Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://wvw.mediainfo.com. 


4  Editor  &  Pi:bi.isuer 


http://www.mediainfo.com 


March  7,  1998 


STOP  THE  PRESSES 


STEVE  OUTINt 


Pom  Instead  Of  Online  News 

Web  surfers  who  make  minor  misspellings  as  they  seek  access  to  a  news  site  can  end  up  at  a 
hard-core  pornography  site  instead.  Newspaper  lawyers  are  battling  these  new  'parasites. ' 


Have  YOU  VISITED  the 
www.nytime.com, 
www.latime.com, 

WWW.  londontime  .com , 
www.phillynew.com,  or 
detnew.com  Web  sites  recently? 

Prepare  for  an  eyeful.  While  these  Web 
site  addresses  resemble  the  URLs  for 
prominent  newspaper  Web  sites,  they’ll 
transport  you  to  pornogra¬ 
phy  sites. 

While  some  might  view 
this  as  an  innovative  way  for 
entrepreneurs  to  gain  addi¬ 
tional  traffic  to  their  sites  — 
trading  off  the  mistyping  of 
Web  users  trying  to  reach 
the  real  sites  of  the  New 
York  Times,  Los  Angeles 
Times,  Philadelphia 
Inquirer  and  Daily  News,  London 
Times,  and  Detroit  News  —  those  pub¬ 
lishers  aren’t  happy  about  it. 

EXPLOITING  TYPOS 

This  practice  of  buying  domain 
names  that  are  common  misspellings  of 
high-profile  Web  sites  like  those  of 
newspapers  seems  to  be  growing.  The 
idea  is  simple  enough;  Think  of  all  the 
traffic  you’ll  get  from  people  who  real¬ 
ly  intended  to  go  to  www.nytimes.com, 
if  you  own  www.nytime.com,  for  exam¬ 
ple. 

Is  it  legal?  There’s  no  absolute 
answer  to  the  question,  since  no  legal 
challenge  to  the  practice  has  made  it 
through  the  courts  yet.  Most  publish¬ 
ers  who  have  noticed  these  “para-sites” 
are  giving  their  lawyers  marching 
orders  to  send  out  cease-and-desist  let¬ 
ters  demanding  that  the  para-site  own¬ 
ers  stop  using  the  newspaper-like 
URLs. 

At  the  Philadelphia  Online  newspa¬ 
per  site,  general  manager  Fred  Mann 
says  his  staff  just  learned  about 
www.phillynew.com,  which  points  to  a 
pornography  Web  site,  “when  a  user 
messaged  us  about  it.  She  said  she  was 
appalled  when  she  accidentally 


mistyped  our  URL.” 

Philadelphia  Newspapers  Inc.’s  legal 
staff  is  in  the  process  of  contacting  the 
owners  of  the  phillynew.com  domain, 
and  will  demand  that  they  cease  using 
it.  Mann  says  that  the  lawyers  will 
claim  that  use  of  that  domain  is  “trade¬ 
mark  dilution,”  which  becomes  an 
issue  when  someone  moves  so  close  to 
your  trademark  claim  that  it 
can  undermine  the  value  of 
your  trademark.  Mann  says 
his  company  takes  this  issue 
seriously'  and  moved  quickly' 
to  contact  the  philly  newcom 
owners. 

The  Los  Angeles  Times 
Web  site  also  has  a  para-site 
—  www.latime.com  — 
which  redirects  traffic  to  a 
hard-core  pornography  site.  Times 
associate  general  counsel  Karlene 
Goller  says  her  company  is  aware  of 
latime.com  and  has  sent  a  cease-and- 
desist  letter  to  the  domain  owners.  If 
they  refuse,  the  Times  is  prepared  to 
file  a  lawsuit  claiming  a  trademark  vio¬ 
lation.  She  says  that  the  latime.com 
domain  name  is  confusing  consumers, 
some  of  whom  have  contacted  the 
newspaper  company  and  think  that 
the  Times  is  sponsoring  a  sex  site.  “It’s 
just  a  flat-out  misidentification  of  ser¬ 
vices,”  Goller  says. 

And  the  Detroit  News,  which  uses 
the  domain  detnews.com,  is  not 
thrilled  about  the  domain  detnew.com, 
which  points  to  a  porn  site.  Internet 
manager  and  assistant  managing  editor 
Nancy  Malitz  says  her  paper,  which 
belongs  to  the  Gannett  chain,  is  consid¬ 
ering  what  to  do  and  may  be  able  to 
leverage  the  legal  resources  of  Gannett 
corporate  to  get  detnew.com  to  be 
closed  down. 

According  to  a  domain  name  owner¬ 
ship  search  using  Internic’s  Whois 
search,  the  domains  nytime.com, 
latime.com  and  londontime.com  are 
owned  by  “Success  Motivational 
Healing  Institute”  and  “Domain  4  Sale 


&  Company,”  both  of  which  have  the 
same  postal  address  in  Sherman  Oaks. 
Calif.  Phillynew.com  and  detnew.com 
are  owned  by  “Global  Net  2000,  Inc.”  in 
Encino,  Calif. 

Contacted  by  e-mail  about  the  news¬ 
paper-like  URLs,  a  representative  of 
“Domain  4  Sale,”  who  did  not  give  a 
name,  responded, “Network  Solutions 
(maintainer  of  Internet  domain  names) 
never  told  me  anything  about  this  and 
1  paid  for  all  the  name  (sic)  legally.” 
Listed  as  administrative  contacts  in  the 
Intemic  domain  name  registry  for  the 
nytime.com,  latime.com  and  london- 
time.com  domains  are  Laleh  Hejazy' 
and  Saeid  Yomtobian. 

HIGH-PROFILE  TARGET 

USA  Today  also  has  been  a  frequent 
target  of  para-sites,  according  to 
Lorraine  Cichowski,  vice  president  and 
general  manager  of  USA  Today 
Information  Network.  “This  has  been  a 
consistent  problem  for  USA  Today 
since  we  launched  the  site,”  she  says. 
Typically,  readers  who  misty  pe  the 
www.usatoday.com  URL  stumble  on 
the  para-sites  and  alert  USA  Today  Web 
editors.  Cichowski  says  that  her  com¬ 
pany’s  legal  staff  also  monitors  this 
issue  closely  and  proactively  seeks  out 
usatoday.com-like  para-sites.  The 
lawyers  send  out  letters  to  the  domain 
name  owners  demanding  that  they 
stop  using  the  usatoday.com-like  URLs 
and  reminding  them  of  USA  Today's 
trademark  rights,  she  says. 

One  such  example  of  a  questionable 
domain  is  ustoday.com,  which  is 
owned  by  “Domain  Names,  Inc.,”  of 
Houston,Texas.  Going  to  ustoday.com 
takes  you  to  a  Web  page  announcing 
that  the  domain  name  is  for  sale. 
Cichowski  says  she  wasn’t  aware  of 
that  one,  but  will  have  her  legal  staff 
look  into  it. 

MISLEADING  CONSUMERS 

According  to  Katherine  White,  a 
Raleigh,  N.C.,  attorney  who  specializes 
in  online  publishing,  the  publishers 
cited  above  who  have  para-sites  linking 
(See  Stop  The  Presses  on  page  35) 


Outing  is  a  freelance  writer  and  new  media  consultant  based  in  Boulder,  Colo. 
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March  7, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSHER  3 


Starr-tling  Misreading 
Of  The  First  Amendment 


INDKFENDENT  CXtllNSEL  KENNETH  W.  Starr  has  been  so  hapless 
in  recent  days  that  taking  him  to  task  over  the  First  Amendment  is 
the  journalistic'  equivalent  of  piling  on. 

If  Starr  realh  is  tr\  ing  to  chill  the  give-and-take  between  Beltway 
courtiers  and  journalists,  he  is  failing  miserabh  .  B)  grilling  White 
House  aides  about  their  media  contacts,  he  has  achieved  the  near¬ 
impossible:  Making  Eirst  Amendment  martyrs  of  a  bunch  of  fabulists. 

We  have  no  fear  that  the  Washington  press  corps  —  or  (dinton  s 
spinmeisters  —  will  be  intimidated  by  Starr's  thin-skinned  bumbling. 
Yet,  we  arc  sufficiently  bothered  by  one  rationale  he  gives  for  turning 
the  grand  jur)'  loose  on  journalists'  sources  that  we  feel  compelled  to 
do  something  not  man\  Americans  do  these  da>’s:  take  Starr  seriously. 

"The  First  Amendment  is  interested  in  the  truth,”  Starr  intoned  as 
he  subpoenaed  sources.  Well,  yeah  it  is.  But  his  implication  that  that  is 
the  extent  of  the  First  Amendment's  protections  is  frightening  coming 
from  a  prosecutor  who  wields  extraordinarily  broad  powers.  For  the 
First  Amendment  is  about  freedom  —  of  speech,  press,  worship, 
assembly  and  political  debate.  Freedom  for  all  this  expression  —  not 
just  the  “truthful”  kind. 

Dan  Qua)  le  should  be  the  next  president.  Titanic  is  an  overrated 
movie,  phonics  is  the  best  way  to  teach  reading,  there  is  no  Ciod  and 
.Mohammed  is  his  messenger.  Depending  on  ) our  point  of  view,  these 
statements  are  either  true  or  false  or  somewhere  in  between  —  but 
they  are  all  protected  absolutely  by  the  First  Amendment.  Last  year 
Latin  America  rejected  the  pernicious  doctrine  of  the  socalled  “right 
to  truthful  information,”  a  pleasant-sounding  way  to  muzzle  the  press. 
Judge  Starr  should  reject  it,  too. 
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LETTERS  TO  THE  EDITOR 


Regrets  sale 

The  age-old  question  —  is 

chain  ownership  good  for  a  news¬ 
paper,  its  employees  and  its  communi¬ 
ty?  —  never  seems  to  die.  In  my  exam¬ 
ple,  I  have  lived  through  two  genera¬ 
tions  who  have  lost  at  the  hands  of 
chains.  .My  parents,  Harry  and 
(ieraldine  Rasmussen,  sold  the  Austin 
Daily  HetaUl  to  Thomson  Newspapers 
in  1962  and  lived  to  watch  that  paper 
go  from  a  leader  in  Minnesota  journal¬ 
ism  with  over  13,600  circulation  to  a 
struggling  7,303  circulation  today,  and 
at  least  its  second  owners  since 
Thomson.  In  1993,1  sold  my  Times, 
Forest  Lake,  Minn.,  and  ECM  Post- 
Review,  North  Branch,  Minn.,  both 
weeklies,  plus  a  large  regional  weekh’ 
shopper,  a  group  of  community  book- 

Newspaperdom* 

50  YEARS  AGO.  . .  Twcnty-two  repre¬ 
sentatives  of  news  agencies,  maga¬ 
zines,  broadcasters  and  other  media 
met  with  Secretary  of  Defense  James 
Forrestal  to  discuss  voluntary  meth¬ 
ods  of  protecting  vital  military  infor¬ 
mation.  Attending  the  Pentagon 
meeting  at  the  secretar>'’s  invitation, 
they  heard  him  explain  the  need  for 
peacetime  security  measures  to  pro¬ 
tect  technical  information,  weapons 
development  and  military  techiques. 

The  Federal  CA)mmunications 
Commission  took  up  a  hotly  disput¬ 
ed  issue:  whether  a  radio  station 
should  express  the  editorial  views  of 
its  owner.  Radio  station  advocates 
believe  they  should  have  the  same 
freedom  of  expression  as  other 
media.  The  National  Association  af 
Broadcasters  was  given  a  month  to 
prepare  its  case  in  favor  of  the  change. 

From  Editor  &  Pi:busher 
March  7,  1948 
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lets  and  convention  newspapers  for 
the  Twin  (aties  area,  printing  plant  and 
commercial  printing  business  to  Ef^M 
Publishers  Inc.,  now  headquartered  in 
Ca)on  Rapids,  Minn. 

latte  in  1997,  E(]M  announced  to  the 
employees  that  after  the  first  of  the 
year,  the  printing  and  distribution 
departments  would  be  shut  down  in 
Forest  laike,  Anoka  and  one  other  com¬ 
munity,  and  the  work  would  be  trans¬ 
ferred  to  Princeton,  about  an  hour 
from  Forest  Lake.  A  work  force  that 
had  grown  with  my  original  purchase 
in  1 96s  from  1 2  to  65  was  to  be  cut 
by  two-thirds,  with  some  44  of  the 
employees  being  asked  to  commute  to 
Princeton  to  keep  their  jobs.  The  plant 
was  no  longer  of  use  to  E(;M,  despite 
the  fact  that  the  17,()()()-square-foot 
building  is  only  a  few  years  old  —  built 
and  dedicated  to  the  people  of  Forest 
Lake  as  a  strong  corporate  image 
which  would  add  to  the  growth  of 
jobs  and  opportunities.  The  actual 
change  was  delat  ed  until  February. 
Bonuses  were  given  to  those  who 
remained  until  moving  time  and  addi¬ 
tional  but  smaller  bonuses  will  go  to 
those  who  remain  a  specified  time 
after  the  move. 

With  advertising,  news  and  compos¬ 
ing  departments  remaining  (for  the 
time  being)  in  Forest  Lake,  will  the 
large  new  office  and  printing  plant  be 
necessary?  I  doubt  it.  The  building  will 
eventually  be  put  on  the  market  and 
maybe  2,500  square  feet  of  space 
found  for  what  remains.  Oh,  in  the 
meantime,  a  competitor  from  12  miles 
st)uth  at  White  Bear  l.ake  has  begun  a 
weekly  in  Forest  l.ake  with  apparent 
success.  Now,  I  ask  a  simple  question; 

Is  the  chain  ownership  of  EC^M 
Publishers  Inc.  good  for  the  communi¬ 
ty  of  Forest  I.ake  or  the  employees 
based  in  Forest  Lake?  I  guess,  with  53 
years  in  the  newspaper  business,  I  was 
raised  in  m>  profession  at  a  different 
time,  where  different  criteria  needed 
to  be  met.  Newspapering  is  far  more 
than  bottom  lines,  production  efficien¬ 
cy  and  reduced  manpower  or  w  oman- 
power.  I  alwat's  thought  that  the  news¬ 
paper  ranked  as  the  most  important 
presence  in  its  community,  that  it  often 
supported  its  community  of  merchants 
as  a  “second  banker”  to  keep  the  com¬ 
munity  alive,  that  it  was  its  communi¬ 
ty's  best  voice  for  growth,  creation  of 


jt)bs  and  benevolent  corporate  leader¬ 
ship  —  in  addition  to  printing  the 
news,  afflicting  the  comfortable  and 
comforting  the  afflicted. 

When  our  origlinal  plant  was 
destroyed  by  a  Thanksgiving  Day  fire 
in  1 969,  the  Forest  Lake  community 
came  tt)  our  aid  by  providing  space  for 
us  to  operate  in,  chairs,  desks,  typewrit¬ 
ers  and  ever>  thing  else  it  could  to 
keep  “their  newspaper”  going.  With 
our  circulation  list  gone,  the  communi¬ 
ty  came  forward  with  yearh  subscrip¬ 
tions  when  many  did  not  have  to 
because  they  already  had  paid  ahead. 

All  future  ownerships  of  that  newspa¬ 
per  owe  something  to  that  ct)mmunity. 

1  don’t  know'  w  hat  the  answer  is.  1 
still  get  my  checks  monthly  and  I  have 
moved  away.  But  the  soul  of  newspa- 
pering  is  gone  when  a  new  owner  can 
ignore  the  often  expres.sed  concerns  of 
the  seller  and  rip  apart  a  company. 
(4)uld  it  all  have  been  prevented  in  the 
siile  contract?  Perhaps,  but  when  a  buyer 
comes  across  as  in  tune  with  the  seller 
and  then  changes,  there  is  little  recourse. 
Give  it  some  thought  future  sellers. 

Your  dreams  may  be  shattered,  t<H)! 

Duane  A.  Rasmussen 
former  owner. 
Sell  Publishing  Co.,  Fotvst  Lake,  Minn., 
writes  from  Port  Isabel,  Texas 

Already  reading 

An  item  B\  Robert  Neuw irth 
(“When  Bad  News  Is  G(K)d,”Jan. 

3 1 ,  p.  12)  noted  that  single-copy  sales 
of  some  small  newspapers  did  not 
increase  as  a  result  of  the  alleged 
White  House  sex  scandal. 

Perhaps  the  reason  isn't  that  small¬ 
town  people  aren’t  interested,  but 
rather  that  all  of  them  already  buy  the 
local  newspaper.  Existing  household 
penetration  in  a  market  certainly  must 
have  some  bearing  on  how  a  national 
news  event  will  affect  single-copy  sales. 

If  a  major  news  event  causes  single¬ 
copy  sales  to  increase,  that  indicates  the 
newspaper  has  an  opportunity  to  sell 
more  papers  every  day.  Big  city  news¬ 
papers  deliver  fun  every  day,  not  just 
on  day  s  when  big  events  occur.  They 
should  find  a  way  to  show  people  that. 

Kent  M.  Ford 

editor,  .Missouri  Ptvss  Association 
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EVERY 

BY  M.L.  STEIN 

State  Training  Funds 
Fuel  Calif.  Controversy 

Knight  Bidder  paper  questions  why  Gannett  papers  need  state  money  to  train  journalists 


"This  is  our  money 
we're  using.  We're 
simply  getting  back 
what  we  have  paid 
out  in  taxes." 


—  Michael  Chihak, 
publisher,  Californian 


Four  GANNE'H'  newspapers  in  Cali¬ 
fornia  have  received  state  money  for 
employee  training,  drawing  criticism. 

When  the  Salinas  Californian 
recently  got  $148,000  from  the  State 
Employment  Training  Panel  (ETP),  Pat 
Keil,  publisher  of  the  rival  Monterey  County  Her¬ 
ald,  was  quoted  in  his  paper  as  saying:  “It’s  unbe¬ 
lievable  to  me  that  the  nation’s  largest  newspaper 
company,  with  revenues 
over  $4.5  billion  and 
nearly  $  1  billion  in 
operating  income,  finds 
it  necessary  to  ask  the 
state  of  California  for 
money  to  train  its 
employees.” 

Keil  said  the  Herald,  a 
Knight  Ridder  paper,  is 
spending  more  than  $1 
million  this  year  to 
improve  its  news  quality  and  customer  service. 
The  two  dailies  compete  in  the  Salinas  Valley,  Keil 
said  in  an  interview. 

“We  have  never  considered  funding  from  the 
state,”  he  added.  “My  impression  is  that  the  ETP 
money  is  for  shoring  up  smaller  firms,  not  those 
with  huge  parent  companies  like  Gannett.” 

The  governor’s  office  describes  ETP,  which  has 
a  $100  million  budget,  as  a  “business-labor  sup¬ 
ported  state  agency”  funded  by  an  employment 
training  tax  collected  from  employers. 

On  that  ground,  Californian  publisher  Michael 
Chihak  said, “This  is  our  money  we’re  using.  We’re 
simply  getting  back  what  we  have  paid  out  in 
taxes.” 

Chihak  objected  to  the  Herald  story’s  use  of  the 
word  “grant.” 

“It  is  not  a  grant,”  he  asserted.  “This  is  state 
money  that  has  been  set  aside  to  create  business  in 
California.” 

Barry  Worthington,  a  market  analyst  for  ETP,  also 
eschewed  the  term  grant.  ‘We  don’t  call  it  a  grant,” 
he  said.  “It’s  tax  money  given  back  to  the  organi¬ 
zations,  and  they  have  been  glad  to  get  it.”  Non¬ 
newspaper  recipients  have  included  Technicolor 
Inc.,  the  University  of  Southern  California’s  Inte¬ 
grated  Media  Systems  Center,  the  city  of  Los  Ange¬ 
les  and  Deluxe  Laboratories,  one  of  the  largest 
movie  film  laboratories  in  the  world,  serving  Para¬ 
mount  Pictures  and  Universal  Studios,  MGM  and 
Twentieth  Century'  Fox. 


"It's  unbelievable  to  me 
that  the  nation's  largest 
newspaper  company. . . 
finds  it  neccessary  to 
ask  the  state  of 
California  for  money  to 
train  its  employees" 

—  Pat  Keil,  publisher, 
Herald. 


Chihak  said  the  Californian  has  used  the 
$148,000  to  train  staffers  on  a  new  front-end  sys¬ 
tem,  other  technology  and  in  writing  and  editing. 

ETP  also  funded  the  Visalia  Times-Delta,  Tulare 
Advance-Register  and  the  Marin  Independent 
Journal,  which  received  $291,000,  according  to 
the  paper’s  human  resources  director,  Angela  Lusk. 
“It’s  been  a  real  help  to  us,”  Lusk  said.  She  said 
funds  went  to  train  full-time  personnel  in  such 
technology  as  Quark, 
Multi-Ad  Creator  and 
operations  in  the  photo 
department,  as  well  as 
for  writing  and  editing 
development. 

Independent  Journal 
publisher  and  president 
Phyllis  Pfeifer  said  she 
saw  no  conflict  of  inter¬ 
est  in  accepting  state 
funding  for  training  pur¬ 
poses.  “Why  would  there  be?”  she  asked.  “It’s 
money  that  the  state  collected  from  us.” 

The  Ventura  County  Star  applied  for  funding 
but  withdrew  the  application  because  “the 
process  was  too  cumbersome  and  required  too 
much  paperwork,”  recalled  editor  Tim  Gallagher. 
When  it  was  being  considered,  he  added,  he  noti¬ 
fied  top  management  that  he  would  not  use  the 
money  for  newsroom  training.  “I  felt  uncomfort¬ 
able  about  it,”  he  explained.  “And  if  there  was 
going  to  be  any  controversy  over  it,  I  did  not  want 
to  be  involved.” 


Baker  Departs 
NY  Times  Co. 

Diane  P.  baker,  the  chief  financial  officer  of 
the  New  York  Times  Co.  who  was  widely 
credited  with  boosting  the  company’s  profile  on 
Wall  Street,  is  leaving  on  March  3 1 . 

In  the  two  years  she  has  been  CFO,Times  Co. 
stock  has  more  than  doubled.  Baker,  43,  said  she 
was  resigning  to  spend  more  time  with  her  family 
and  her  newly  adopted  son. 

John  M.  O’Brien,  senior  vice  president  for  oper¬ 
ations  and  a  former  financial  officer  of  its  flag¬ 
ship  New  York  Times,  was  named  acting  CFO  dur¬ 
ing  the  search  for  a  replacement. 
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Newspaper  Loses  Cell 
Phone  Records  Battle 

Nevada  court  rules  that  county  officials  don't  have  to  reveal  who  they  call 


A  NEVADA  JUDGE  has  ruled  that  top 
(;iark  Gounty  officials  don’t  have  to 
turn  over  complete  cellular  tele¬ 
phone  records  to  the  Las  Vegas 
Review-Journal,  which  filed  a  law¬ 
suit  to  obtain  the  documents. 

The  newspaper  went  to  court  after  county 
officials  turned  over  cellular  phone  records  with 
the  last  four  phone  number  digits  blacked  out. 
The  full  phone  numbers  would  allow  reporters 
to  identify'  all  the  people  officials  call  on  their 
mobile  government  phone  systems. 

DRAWING  INFERENCES 

(bounty  counsel  Mary  Anne  Miller  said  the 
county  didn’t  want  to  turn  over  the  information 
because  it  was  concerned  that  “inferences” 
would  be  drawn  if  full  telephone  numbers  were 
released  to  the  press. 

“If  there  was  a  call  to  one  lobbyist  and  the  next 
call  was  to  a  governmental  official,  [the  press 
might]  draw  the  inference  that  the  ktbbyist  got 
access,”  explained  Miller.  The  county  argued  that 
revealing  the  phone  numbers  would  infringe  on 
the  “deliberative  process”  in  which  lawmakers 
talk  with  other  public  officials  and  constituents 
to  help  decide  public  policy. 

District  Judge  Kathy  Hardcastle,  in  a  seven- 
page  decision  issued  March  3,  agreed  that  the 
documents  being  sought  are  public  records 
under  the  state’s  open  records  law.  But  she 
referred  to  a  “common  law’  limitation”  dealing 
with  the  release  of  such  records  w  hen  they  are 
part  of  a  public  policy  making  t)r  deliberative 
process. 

'UNROMANTIC  REALITY' 

“The  deliberative  process  privilege  is 
grounded  in  the  unromantic  reality  of  politics;  it 
rests  on  the  understanding  that  if  the  public  and 
the  [government  officials]  were  entitled  to  pre¬ 
cisely  the  same  information,  neither  would  likely 
receive  it.  Politics  is  an  ecumenical  affair;  it 
embraces  persons  and  groups  of  every  conceiv¬ 
able  interest;  public  and  private;  popular  and 
unpopular,”  she  said. 

“To  disclose  every'  private  meeting  or  associa¬ 
tion  of  the  [government  official]  and  expect  the 
decision-making  process  to  function  effectively,  is 
to  deny  human  nature  and  contrary  to  common 
sense  and  experience,”  wrote  Hardcastle,  quoting 
a  1991  C^alifornia  Supreme  Court  decision. 
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Newspaper  officials  were  disappointed  with 
the  ruling  and  undecided  about  their  next  legal 
step. 

Editor  Thomas  Mitchell  said:  “She  clearly  mis¬ 
construed  the  law’  she  cited  and  took  it  com¬ 
pletely  out  of  context.  The  law  merely  protects 
officials  from  being  hauled  into  court.  Try  ing  to 
apply  this  to  public  records  is  legislating  from  the 
bench.” 

Since  there  is  no  mid-level  appeals  court  in 
Nevada,  the  case  could  be  appealed  to  the 
Nevada  Supreme  (^ourt  or  a  rehearing  sought. 

.Mitchell  said  he  will  discuss  further  legal  action 
with  Sherman  Frederick,  the  publisher  of  the 
newspaper. 

llie  Review-Journal  and  its  owners,  DR  Part¬ 
ners,  initially  filed  the  lawsuit  in  February,  after 
six  months  of  trying  to  get  the  cellular  telephone 
records  for  1996  and  1997. 

The  action  was  taken  against  the  seven-mem¬ 
ber  C'lark  (A)unty  Cx)mmission  and  two  officials, 
county  manager  Dale  Askew  and  aviation  direc¬ 
tor  Randy  Walker.  (;iark  (A)unty,Nev.,  includes  the 
city  of  Las  Vegas. 

In  an  opinion  column  in  the  Sunday,  Feb.  22 
issue  of  the  paper,  .Mitchell  told  readers  that  the 
public  has  a  right  to  know  how  county  tax  dol¬ 
lars  are  being  spent.  “We  re  not  asking  for  tapes 
or  transcripts  of  phone  calls,  just  the  basic  billing 
information  that  all  phone  customers  get  at  the 
end  of  the  month.  Since  we  re  pay  ing  the  bill, 
why  can’t  we  see  how'  it  is  being  run  up?" 

COUNTY  IS  PLEASED 

C;ounty  counsel  Miller  told  the  Review-Jour¬ 
nal:  “We  are  really  pleased  over  here  at  the 
ct)unty.  We  think  the  judge  made  the  right  deci¬ 
sion.” 

She  said  appealing  the  decision  to  the  state’s 
highest  court  would  help  to  clarify  the  open 
records  law. 

Katherine  White,  a  First  Amendment  law'y  er  in 
Raleigh,  N.('.,  said  the  conversations  by  the 
county  officials  and  not  simply  the  telephtme 
numbers  is  the  key  issue. 

"I  agree  with  the  newspaper  that  telephone 
records,  the  service  for  which  is  paid  for  by  tax¬ 
payers,  should  be  a  matter  of  public  record  — 
telephone  numbers  alone  do  not  contain  any  sub¬ 
stantive  information.  The  substantive  part  is  not 
in  the  numbers  but  in  the  conversation  that 
occurred,”  said  White.  ■ 
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Abitibi  Pushes  Price, 
Pursues  Ayenor  Bid 

Offer  raises  specter  of  behemoth  controlling  25%  of  capacity 


As  WINTER  STARTED,  Abitibi-Consoli- 
datcd  Inc.  led  the  call  for  an  April 
price  hike  of  $50  per  metric  ton  of 
newsprint.  With  the  season  drawing 
to  a  close,  the  world’s  biggest 
newsprint  maker  appears  ready  to 
raid  North  America’s  No.  3  producer,  scarcely  a 
year  after  acquiring  the  No.  4. 

On  Feb.  25,  Montreal-based  Abitibi  announced 
an  unsolicited  bid  for  Avenor  Inc.  for  $2  billion 
(Canadian)  in  stock  and  the  assumption  of  C$  1  bil¬ 
lion  of  debt. 

Avenor  interim  CEO  Arthur  Sawchuck  immedi¬ 
ately  described  the  offer  as  “opportunistic,  under¬ 
whelming  and  grossly  inadequate.”  Sawchuck  took 
over  after  Paul  Gagne  departed  in  November  fol¬ 
lowing  shareholder  rejection  of  his  proposal  to 
acquire  heavily  indebted  Repap  Enterprises. 

Avenor  finance  chief  Francois  Roy  has  said  a 
response  to  Abitibi ’s  offer  would  be  crafted  by  the 
first  week  of  March.  Roy  could  not  be  reached  for 
comment.  A  company  statement  said  only  that 
management  will  “assess  all  its  alternatives.”  Abitibi 
operating  chairman  Ron  Oberlander  told  the  Mon¬ 
treal  Gazette  that  Abitibi  has  financing  sufficient 
to  increase  its  bid. 

Abitibi  offered  to  pay  twothirds  cash  and  the 
rest  in  stock.  For  each  Avenor  share,  stockholders 
could  choose  C$28  or  1.425  Abitibi-Consolidated 
share.  Roughly  equal  to  Avenor’s  1997  net  sales, 
(the  C$2  billion)  offer  represented  a  21%  premium 
on  stock  then  trading  at  C$23.10.  The  next  day, 
however,  investors  pushed  Avenor  stock  over 
C$30  on  the  Toronto  and  Montreal  exchanges. 

When  Abitibi  acquired  Stone-Consolidated  last 
year,  the  new  company  had  more  than  twice  the 
production  capacity  of  either  of  its  biggest  com¬ 
petitors,  Donohue  and  Avenor,  both  also  head¬ 
quartered  in  Montreal.  If  Abitibi-Consolidated 
buys  Avenor,  the  resulting  enterprise  will  account 
for  20%  to  25%  of  North  American  newsprint 
capacity  and  will  control  approximately  one-third 
of  North  American  markets,  with  its  own 
newsprint  and  that  of  marketing  partners. 

CONSOLIDATION,  COST  CONTAINMENT 

The  proposed  acquisition  would  bring  together 
22  paper  mills,  including  four  in  the  United  States 
and  one  in  the  United  Kingdom.  The  companies’ 
combined  1997  estimated  annual  newsprint 
capacities  were  just  under  4.27  million  metric 


tons,  according  to  Pulp  &  Paper  1998  North 
American  Factbook. 

At  C$4.2  billion,  Abitibi’s  1997  revenue  was 
more  than  twice  Avenor’s.  For  the  year,  Abitibi 
posted  a  loss  of  C$121  million,  most  of  it  from 
costs  related  to  mergering  with  Stone-Consoli¬ 
dated,  and  Avenor  reported  a  loss  of  C$217  million. 

Canadian  newsprint  shipments  were  up  6.3%  in 
1997  to  over  9  3  million  metric  tons,  while  mill 
operating  rates  rose  to  95%,  from  90%.  The  Cana¬ 
dian  paper  industry  overall  shipped  5.1%  more  last 
year  to  a  record  29.4  million  metric  tons,  with  a 
continued  focus  on  cost  containment,  restructur¬ 
ing  and  consolidation,  according  to  the  Canadian 
Pulp  and  Paper  Association. 

The  CPPA  reported  that 
approximately  $6  billion,  or 
17%,  of  the  country'  s  pulp 
and  paper  industry  assets 
changed  hands  in  mergers, 
acquisitions  and  divestitures 
in  1997,  and  this  year  “the 
industry  continues  the  drive 
to  achieve  greater  economies 
of  scale,  critical  mass  and 
market  specialization.” 

Abitibi  said  it  planned  to  divest  Avenor’s  pulp¬ 
ing  operations  and  its  white-paper  mill  in  Ontario. 
For  the  same  copier/printer  market,  Avenor  made 
trial  quantities  of  cut  newsprint  with  40%  recycled 
fiber  as  a  cheaper  alternative  for  everyday  office 
use.  It  would  not  comment  on  those  market  trials, 
begun  last  year  in  the  United  States  and  Germany. 

The  product  represents  in  a  minor  way  Avenor’s 
major  commitment  to  newsprint  recycling  — 
repulping  and  deinking  operations  that  would  add 
considerably  to  Abitibi’s  recycling  capacity. 

By  last  December,  Abitibi  said,  it  already  had 
exceeded  its  original  aim  of  saving  C$1()0  million 
by  June  1998  and  was  on  track  to  save  a  total  of 
C$200  million  by  summer  1999.  Its  president, 
James  Doughan,  said  another  C$90  million  can  be 
cut  by  merging  with  Avenor,  which  is  already  try¬ 
ing  to  wring  out  C$55  million  in  annual  savings. 

Unless  savings  are  plowed  back  into  improving 
production  efficiency  in  order  to  reduce  or  stabi¬ 
lize  prices,  cost  cutting  only  benefits  producers, 
said  one  doubtful  newspaper  group  executive 
who  purchases  newsprint. 

The  exec,  who  insisted  on  anonymity',  also 
expressed  pessimism  about  an  Abitibi-Avenor 


Consolidation  can 
promote  “a  much 
more  rational 
approach  to  our 
pricing" 
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combination  —  and  the  consolidation  trend  that  is 
restructuring  the  newsprint  industry. 

“I  can’t  imagine  it  being  good”  for  newspapers, 
he  said,  adding  that  prices  have  risen  about  $100 
per  ton  in  the  last  year. 

“Any  time  you  have  fewer  competitors  in  the 
market,  you’re  going  to  have  more  abilit)  to  set 
prices  and  control  output,”  said  Robert  G.  Picard, 
professor  of  communications  specializing  in  news¬ 
paper  economics  at  California  State  University, 

Fullerton.  The  absorption  of  middle-level  produc¬ 
ers  may  leave  smaller  players  unable  to  respond  to 
giant  competitors,  he  said,  adding:  “The  Canadians 
are  very  weak  on  anti-trust  concerns  .  .  .  especially 
if  the  only  people  likely  to  be  hurt  are  in  the 
United  States.” 

COMPETITOR  SEEKS  STABILITY 

But  from  Alberta  Newsprint  Co.,in  Whitecourt, 
general  manager  lain  Thomson  hoped  an  Avenor 
takeover  “will  bring  some  stability  to  the  market¬ 
place”  —  relief  for  mills  and  their  customers.  The 
price  highs  and  lows  of  the  last  few  years  must  be 
smoothed  out,  he  said,  adding  that  consolidation 
can  promote  “a  much  more  rational  approach  to  rejection  of  a  mediator’s  proposed  terms  of  settle- 
our  pricing.”  ment  of  8-month-old  strikes  at  two  Fletcher  Chal- 

Accounting  for  about  1.5%  of  North  American  lenge  mills  in  British  Columbia, 
capacity,  Alberta  Newsprint  is  No.  16  out  of  31  But  when  the  strikes  end.  New  Zealand-based 
North  American  manufacturers.  Fletcher  c:hallenge  will  find  others  interested,  he 

But  Thomson  feels  no  threat  from  the  prospect  said,  among  them,  (Champion  International,  which 
of  an  even  bigger  Abitibi.  The  greater  danger,  he  is  selling  its  two  newsprint  mills,  both  in  Texas.  In 
said,  is  the  continuing  price  instabilitj',  and  frag-  the  meantime,  Quebecor<ontrolled  Donohue  may 
mentation  among  manufacturers  “is  probably  one  make  its  own  bid  for  Avenor  or  Champion,  he  said, 
of  the  sources  of  the  instability.” 

Enron  (Capital  and  Trade  Resources  is  less  opti-  GOING  UP 
mistic.  ECT  was  among  several  companies  to  rec-  Thirty  days  also  brings  the  industry  to  the  next 
ognize  newsprint  price  instability  as  an  opportu-  price  hike  —  about  8%.  The  third  increase  in  a  lit- 
nity  to  arrange  financial  swaps  with  mills  and  their  tie  over  a  year,  it  would  push  transaction  prices 
customers.  over  $640. 

A  week  after  the  bid  for  Avenor,  ECT,  with  its  Soon  after  Abitibi,  Avenor  and  Donohue  also 
weekly  schedule  of  prices,  said  the  30%  market  announced  $50-a-ton  increases,  followed  by  No.  4 
share  of  a  combined  Abitibi  and  Avenor  may  help  producer,  Greenville,  S.C.-based  Bowater,  with  a 
support  long-term  prices,  but  “is  still  dramatically  planned  $40  hike  —  where  real  pricing  will  settle, 
short  of  the  level  necessary'  to  set  firm  pricing  and  according  to  the  paper-purchasing  executive.  Bar- 
reduce  market  volatility.”  ring  dramatic  change  in  demand,  he  said,  the  price 

Pointing  to  Europe’s  fewer,  larger  suppliers  —  probably  will  be  brought  on  gradually,  as  it  was  last 
and  to  consolidation  among  U.S.  newspapers  —  year,  for  all  but  new  or  small  buyers. 

Thomson  concluded;  “We’re  just  heading  down  a  Though  the  next  increase  seems  sure  to  stick  “at 
similar  path.”  some  time,”  a  second  boost  later  in  the  year  is 

Newsprint  producers  may  be  returning  to  prof-  unlikely,  according  to  the  buyer,  who  said,  “I  don’t 
itability'  as  demand  rises,  but  demand  isn’t  strong  think  they  would  approach  that  $■’00  mark  again.” 
enough  to  justify  new  production  capacity.  At  this  Supporting  the  increases  are  the  continuing 
point,  said  the  newsprint  buyer,  producers  “can’t  Fletcher  C^hallenge  strikes,  coming  labor  contract 
afford  to  build  anything,  but  they  can  afford  to  buy  negotiations  for  eastern  (Canadian  mills  and  con- 
someone.”  He  suggested  a  credible  bid  for  Avenor  tinuing  demand  from  U.S.  dailies.  After  using  4.1% 
“could  set  off  a  flurry  of  other  acquisitions.”  And  more  new.sprint  in  1997  than  in  1996,  they 
while  conceding  that  competition  for  now  boosted  use  by  3  7%  in  January,  according  to  the 
remains  adequate  among  producers,  he  predicted  Newspaper  Association  of  America. 

“a  lot  is  going  to  happen  in  the  next  30  days.”  Working  to  suppress  or  delay  newsprint  price 

Off  the  calendar  for  those  30  days,  he  thinks,  is  hikes  are  uncertainties  about  demand  in  financially 
any  merger  of  Fletcher  Challenge’s  North  Ameri-  troubled  east  Asian  markets  and  mounting 
can  newsprint  operations  and  MacMillan  Bloedel’s  newsprint  inventories  among  North  American  pub- 
MB  Paper  Ltd.  subsidiary.  The  two  were  believed  Ushers.  After  inventories  declined  in  the  first  half  of 
to  be  candidates  for  a  joint  spinoff  into  an  inde-  1997,  they  began  swelling,  reaching  a  December 
pendent  four-mill  company.  That  ,scenario  seems  increase  of  "^.8%  and  a  projected  January  rise  of 
improbable,  the  newsprint  buyer  said,  since  recent  5.8%.  ■ 
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Protests  Greet 
New  Publisher 

Readers  angry  over  story  naming  beloved  doctor  as  target  of 
investigation  into  infant's  smothering  death 


f'~~Z  HE  DAY  JOHN  Brewer  arrived  in  Port 

Angeles, Wash.,  for  his  new  job  as  pub¬ 
lisher  of  the  local  newspaper,  he  saw 
his  first  problem  outside  his  office 
window. 

Parading  around  the  Penmsula 
Daily  News  building  was  a  group  of  townspeople 
protesting  because  the  newspaper  published  the 
name  of  a  beloved  doctor  accused  of  smothering  a 
3-da>-old  infant. 

“It  was  a  classic  kill-the-messenger  situation,” 
said  Brewer,  a  former  As.sociated  Press  and  New 
York  Times  Co.  executive.  “Here  was  a  man  who 
probably  had  delivered  half  the  babies  in  the 
county  accused  of  a  terrible  crime.” 

Holding  heart-shaped  balloons  reading  “We  sup¬ 
port  Gene,”  about  70  mothers,  fathers,  daughters 
and  sons  turned  out  in  support  of  Dr.  Eugene 
Turner,  who  is  being  investigated  by  the  Port  Ange¬ 
les  police  and  the  state  Medical  Quality  Assurance 
(Commission,  which  has  limited  his  license  to 
practice  medicine  by  prohibiting  him  from  using 
resuscitation  methods.  In  addition,Turner  has  vol¬ 
untarily  suspended  his  privileges  at  Olympic 
Memorial  Hospital,  where  the  the  infant  was  born. 
At  this  writing.  Turner  has  not  been  charged  with 
a  crime. 

According  to  hospital  docu- 


Brewer  said  coverage  was  fair  and  balanced.  The 
pediatrician’s  name  was  printed  because  the  state 
identified  him,  and  the  News  did  not  want  to  be 
accused  of  covering  it  up.  Brewer  said. 

A  local  radio  station  and  a  cable  company  did 
not  identity  Turner  in  their  reports. 

In  following  up,  the  newspaper  went  to  court  to 
obtain  records  showing  that  hospital  officials 
knew  the  incident  should  have  been  reported  to 
the  police  within  48  hours  —  but  wasn’t.  The  hos¬ 
pital’s  executive  committee  decided  the  local 
community  “may  not  be  able  to  cope  with  such  a 
report,”  the  story  related. 

Prior  to  the  demonstration,  “//  hciS  HOt  bcctl 
Filion,  45,  and  others  di.strib- 

uted  fliers  around  town  that  eClSy  tO  I  Ufl  StOi  ICS 
read;  “Are  you  outraged  at  the  that  WC  kHOlV 
Peninsula  Daily  News  cover-  , 

age  of  Dr.Turner?  We  are!  Join  ^rmiC  rcaclcrS 
us  in  a  Display  of  Hearts  for  oftCTl  GUV  OU'fl 
Dr.  Eugene  Turner.  .  .  .  PDN  ^  ... 

needs  explain  their  biased  fiimilteS  -  Will 
reporting.”  Filion  was  quoted  kUitC  tO  PCUCi  ’ 
in  the  News'  Page  One  story  as 
creditingTurner  with  prolonging  her  son’s  life  dur¬ 
ing  a  seven-year  battle  with  cancer. 

Brewer,  who  is  still  getting  acquainted  with  the 
community  of  18,500  people. 


ments,  nurses  saw  the  62-year- 
old  Turner  place  his  hand  over 
the  nose  and  mouth  of  the  baby, 
who  he  believed  had  been  born 
braindead. 

Patti  Filion,  who  organized  the 
rail),  asked  Brewer  how  many 
subscriptions  the  Daily  News 
had  lost,  and  how  many  letters  it 
had  received,  on  the  issue. 
Brewer  said  12  subscribers  had 
canceled,  but  overall  circulation 
increased,  and  no  advertisers 
bailed  out. 

"It  was  a  classic  kill-the- 
messenger  situation.  Here  was  a 
man  who  probably  had  delivered 
half  the  babies  in  the  county 
accused  of  a  terrible  crime." 

—  John  Brewer,  publisher, 
Peninsula  Daily  News, 
Port  Angeles,  Wash. 


said  that  people  have  stopped 
him  in  the  street  to  explain  they 
turned  out  to  “show  their  loy¬ 
alty”  to  the  doctor.  “  Ihey  wel¬ 
comed  me  as  the  new  publisher 
and  told  me  not  to  take  it  per¬ 
sonally,”  he  recalled. 

In  a  column.  News  managing 
editor  Roger  Morton  wrote:  “It 
has  not  been  easy  to  run  stories 
that  we  know  some  readers  — 
often  our  own  families  —  will 
hate  to  read.  .  .  .  Our  job  is  to 
give  you  all  the  facts  so  you  can 
make  informed  opinions,”  even  if 
the  facts  “at  times  may  be  dis¬ 
pleasing  or  uncomfortable.” 

Running  Turner’s  name  was 
“in  line  with  standard  proce¬ 
dures,”  he  .said,  promising  to 
“report  important  stories  despite 
knowing  man)  people  will  be 
mad  at  us.” 
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BY  M.L.  STEIN 


Digital  Cameras  Prove 
Worth  In  Calif.  Storms 

Technology  triumphs  over  snarled  transportation,  severed 
satellite  feed  during  California  flooding 


! 


“We  were  without 
the  wire  from 
roughly  9  ci.m. 
to  1  p.m.” 


Digital  cameras  saved  the  day  sev¬ 
eral  times  for  the  Marin  Indepen¬ 
dent  Journal  as  violent  rainstorms 
swept  the  county'  across  the  (iolden 
Gate  Bridge  from  San  Francisco. 
Highway  101,  the  main  thorough¬ 
fare  in  Marin  C'.ounty,  frequently  was  flooded  dur¬ 
ing  February,  creating  immense  traffic  jams,  e.spe- 
cially  during  peak  commuting  times. 

But  Independent  Journal  photographers  with 
digital  cameras  did  not  have  to  fight  traffic  to  get 
photos  to  the  newspaper  in  Novato.  Staffer  Marian 
Little-lltley,  for  example,  shot 
a  picture  of  a  woman  wading 
through  knee-deep  water  in 
San  Rafael.  It  would  have 
taken  her  45  minutes  to  an 
hour  to  drive  the  two  miles  to 
her  office  with  the  picture. 
“Traffic  was  completely 
stopped  and  all  the  surface  streets  were  dead 
stopped,”  she  recalled.  Instead,  she  went  to  the 
nearby  home  of  a  high  school  friend  and  filed  her 
pictures  by  phone.  Her  Nikon  digital  camera  holds 
120  frames,  which  she  could  view  on  a  battery- 

powered  laptop 
in  her  car.  She 
picked  the  best 
shots  and  the  tele¬ 
phone  did  the 
rest. 

Later  that  day, 
she  drove  to  the 
town  of  larkspur 
and  shot  what 
became  a  front¬ 
page  photo  of  a 
stream  of  cars 
sloshing  through  a 
flooded  freeway 
exit.  She  phoned 
those  pictures  in 
from  her  parents’ 
home  in  nearby 
Kentfield. 

In  the  pre-digi¬ 
tal  days,  IJ  photo 
editor  Scott  Henry- 
said,  “she  shoots 
the  picture  in  San 
Rafael  and  has  to 


Ittartn  ^nbcyrobrnt 


HKZEIHiZS 


Storm  stuns  Marin 


get  back  here.  If  she  does  that,  she’s  not  following 
the  story-  as  it  continues  in  Larkspur.” 

Cameraman  Robert  Tong  shot  a  picture  of  a  man 
taping  up  a  store  window  in  San  Anselmo  but  did¬ 
n’t  have  time  to  get  it  back  to  Novato  since  he  had 
a  basketball  game  to  cover  at  a  Larkspur  high 
school.  No  problem.  He  phoned  the  photo  in  from 
the  coach’s  office. 

The  Gannett-owned  paper  bought  its  first  digi¬ 
tal  cameras  last  October,  said  Phyllis  Pfeiffer,  presi¬ 
dent  and  publisher,  and  then  installed  Digital  Col¬ 
lections,  a  $150,000  Unix-based  picture  and 
archiving  system  designed  to  ease  photo  selection, 
on  Jan.  15. 

Pfeiffer  herself  was  stuck  in  traffic  for  two 
hours  just  getting  to  work  from  her  .Marin  home 
on  Highw-ay  101. 

Besides  fouling  up  transportation,  the  storms 
created  other  problems.  High  winds  sheared  a 
quarter-inch-thick  bolt  from  a  satellite  dish  on  the 
roof  of  IJ  headquarters,  knocking  it  out  of  align¬ 
ment  and  cutting  off  transmissions,  including 
national  news,  stock  information  and  stories  from 
sports  editor  Holly  Woolard,  who  was  covering  the 
Olympics  in  Nagano. 

Editor  .Mike  Townsend  said  the  paper  arranged  to 
take  AP  stories  off  the  Web  site  of  the  Gainesville 
Sun  in  Florida.  Photos  came  from  a  special  AP  site, 
accessible  by  password  for  member  newspapers. 

“We  were  without  the  wire  from  roughly  9  a.m. 
to  1  p.m.,”  said  copy  editor  Chris  Crescibene.  “An 
Associated  Press  technician  came  over,  and  w  ithin 
10  minutes  he  had  us  back  up.  It  wasn’t  that  big  of 
a  deal.” 

However,  it  w-ould  have  been  a  major  problem  if 
the  IJ  were  forced  to  rely  entirely  on  the  Web, 
Cre.scibene  said,  pointing  out  that  the  paper  is  pro¬ 
duced  using  an  Atex  central-processor-based, 
front-end  system  that  isn’t  set  up  for  pagination. 

“That,”  he  observed,  "would  have  been  a  signifi¬ 
cantly  difficult  undertaking.  We  would  have  had  to 
figure  out  on  the  fly  how  to  do  it.”  In  other  prob¬ 
lems,  the  Atex  .system  shut  down  that  same  day, 
causing  assistant  city  editor  Nels  Johnson  to  lose  a 
story  for  which  he  had  inter\'icwed  seven  people. 
To  replicate  the  story,  he  called  two  sources  back 
and  wrote  the  rest  from  memory. 

The  IJ  lucked  out  in  important  element,  how¬ 
ever.  A  Pacific  Gas  &  Electric  Co.  substation,  only- 
two  miles  from  the  printing  plant,  stayed  up  and 
running  throughout  the  storms.  ■ 
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Trade  Paper  Joins  Fight  For  Campus  Records 


The  chronicle  of  Higher  Education  is  seeking  to 
join  two  Ohio  universities  being  sued  by  the  U.S. 
Department  of  Education  over  the  release  of  campus  dis¬ 
ciplinary  records. 

The  newspaper  took  action  after  a  federal  court 
injunction  blocked  Miami  University'  of  Ohio  and  Ohio 
State  University  from  releasing  any  more  records.  The 
Chronicle  has  received  records  from  November  1995  and 
November  1996  from  the  schools,  but  had  requested 
records  for  those  entire  years. 

The  Feb.  12  order  by  U.S.  District  Court  Judge  George 
G.  Smith  states  that  the  release  of  the  records  would  vio¬ 
late  federal  law.  The  Family  Educational  Rights  and 
Privacy'  Act,  also  known  as  FERPA,  stipulates  that  “educa¬ 
tion  records”  containing  “personally  identifiable  informa¬ 
tion”  such  as  names  and  Social  Security'  numbers  may  not 
be  released  without  the  consent  of  the  student  or  his  or 
her  parents. 

The  Ohio  Supreme  Court  ruled  in  July  1997  that  disci¬ 
plinary'  records  do  not  qualify'  as  education  records  under 
FERPA,  which  would  leave  them  subject  to  Ohio’s  open 
records  law. 

The  U.S.  Department  of  Education  disagrees  with  the 
ruling.  It  filed  suit  against  the  schools  after  they  gave 
records  to  the  Chronicle  and  to  the  Miami  Student  cam¬ 
pus  newspaper  in  January. 


The  schools  turned  over  the  records  after  the  U.S. 
Supreme  Court  declined  in  December  1997  to  hear 
Miami  University’s  appeal  of  the  state  court  ruling. 

Scott  Jaschik,  deputy'  managing  editor  for  the 
Chronicle,  said,“’We  are  not  trying  to  expand  Ohio’s  open 
records  law.  We  feel  that  Ohio  had  defined  it,  and  we  are 
try  ing  to  exercise  our  rights  under  it.” 

Jaschik  said  the  records  are  a  key  source  of  public 
information,  because  many  of  the  cases  heard  in  campus 
courts  would  be  treated  as  criminal  matters  off  campus. 

Carolyn  Carlson,  of  the  Society'  of  Professional 
Journalists’  Task  Force  on  Campus  Crime,  said  the 
Chronicle  is  the  first  professional  news  organization  to 
go  to  court  on  the  issue  of  access  to  such  records. 

“These  secret  court  systems  are  being  used  to  hide 
criminal  activities  on  campus,”  she  said,  and  the 
Department  of  Education  is  basically  telling  the  schools 
in  Ohio  “to  ignore  their  own  supreme  court.” 

LeRoy  Rooker,  director  of  the  Department  of 
Education’s  Family  Policy  Compliance  Office,  said,  “We 
have  to  look  at  it  from  the  campus  safety  standpoint  as 
well  as  the  privacy  protection  standpoint.”  He  noted  that 
FERPA  has  exceptions  for  the  release  of  crime  records, 
and  that  the  department  does  not  object  to  releasing  the 
disciplinary  records  with  names  edited  out. 

—  Kelvin  Childs 


LA  judge 
undoes  brief 
blackout 

As  THE  LOS  Angeles  media  geared 
up  for  a  full-blown  court  battle,  a 
judge  backed  down  from  his  extraordi¬ 
nary  order  ousting  reporters  from  a 
murder  trial  when  they  refused  to 
black  out  opening  statements  by  the 
prosecution. 

But  Superior  Court  Judge  J.D.  Smith, 
a  former  police  officer,  insisted  he  had 
made  a  correct  decision  at  the  opening 
of  the  trial  of  three  men  charged  with 
the  murder  of  Haing  S.  Ngor,  55,  a 
Cambodian-born  doctor  who  won  an 
Oscar  playing  a  Khmer  Rouge  victim  in 
the  movie  The  Killing  Fields. 

He  was  brutally  murdered  in  an 
apparent  robbery'  attempt  in  February 
1996. 

Three  separate  juries  will  hear  the 
cases  against  Tak  Sun  Tan,  2 1 ;  Indra 
Lim,  20;  and  Jason  Chan,  20. 

On  Feb.  23,  Smith  issued  an  unusual 
order  that  the  press  withhold  report¬ 


ing  of  opening  statements  to  two  of 
the  juries  but  not  the  third.  Testimony 
will  be  heard  simultaneously  by  the 
separate  juries,  except  for  the  opening 
statements  and  closing  arguments.  The 
judge  refused  to  explain  his  order  and 
to  provide  a  written  copy.  Deputy 
Assistant  District  Attorney  Craig  Lum 
said  he  assumed  Smith  sought  to  pre¬ 
vent  any  reporting  of  material  not 
intended  for  all  three  juries. 

Reporters  walked  out  of  the  court¬ 
room  rather  than  comply  with  the 
order. 

The  next  day  Smith  reversed  himself 
and  gave  the  media  transcripts  of  the 
opening  statements. 

AP  correspondent  Linda  Deutsch 
reported  that  Smith,  at  the  same  time, 
defended  his  previous  action,  noting 
that  the  two  opening  statements  were 
almost  identical  to  the  one  he  permit¬ 
ted  to  be  covered.  But  prosecutors 
omitted  sensitive  information  he  didn’t 
want  the  third  jury  to  hear. 

In  a  speech  to  the  juries,  the  judge 
said;  “There’s  no  use  having  a  trial  if  we 
don’t  live  by  the  law.  Yesterday,  in  front 


of  jurors,  the  court  removed  some  peo¬ 
ple  from  the  press.” 

He  said  he  did  it  with  an  “abundance 
of  caution.  In  front  of  the  jury.  I’ll  apol¬ 
ogize  for  it ....  I  made  the  ruling  and  I 
stand  by  it.” 

Deutsch  said  the  judge  was  con¬ 
cerned  by  the  fact  that  some  of  the 
accused  have  implicated  their  co¬ 
defendants  and  he  wanted  to  shield 
jurors  from  such  statements. 

First  Amendment  lawyers  were 
stunned  by  the  blackout  and  predicted 
it  would  would  not  stand  up  on 
appeal. 

When  Smith  first  issued  his  blackout 
ultimatum,  media  attorney  Kelli  Sager, 
who  was  representing  the  Associated 
Press  and  other  news  organizations, 
sought  a  hearing  on  the  ouster  but  was 
rebuffed  by  court  staff 

Another  First  Amendment  specialist, 
Douglas  Mirell,  termed  Smith’s  order 
“outrageous  and  patently  unconstitu¬ 
tional,”  adding, “I  would  be  shocked  if 
the  Court  of  Appeal  did  anything  other 
than  immediately  reverse  that  ruling.” 

—  M.L.  Stein 
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Suit  charges 
gender  bias 

A  SEATTLE  POSTINTELLIGENCER 
sportswriter  has  filed  a  sex  dis¬ 
crimination  suit  against  the  newspaper, 
charging  he  was  unfairly  passed  over 
for  a  columnist’s  job  that  went  to  a 
woman  hired  from  the  outside. 

Seeking  unspecified  monetar)’  dam¬ 
ages,  the  suit  by  Lawrence  “Bud” 
Withers,  49,  was  dismissed  by  a  federal 
court  judge  but  reinstated  by  the  9th 
U.S.  Circuit  of  Appeals,  noting  that  P-I 
editor  and  publisher  J.D.  Alexander 
acknowledged  in  a  deposition  that 
Laura  Vecsey’s  gender  was  a  factor  in 
her  hiring.  Alexander  said  the  paper 
was  seeking  to  diversify  its  readership 
and  work  force  —  both  predominantly 
male.  He  said  the  paper  had  not  decid¬ 
ed  whether  to  appeal,  but  was  pre¬ 
pared  to  go  to  trial. 

Hearst  Corp.  attorney  Stephen  Smith 
told  AP  that  Alexander’s  words  were 
taken  out  of  context  and  were  not  evi¬ 
dence  of  discrimination.  “The  P-Ts 
intent  at  all  times  was  to  hire  the  most 
qualified  person  for  the  job,”  he  added. 
“It  continues  to  believe  that  it  did  so  in 
hiring  Vecsey.” 

The  appeals  court  noted  that 
Withers  was  told  in  May  1994  that  the 
newspaper  had  not  decided  whether 
to  fill  the  job  after  columnist  John 
Owen  retired  —  despite  a  March  1 
interoffice  memo  disclosing  Vecsey 
was  then  being  considered. 

Withers,  a  P-I  sportswriter  since 
1987,  declined  to  discuss  the  suit 
except  to  say  he  applied  for  the  job 
and  the  appellate  ruling  “speaks  for 
itself.”  His  lawy  er,  Cynthia  Turner,  has 
stated  the  newspaper  is  entitled  to 
bring  in  a  columnist  who  would  draw 
new  readers  but  “they  have  to  come 
up  with  a  reason  that  Laura  Vecsey  can 
do  that  better  than  Bud  Withers,  and 
the  reason  can’t  be  that  she’s  female.” 

Vecsey,  the  daughter  of  Netv  York 
Times  sportswriter  George  Vecsey,  pre¬ 
viously  wrote  sports  for  Hearst ’s 
Albany  Times  Union.  —  M.L.  Stein 

Boulder  photog 
sues  Enquirer 

A  BOULDER  PHOTOGRAPHER  is 
suing  John  Ramsey  and  the 
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National  Enquirer,  claiming  they 
wrongly  labeled  him  a  suspect  in  the 
slaying  of  Ramsey’s  6-year-old  daughter, 
JonBenet. 

Stephen  Miles,  49,  who  lives  near 
the  former  Ramsey  home  in  Boulder 
where  the  girl’s  body  was  found  Dec. 

26, 1996,  filed  the  defamation  suit  in 
February'  for  unspecified  damages. 

Ramsey  was  named  as  a  defendant 
because  the  National  Enquirer's  Oct. 

2 1  article  said  Ramsey  believed  Miles 
was  the  killer,  said  Lee  Hill,  Miles’ 
lawyer. 

The  front  page  of  the  Enquirer's 
Oct.  21  edition  had  the  headline:  “Dad; 
We  Know  Who  Did  It.” 

Meanwhile,  KUSA-TV  said  it  had 
learned  John  Ramsey  did  not  know 
who  Miles  was  when  the  article  was 
published. 

There  have  been  no  arrests  in  the 
case. 

Hill  was  asked  why  his  client  was 
named  a  suspect. 

“We  can  only  surmise,  I  think,  that 
part  of  the  reason  is  that  he  is  an  easy 
victim.  You’ll  never  meet  a  more  mild- 
mannered  man.  He’s  a  harmless,  49- 
year-old  photographer.  He’s  openly 
homosexual.  1  think  that  invites  certain 
victimization  by  people  who  are  nar¬ 
row-minded,  even  here  in  Boulder,”  Hill 
said. 

Miles  has  a  police  record,  including 
a  1977  guilty  plea  to  conspiracy  to  dis¬ 
tribute  narcotics,  and  was  arrested  in 
1989  on  suspicion  of  taking  porno¬ 
graphic  pictures  of  juvenile  boys  and 
providing  them  with  drugs  and  alco 
hoi.  Prosecutors  dropped  most  of  the 
charges  when  Miles  agreed  to  plead 
guilty  to  a  single  charge. 

Supreme  Court 
keeps  McVeigh 
records  sealed 

The  U.S.  SUPREME  Court  has  reject¬ 
ed  an  appeal  by  the  Dallas 
Morning  News  to  unseal  records  from 
the  start  of  the  trial  of  Timothy  J. 
McVeigh. 

McVeigh  was  convicted  in  June 
1997  for  his  part  in  the  April  19, 1995 
truck  bombing  of  the  Alfred  P.  Murrah 
Federal  Building  in  Oklahoma  City, 
Okla.  In  the  pretrial  phase  of  the  case, 
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U.S.  District  Judge  Richard  Matsch 
granted  motions  from  the  government 
and  co-defendant  Terry  Nichols  to  seal 
documents,  including  motions  to  sup¬ 
press  evidence  and  motions  to  seek 
separate  trials. 

The  Morning  News  and  a  coalition 
of  news  organizations,  including  the 
Los  Angeles  Times,  Newsday  and 
Reporters  Committee  for  Freedom  of 
the  Press,  appealed  to  the  lOth  Circuit 
Court  of  Appeals,  which  last  July- 
upheld  Matsch ’s  action. 

The  Supreme  Court,  without  com¬ 
ment,  declined  to  take  the  case  Feb.  23. 

—  Kelvin  Childs 

Newsweek  wins 
sales  tax  refund 

The  U.S.  SUPREME  Court  ordered 
the  state  of  Florida  to  allow 
Newsweek  to  apply  for  a  refund  of 
sales  taxes  it  paid  to  the  state  in  the 
late  1980s. 

In  1988,  the  state  exempted  newspa¬ 
pers  from  its  sales  tax,  but  not  maga¬ 
zines,  an  act  the  state  Supreme  Court 
found  unconstitutional  two  years  later. 

Neu'sweek  filed  a  claim  for  a  refund 
of  sales  taxes  it  paid  from  1988  to 
1990,  but  the  state  refused  to  turn  over 
the  money,  arguing  that  the  magazine 
did  not  do  enough  to  establish  that  it 
was  paying  the  taxes  under  protest. 
Newsweek  sued  and  lost  at  trial  and  on 
appeal. 

However,  the  U.S.  Supreme  Court,  in 
an  unsigned  opinion  Feb.  23,  ruled  that 
the  appeals  court  unfairly  denied  the 
newsmagazine,  owned  by  Washington 
Post  Co.,  the  right  that  other  taxpayers 
have  to  seek  a  refund  for  taxes  paid 
under  an  unconstitutional  law.  Tlie 
court  ordered  Florida  to  allow  News¬ 
week  to  apply  for  a  refund  through 
normal  channels.  —  Kelvin  Childs 

INFE  legal  hot  line 

Members  of  the  international 
Newspaper  Financial  Executives 
now  have  a  toll-free  hot  line  for  quick 
legal  advice.  L.  Michael  Zinser,  INFE’s 
legal  counsel,  will  be  available  to 
answer  questions. 

“It’s  an  added  service  to  INFE  mem¬ 
bers  in  this  increasingly  litigious  envi¬ 
ronment,”  he  said. 
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Watchdogs  Or  PR  Flacks? 
The  Rare  Ombudsmen 

Why  do  only  2.4%  ofU.S.  newspapers  have  reader  representatives? 


-  HE  TOUGHEST  COLUMN  Art  Nauman 

ever  had  to  write  as  the  Sacramento 
Bee’s  ombudsman  was  the  first  one. 

“I  thought  I  could  ease  into  the 
ombudsmanship  and  work  up  a  head 
of  steam,”  he  recalled. 

But  one  week  after  he  left  the  Bee’s  newsroom 
as  metro  editor  to  become  its  most  public  critic, 
several  readers  complained  about  a  story  written 
by  a  strong-minded,  well-known  reporter  —  and 
Nauman  found  he  agreed  with  them.  His  column 
opener:  “Reporters  are  expected  to  check  their 
bias  at  the  door,  and  this  one  did  not.” 

That  ability  to  take  hard  shots  at  well-known  fig¬ 
ures  in  the  newsroom  continues  to  make  ombuds¬ 
men  an  intriguing  part  of  the  newspaper  land¬ 
scape.  Ombudsmen  are  supposed  to  boost  news¬ 
papers’  credibility.  But  the  trend  has  yet  to 
become  a  bandwagon  —  just  37  out  of  1,520  U.S. 
dailies  have  ombudsmen  —  and  it’s  difficult  to 
judge  their  effectiveness. 

“I  don’t  know  how  you  measure  it,”  said  Nau¬ 
man,  who  recently  retired  after  17  years  as  the 
Bee’s  ombudsman  and  now  is  executive  secretary 
of  the  international  Organization  of  News 
Ombudsmen.  “People  ask  me  all  the  time, ‘Do  you 
think  you’re  doing  any  good?’  Well,  I  don’t  know. 
But  I've  been  in  contact  with  thousands  of  readers 
in  a  very  positive  way,  and  that  has  to  have  a  good 
effect  on  credibility.” 

The  first  newspaper  ombudsman  was 
appointed  in  1967  at  the  Louisville  Courier-Jour¬ 
nal  and  Times  after  labor  reporter  A.H.  Raskin 
suggested  in  a  New  York  Times  essay  that  newspa¬ 
pers  create  “Departments  of  Internal  Criticism.” 
Although  the  Times  never  appointed  an  ombuds¬ 
men,  other  newspapers  followed  Louisville’s  lead, 
and  in  1980,  the  Organization  of  News  Ombuds¬ 
men  was  formed.  It  now  has  64  members  in  about 
a  dozen  countries. 

Ombudsmen  —  sometimes  called  reader  repre¬ 
sentatives  or  public  editors  —  take  complaints 
and  comments  from  readers.  They  relay  the  com¬ 
plaints  to  their  newsrooms  and  report  back  to 
readers.  Some  write  weekly  columns.  Others 
write  staff  memos.  Some  do  both.  Some  ombuds¬ 
man  can  order  that  corrections  be  published.  Oth¬ 
ers  can  only  suggest  them  to  editors. 

“I  see  my  role  as  a  liaison  between  the  reader 


Marquand  is  a  freelance  writer  based  in  Grass 
Valley.  Calif. 


and  editor,”  said  Lynn  Feigenbaum,  public  editor  at 
the  Virginian-Pilot,  Norfolk,  Va.,  and  president  of 
the  Organization  of  News  Ombudsmen.  “If  you’ve 
ever  worked  at  a  new  spaper,  you  know  how  busy 
you  are.  You’re  on  to  the  next  thing  and  some¬ 
body’s  calling  you  about  a  story  that’s  already  his¬ 
tory  to  you.  I’m  somebody  readers  can  reach.” 

A  big  part  of  the  job  is  listening  —  whether  or 
not  the  complaint  is  legitimate. 

“A  lot  of  people  appreciate  having  someone  lis¬ 
ten  to  them,”  said  Gina  Lubrano,  the  San  Diego 
Union-Tribune’s  ombudsman.  “They  have  a  place 
to  vent.” 

Most  newspapers  with  ombudsmen  are  metros, 
but  a  handful  of  smaller  dailies  have  established 
programs.  These  ombudsmen  are  more  likely  to 
work  part  time  or  juggle  their  duties  with  other 
tasks  than  those  at  larger  newspapers. 

Besides  acting  as  reader  representative  at  the 
Sun-Journal,  a  4(),()()0-circulation  daily  in  Lewis¬ 
ton,  Maine,  Sharon  Deveau,  for  instance,  also  man¬ 
ages  ty  pists,  oversees  the  library  and  coordinates 
vacation  schedules  as  assistant  to  the  executive 
editor.  She  does  not  write  a  column  but  relays 
reader  comments  to  the  newsroom  and  handles 
most  corrections.  Deveau  said  she  can  be  objec¬ 
tive  because  she  is  not  involved  with  story  devel¬ 
opment  or  editing.  One  day  after  a  redesign  of  the 
newspaper,  she  was  tracking  reader  comments 
about  the  new  look. 

“We’ve  already  decided  to 
make  a  couple  of  changes,” 
she  said. 

But  are  ombudsmen 
watchdogs  or  public  rela¬ 
tions  representatives?  The 
answer  may  be  a  little  of 
both. 

A  1985  study  of  ombuds¬ 
men  in  the  United  States  and 
Canada  found  that  they 
tended  to  describe  their 
duties  in  traditional  public 
relations  terms. 

“We  concludetl  they  were 
more  likely  to  be  PR  repre¬ 
sentatives  of  the  paper 
rather  than  representatives 
for  public  accountability,” 
said  Theodore  Glasser,  an 
associate  professor  of 
communications  at  Stanford 


"It's  tough  to  not  spend  the 
money  on  another  reporter  or 
editor  or  designer." 

—  Michael  Fancher, 
editor,  Seattle  Times 
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University  and  one  of  the  study’s  authors.  And  in 
criticizing  their  newspapers  through  columns, 
ombudsmen  were  more  inclined  to  focus  on  the 
misdeeds  of  reporters  than  of  managers,  he  said. 

But  a  later  study  showed  that  the  role  of  ombuds¬ 
men  goes  beyond  that.  Lamar  Bridges,  an  East  Texas 
State  University  journalism  professor,  and  Janet 
Bridges,  associate  professor  of  communication  at 
the  University  of  Southwestern  Louisiana  in 
Lafayette,  studied  the  role  of  ombudsmen  during 
the  1992  presidential  election.  They  found  that 
while  ombudsmen  do  serve  a  public  relations  role 
by  educating  readers  about  the  newsroom,  they  also 
influence  change  at  their  own  newspapers.  In 
response  to  reader  complaints  during  the  election, 
some  newspapers,  for  instance,  watched  headlines 
more  closely,  monitored  space  for  candidates  more 
carefull)’  and  increased  space  for  reader  comments. 

Meanwhile,  a  1988  study  of  the  impact  of  the  San 
Diego  Union-Tribune's  ombudsman  program 
showed  that  readers  who  w'ere  aware  of  it  generally 
had  a  better  attitude  about  the  paper. 

Yet  the  number  of  U.S.  ombudsmen  has  remained 
flat  in  the  last  decade. 

“I’m  sort  of  surprised  it  hasn’t  grown  more,”  said 
Patrick  Maines,  president  of  the  xMedia  Institute  in 
Washington,  D.C.,  especially  now  when  the  Ameri¬ 
can  Society'  of  Newspaper  Editors  and  other  groups 
“are  searching  for  ways  to 
examine  and  restore  newspa¬ 
per  credibility.” 

Some  editors  are  flat 
opposed  to  the  idea  of 
ombudsmen,  saying  the  posi¬ 
tions  are  an  obstruction 
between  readers  and  the 
newsroom.  But  often  it’s  a 
matter  of  dollars  and  cents. 

“It’s  tough  to  not  spend  the 
money  on  another  reporter  or 
editor  or  designer,”  said 
Michael  Fancher,  editor  of  the 
Seattle  Times,  which  elimi¬ 
nated  its  ombudsman  position 
in  1992  after  15  years. 

“We  were  in  a  recession 
and  were  trimming  staff,” 

Fancher  said.  “There  was  also 
a  sense  that  it  had  gotten  a  lit¬ 
tle  stale  and  that  too  many 
calls  had  fallen  on  the  reader 
advocate.” 

Yet  Fancher  said  he’d  rein¬ 
state  the  position  today  if  he 
could  find  a  suitable  candi¬ 
date.  To  be  credible,  Fancher 
said,  an  ombudsman  can’t  be  a 
former  employee  and  must 
work  on  a  nonrenewable  con¬ 
tract  so  he  or  she  can  take 
shots  with  impunity'.  Yet  find¬ 
ing  an  outsider  who  also 
understands  the  workings  of  a 


newsroom  is  difficult,  he 
acknowledged. 

Nauman  said  when  he 
became  ombudsman,  he  had 
to  establish  distance  with  for¬ 
mer  colleagues  —  a  job  that 
was  hard  at  first. 

“You  know  in  this  job 
you’re  bound  to  lose  friends,” 
he  said.  “You  work  with  that 
knowledge:  You’re  not  going 
to  be  the  best-loved  guy  in 
town.” 

The  most  important  ingre¬ 
dients  of  the  position, 
ombudsmen  say,  are  news¬ 
room  access  and  clear 
authority  to  investigate  and 
report  complaints. 

“An  ombudsman  has  to 
have  independence,”  said 
Alfred  Jacob}',  a  former  long¬ 
time  ombudsman  at  the  San 
Diego  Union-Tribune. 
“You’ve  got  to  have  the 
power  and  authority  to  go 
anwhere  in  the  newspaper 
and  ask  anything.”  ■ 


"People  ask  me  all  the  time, 

'Do  you  think  you're  doing  any 
good?'  Well,  I  don't  know.  But 
I've  been  in  contact  with  thou¬ 
sands  of  readers  in  a  very  pos¬ 
itive  way,  and  that  has  to  have 
a  good  effect  on  credibility." 

—  Art  Nauman, 
retired  Sacramento  Bee 
ombudsman 


The  Telecommunications 
Revolution 


’■A  Conference  for  Journalists 
May  10-13,  1998 
All  Expenses  Paid 


Perhaps  no  other  industry  has  developed 
as  quickly  with  as  many  implications  for 
business,  home,  school  and  industry  as 
telecommunications.  In  this  first  annual 
conference  for  journalists,  all  aspects  of 
the  new  giant  will  be  explored.  We  are 
pleased  to  offer  12  all-expense  paid  fel¬ 
lowships  to  qualified  print  and  broadcast 
journalists  for  the  program  in  Washington, 
D.C.  As  always,  this  program  is  on  the 
record  and  all  points  of  view  will  be  rep¬ 
resented.  Topics  include: 

•  Overview  Of  The  Telecommunications 
Industry 

•  The  Domestic  Long  Distance  Market 

•  The  Local  Loop 

•  The  International  Market 

•  The  Role  Of  The  FCC 

•  Phone  Cards 

•  The  Cellular  Phone  and  Pager  Market 


•  Consumer  Protection 

•  Security  Of  The  Telecom 
Infrastructure 

•  The  Internet  &  The  Telecom 
Infrastructure 

•  The  Future  Of  Telecommunications 

•  Telecommuting 

To  apply,  send  us  a  letter  stating  why  you 
wish  to  attend,  a  letter  of  support  from 
your  editor  or  producer,  a  brief  bio,  and 
one  clip  or  tape.  Applications  will  not  be 
returned.  Application  deadline  is  Friday, 
April  lOth.  Send  your  applications  to: 
National  Press  Foundation,  1282 
National  Press  Building,  Washington, 
D.C.  20045.  For  information  call 
202-662-7356,  fax  us  at  202-662-1232, 
or  e-mail  us  at  NPF@natpress.org. 
Underwritten  by  a  grant  from  MCI 
Communications  Corporation. 


NPF 

EHaia 


National  Press  Foundation 

The  National  Press  Foundation  is  a  non-profit  educational  foundation. 
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t.F.K  TRIGG,  30,  central  editorial  busi¬ 
ness  editor  at  Copley  C:hicago 
Newspapers,  has  been  appointed  man¬ 
aging  editor  of  the  Joilet,  Herald- 
News. 

He  succeeds  JOHN  PLEVKA,  who 
was  named  assistant  managing  editor  of 
another  Copley  paper,  the  Peoria,  111., 
Journal  Star. 


CHRIS  LAVELLE,  electronic  media 
manager  at  the  Arizona  Republic, 
Phoenix,  has  taken  on  additional  respon¬ 
sibilities  as  manager  for  digital  media  at 
Central  Newspapers  Inc. 
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DALE  A.  DUN- 


€1AN,  vice  presi¬ 
dent  of  ABC 


MALCOLM  W.  APPLEGATE,  who 


retired. 


KRISTINE  N.  FAULKNER,  business 
development  manager  for  Digital  Caty 


Hampton  Roads,  the  online  affiliate  of 
the  Newport  News,Va.,iD«/7|'  Press,  has 
been  named  director  of  Internet  publish¬ 
ing  at  the  Daily  Press  and  general  man¬ 
ager  of  Digital  City  Hampton  Roads. 


CAROLE  BRENNAN,  an  international 
media  consultant  in  Washington,  D.C., 
and  former  editor  and  publisher  at  the 
Idyllivild  (Mass.)  Town  Crier,  has  been 
named  publisher  of  the  Community' 
Newspaper  Co.’s  central  newspaper 
group,  Needham,  Mass. 


Two  executives  at  Newsday,  Melville, 


Publishing  Grttup, 
has  been  appoint¬ 
ed  president  and 
general  manager 
of  Indianapolis 
Newspapers  Inc. 

He  succeeds 


DALE  A.  DVNCAN 


PATRICIA  A. 
BVRNAGIEL 


LEE  TRIGG 


Murphy  McGinnis  Media,  Inc. 

has  sold 

Yuma  (AZ)  Super  Shopper 

and  companion  publications 
(60,000  combined  circulation) 
to 

Thomson  Newspapers 

We  are  proud  to  have  represented 
Thomson  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

Tel:  (505)  820-2700  Fax:  (505)  820-2900 

WWW.  dirksvanessen .  com 


STEVEN  U.  LEE,  35,  vice  president  of 
marketing  for  the  Frito  Lay  Intemational- 
A.sia  Pacific  division  of  PepsiCo  Inc.,  has 
been  named  to  the  new  position  of  vice 
president  of  consumer  marketing  and 
planning  at  the  Los  Angeles  Times. 

JAY  LORICK  41,  assistant  to  the 
senior  vice  president  and  general  man¬ 
ager  of  news,  was  promoted  to  director 
of  consumer  marketing  and  product 
planning. 

CINDY  FREEDLAND,  34,  advertis¬ 
ing  manager  responsible  for  the  depart¬ 
ment  store  category,  was  appointed 
advertising  director. 

HOWARD  SALTZ,  37,  business  editor 
at  the  Denver  Post,  has  been  named 
deputy’  managing  editor  of  features. 

WAYNE  LEUPOLD,  43,  city  editor  at 
the  Farmington,  N.M.,  Daily  Times,  has 
been  promoted  to  managing  editor. 

BILL  THOMAS,  executive  editor  at  the 
Pontaic,  Mich.,  Oakland  Press,  has  been 
I  named  publisher  at  the  Macomb  Daily, 

\  Mount  Clemens,  Mich. 


N.Y.,  have  been 
promoted  to  the 
rank  of  senior  vice 
president  and  six 
others  have  been 
named  vice  presi¬ 
dents. 

JOHN  C. 

KRISTBVE  N. 

FAVLKXER  McKEON,  vice 

president  for 
advertising,  and  LOUIS  STTO,  vice 
president  for  distribution,  were  elevated 
to  the  senior  vice  president  level. 

McKeon  was  given  the  additional  title 
of  chief  innovation  officer  and  Sito’s  title 
was  expanded  to  include  circulation. 

Promoted  to  vice  president  were 
BARBARA  SANCHEZ,  human 
re.sources  and  labor  relations;  mi/i 
FLEISHMAN,  marketing;  JAMES  M. 
KLURFELD,  editorial  page  editor; 
RAYMOND  McCUTCHEON,  display 
advertising;  R41K/C14  BURNAGUEL, 
classified  adverti.sing;  and  ROBERT 
BRENNAN,  circulation. 


Both  papers  are  owned  by  21st 
(Century'  Newspapers. 


DONAin  M.  ROTHBERG,  64,  an 

enterprise  and  diplomatic  writer  at  the 
AsstK’iated  Press,  has  been  named  con¬ 
gressional  news  editor. 

MADELINE  BARO,  an  AP  news- 
woman  in  Houston,  was  appointed  cor¬ 
respondent  in  Harlingen.Texas. 


MACK  QUINTANA,  who  joined 
(lannett  Q).  last  year  as  assistant  to  the 
senior  group  president  of  the  Pacific 
Newspaper  (Iroup,  has  been  named 
president  and  publisher  of  Gannett ’s  El 
Paso  (Texas)  Times. 

DIONICIO  ‘‘DON”  FLORES,  editor 
at  the  Times,  is  assuming  the  additional 
responsibilities  of  executive  vice  presi¬ 
dent. 


WILLIAM  POLIAK.  4 1 ,  executive  vice 
president  for  circulation  at  the  Neu'  York 
Times,  has  been  appointed  CEO  of 
American  Lawyer  Media  Inc.,  New  York, 
publisher  of  legal  industry  news. 


SUSAN  DE  JORIS,  product  manager 
for  Thomson  Target  Media’s  (^uriocity 
family  of  products  for  kids,  has  been 
pntmoted  to  publisher  of  its  newest 
publication.  Tilt. 


BRENDA  BEAM,  who  worked  in  the 
marketing  department  at  Baldwin  and 
Matt.son,  has  been  named  an  account 
executive  at  Minnesota  Paivnt, 
Mimieapolis. 


SUZANNE  TOMOSY  BARRETT,  an 

editorial  writer  at  the  Everett,  Wash., 
Herald,  has  been  named  assistant  edito¬ 
rial  page  editor. 


KIRK  MacDONALD,  42,  executive 
vice  president  and  general  manager  at 
the  Detwer  Post,  has  been  named  vice 
president  of  Hearst  Newspapers,  New 
York. 


SKIP  BAYIESS,  an  award-winning 
columnist  who  has  worked  at  the 
Dallas  Morning  Neivs,  Dallas  Times 
Herald,  Miami  Herald  and  Los  Angeles 
Times,  has  joined  the  sports  section  as  a 
new  columnist  at  the  Chicago  Tribune. 


RYAN  McKIBBEN,  publisher  and  CEO 
at  the  Deni’er  Post,  has  taken  on  the 


additional  responsibilities  of  executive 
vice  president  and  chief  marketing  offi¬ 
cer  of  MediaNews  Group,  the  newspa¬ 
per’s  parent  company. 


LARRY  A.  MCDERMOTT,  49,  execu¬ 
tive  editor  at  the  Spingfield,  Mass., 
Union-News  and  Sunday  Republican, 
has  been  promoted  to  associate  publish¬ 
er  and  editor. 

WAYNE  E.  PHANEUF,  48,  managing 
editor,  was  appointed  executive  editor. 


CHARLES  BRUNT,  assistant  managing 
editor  and  city  editor  at  the  Uis  Cruces 
(N.M.)  Sun-News,  has  been  promoted  to 
managing  editor. 

SAM  BRADLEY,  who  has  been  cov¬ 
ering  the  education  and  health  beats  for 
the  Sun-Neivs,  was  named  sports  editor. 


SCOTT  BOSLEY,  former  publisher  at 
the  Gary’,  Ind.,  Post-Tribune,  has  been 
named  corporate  director  of  shared  con¬ 
tent  at  Knight  Bidder,  Miami. 


Editor's  dismissal 
upheld  by  court 


A  WASHINGTON  STATE  appellate 
court  has  upheld  the  dismissal  o 


court  has  upheld  the  dismissal  of 
a  suit  by  a  former  News  Trbune  manag¬ 
ing  editor  who  claimed  he  was  unfairly- 
fired. 

Norman  E  Bell’s  1994  suit  claimed 
that  he  was  terminated  in  September 
1991  “without  prior  notice  and/or 
expression  of  dissatisfaction  with  his 
job  performance,”  and  that  the  action 
was  prohibited  by  his  contract. 

The  newspaper  said  Bell,  who  had 
worked  at  the  paper  since  1985,  could 
legally  be  dismissed  at  will. 

The  ruling  upheld  the  1996  dis¬ 
missal  of  Bell’s  suit  by  Judge  Vicki 
Hogan,  who  said  employment  docu¬ 
ments  indicated  Bell  could  be  fired  at 
will. 

Bell’s  lawyer,  Jerome  McCarthy,  .said 
he  may  request  review  by  the  state 
supreme  court. 


THE  TRUSTED  ADVISOR 


Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 


Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory  services,  including; 


ROBERT  J.  BROADWATER 


■  Mergers  &  Acquisitions 

■  Debt  &  Equity  Financing 

■  Valuations 


Recapitalizations 
Fairness  Opinions 
Research 


Managing  Director 
broadwater@vsacoinm.com 


Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  390  communications  industry 
transactions  with  an  aggregate  value  in  excess  of  $20 
billion  —  including  more  than  $870  million  in 
newspaper  transactions. 


Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


KEVIN  M.  LAVALLA 


Managing  Director 
lavallak@vsacomm.com 


Investment  bankers  to  the  communications, 
media,  puhiishing,  broadcasting,  interactive 
digital  media,  and  information  industries. 

350  PARK  AVENUE  •  NEW  YORK,  NY  10022  *(212)  935*4990  WCR  SITE:  WWW.VSACOMM.COM 


Vf.roni.s,  Suhler  &  Associates  Inc. 
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BY  KEN  LIEBESKIND 


Newspapers  Extend  Auto 
Franchise  Onto  The  Web 

Beep  beep!  Market  leaders  in  local  auto  advertising  launch  into  cyberspace 


The  number  of  automotive  Internet 
sites  is  growing  rapidly,  but  newspa¬ 
pers  aren’t  being  left  in  the  dust. 

Newspaper  chains  and  individual 
papers  are  responding  to  the  growth 
of  national  car  buying  sites  —  like 
Auto-By-Tel  and  Microsoft’s  Carpoint  —  with  sites 
of  their  own  and  systems  automobile  dealers  can 
use  to  place  print  and  online  advertising. 

This  month,  Gannett  Media  Technologies  Inter¬ 
national,  the  Cincinnati-based  division  of  Gannett 
Co.,  introduced  Marketing 

Advisor,  an  automated  sys-  _ _ _ 

tern  that  lets  dealers  produce 

and  place  ads  electronically  KY  Auto  ( 

developed  the  software  and  ’TS.’ssnss 

will  team  up  with  ADP  feb 

Dealer  Services  Group,  the 

Hoffman  Estates,  Ill.-based 

company  that  provides  com-  M 

puter  services  to  9,000  auto 

dealers.  ADP  will  sell  the  sys- 

tern  to  dealers  and  GMTI  will  iPPliS!*  ® 

sell  it  to  Gannett  and  non-  ,  ■■ilidiilBSS  ■! 

^  ,  E-SSSriBWEr.  i®5SF- Sa® 

Gannett  newspapers, accord-  '  BilS 
ing  to  Steve  Burns,  GMTI 
vice  president  of  technology.  ^ 

The  Cincinnati  Enquirer  sag-,  g^;5.  ga 

tested  the  system.  It  created 
a  24-page  photo  section  for  a 


KY  Auto  Connect 


;ES££t-  S»5-r:  BwSi..  ESbSv 


^ SSSr"". . SKl3&E.lSa^£! 


megadealer  with  pictures  and  prices  of  available 
cars,  according  to  classified  manager  Tom  Smith. 

The  software  integrates  into  the  inventor^'  sys¬ 
tems  of  car  dealers.  They  pull  car  data  from  their 
ADP  system  and  transmit  it  to  newspapers  using 
GMTI  software. 

Dealers  can  use  the  system  to  get  information  to 
the  papers  faster,  which  “brings  freshness  to  the 
ads,’’  Burns  said.  Ads  for  the  Sunday  paper  can  be 
transmitted  on  Friday,  giving  dealers  a  chance  to 
advertise  their  newest  cars.  The  system  also  helps 
dealers  keep  better  track  of 

_ _ ^  their  inventory  and  advertis- 

;  ing.  Newspapers  also  bene- 

■vfinp^^L  ^  because  they  can  get  data 
from  the  dealers  in  PDF  files 
lys'jiss”'  and  quickly  convert  it  into 

f  newspaper  ads.  “It’s  less 

SEBIBSiMli  am  labor  intensive,”  Burns  said. 

Marketing  Advisor  will  be 
available  to  dealers  for  a 
small  monthly' fee,  while  news- 
papers  will  pay  between 
jgig^gggj  $40,000  and  $150,000  for  it, 

gllll|!g|ll  jgm jggi  based  on  their  circulation, 
!£&&.  - 
■B  ilbM  ■■illttll'  Burns  said. 

Times  Mirror  Co.,  Tribune 
Co.  and  Washington  Post 
Co.,  through  their  Classified 
'Ventures  partnership,  are 
developing  cars.com,  a  car 


Albany,  N.Y.,  Dealer  Advertises  On  Local,  National  Sites 


How  DO  NEWSPAPER  automotive  Web  sites  stack  up 
against  the  big  national  sites? 

"They’re  a  whole  different  ball  game,”  said  Roger 
Dehass,  director  of  online  communication  for  Armory 
Automotive  Family,  an  Albany,  N.Y.,  auto  dealer. 

Dehass  uses  Auto-By-Tel,  a  major  national  site,  and  C^iap- 
ital  Cars,  the  Albany  Times  Union  site,  to  advertise.  He 
pays  $2,500  per  year  to  use  Auto-By-Tel,  which  he  says 
has  improved  since  its  1996  launch.  “People  used  to  just 
use  it  to  shop  around,  but  now  they  believe  in  the  pro¬ 
gram  and  want  to  buy,”  he  said,  explaining  that  customers 
call  in  for  price  quotes  and  then  actually  buy  cars  over 
the  phone.  “They  pay  deposits  on  the  phone  and  drive 
by  to  pick  them  up,”  he  said. 

Capital  Car  users  don’t  use  the  site  to  purchase  cars 
but  to  look  and  see  what’s  available  locally.  They  log  on 
to  view  pictures  of  cars  and  full  descriptions  before 


going  out  to  shop  but  they  ultimately  shop  around 
before  buying,  Dehass  said. 

Capital  Car  users  scan  all  available  cars,  whereas  Auto- 
By-Tel  users  search  for  a  specific  car  and  the  dealer 
where  they  can  buy  it.  Once  they  find  the  right  dealer, 
they  can  e-mail  and  await  a  return  call,  something  that 
isn’t  available  on  Capital  Car,  although  other  newspaper 
sites  have  it. 

Capital  Car  is  a  local  site  for  consumers  in  the  Albany 
area.  Auto-By-Tel  is  a  national  site  that  can  generate 
orders  from  surrounding  states,  including  Vermont  and 
Massachusetts,  Dehass  said. 

While  Auto-By-Tell  can  generate  direct  sales.  Capital 
Car  can  stir  interest  in  consumers  and  bring  them  to  the 
lot.  Dehass  pays  for  Capital  Cars  in  a  package  deal  with 
print  ads.  He  calls  his  company  one  of  the  paper’s 
“biggest  Web  advertisers.”  —  Ken  Liebeskind 
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database  drawn  from  the  classified  listings  of  the  com¬ 
panies’  10  major  newspapers.  The  site,  announced  last 
December,  is  expected  to  launch  this  month,  according 
to  general  manager  Mitch  Golub,  who  said  additional 
newspapers  are  being  sought  to  join  the  venture. 

Meanwhile,  two  developments  were  announced. 
Digital  Motorworks,  an  Austin,  Texas,  a  software  firm, 
will  provide  a  program  dealers  can  use  to  send  used  car 
data  to  cars.com.  The  program  allows  dealers  to 
include  cars  that  aren’t  already  being  advertised  in  the 
newspapers. 

“Classified  data  from  the  news¬ 
papers  isn't  enough,”  Golub  said. 

In  addition, Worldmark,  an  auto¬ 
motive  industry  training  com¬ 
pany,  has  agreed  to  train  newspa¬ 
per  sales  reps  to  sell  cars.com  and 
dealership  staffers  to  use  it. 

The  site  is  being  designed  to 
include  new  and  used  car  sec¬ 
tions  but  aims  to  highlight  used 
cars  because  dealers  are  reluctant 
to  advertise  new  cars  on  the  Web, 

Ciolub  said.  That  is  because  ads 
only  show  cars  in  stock,  and  don’t 
take  into  account  other  cars  deal¬ 
ers  can  access  if  customers 
request  them. 

Plans  call  for  participating 
newspapers  to  market  the  site  to 
dealers  and  charge  their  own 
rates,  Golub  said.  Meanwhile, 
cars.com  will  generate  revenue 
by  selling  advertising  on  the  site 
to  car  manufacturers  and  other 
automotive  businesses.  In  turn, 
newspapers  can  sell  their  own 
ads  because  each  will  have  its 
own  version  of  the  cars.com  site, 

Golub  said. 

The  site  will  advertise  private 
party  as  well  as  dealer  cars.  Cttn- 
sumers  will  be  able  to  use  the  site 
for  free  at  first.  “Eventually  we 
will  charge  a  fee  for  running  the 
ad  and  a  picture  of  the  car,”  Golub 
said. 

While  newspaper  chains  have 
made  efforts  in  online  auto  ads, 
so,  too,  have  many  individual 
papers.  The  Lexington  Herald- 
Leader,  has  a  site  that  generates 
revenue  on  its  own  and  through 
two  print  applications. 

Car  buyers  accessing 
kyautoconnect.com  can  search 
for  used  cars  by  keying  in  the 
make,  model  and  price.  Users 
find  used  cars  for  sale  at  dealer¬ 
ships  that  advertise  in  the  Herald 
and  links  to  dealer  sites.  Buyers 
can  send  e-mail  to  the  dealers  to 
request  more  information  about 


cars.  A  photo  galler}-  shows  cars  and  displays  informa¬ 
tion  when  the  phtrtos  are  clicked. 

How  does  the  Herald  run  the  site?  Largely  on 
its  own.  In  an  effort  to  make  it  easier  for  dealers 
who  “don’t  want  more  work,”  according  to  Kentucky' 
Connect  marketing  manager  Tom  Cawood,  the  Her¬ 
ald  sends  reps  to  dealerships  twice  a  week  to  take 
digital  pictures  of  cars,  record  detailed  informa¬ 
tion  about  them  and  funnel  the  data  into  the  newspa¬ 
per’s  database. 

(See  Cars  on  page  34) 
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BY  ROBERT  NEUWIRTH 


Company  Records  Fall  As 
Newspaper  Profits  Rise 

Fourth  quarter  caps  booming  year  for  publishers 

Aided  by  a  strong  economic  tail  and  6%,  but  operations  will  have  to  run  lean  and 
wind,  America’s  publicly  traded  news-  mean  to  top  1997  earnings, 
paper  companies  sailed  into  the  new  "When  you’re  comparing  against  strong  num- 
year  at  a  healthy  financial  pace.  bers  like  1997,  to  show  growth  in  volume  will  be 

Though  revenues  and  earnings  fairly  tough,”  Morton  said, 
growth  slowed  a  bit  from  earlier  in  Following  is  a  rundown  of  newspaper  company 
the  year,  the  final  three  months  of  1997  were  good  fourth-quarter  and  year-end  reports; 
in  the  newspaper  business:  Income  from  newspa¬ 
per  operations  grew  9.8%,  compared  with  the  A.H.  BELO 

fourth  quarter  of  1996,  according  to  analyst  John  “An  exceptional  year,”  chairman  and  CEO 
Morton.  But  overall  profit  margins  fell  slightly  to  Robert  W.  Decherd  declared. 

21.3%,  from  21.8%,  Morton  said,  because  of  higher  Belo  took  in  $364.8  million  in  fourth-quarter 
newsprint  prices  at  the  end  of  1997.  revenues,  up  64%  from  a  year  earlier.  Operating 

Newspapers  were  buoyed  by  strong  gains  in  earnings  jumped  27.6%  to  $70.5  million.  But  net 
advertising  revenue  and  modest  gains  in  circula-  income  dropped  20.7%,  from 
tion  revenue.  Gannett,  the  nation’s  largest  news-  $30.3  million  to  $24  million, 
paper  company,  saw  advertising  revenue  jump  due  mostly  to  a  huge  increase 
12.2%  in  the  quarter  while  circulation  revenue  in  interest  costs, 
went  up  a  respectable  6.6%.  Knight  Bidder,  the  Adjusting  for  a  spurt  of 
number  two  newspaper  company,  reported  retail  acquisitions  —  Belo  took  over 
advertising  rising  4.9%,  general  advertising  up  18%  the  Providence  Journal-Bul- 
and  classified  up  8.8%  compared  with  the  same  letin  and  Henderson,  Ky., 
period  last  year.  Further,  Knight  Ridder  said,  G/e«ncr,  and  upped  its  stake  in 
December  was  extremely  strong,  with  retail  up  the  Press-Enterprise  in  Riverside,  Calif.,  during 
7. 2%,  general  up  21.5%  and  classified  up  5.9%.  1997  —  Belo  posted  a  modest  3-2%  increase  in 

Both  Journal  Register  Co.  and  Tribune  Co.  revenues  during  the  quarter.  Operating  cash  flow 
reported  record  results  for  the  quarter.  “Our  media  rose  0.3% 

businesses  have  exceeded  expectations  and  we’re  For  the  year,  revenues  rose  51.4%,  to  $1.25  bil- 
building  on  this  momentum  for  1998,”  saidTribune  lion  from  $824.3  million.  Operating  earnings 
Co.  CEO  John  Madigan.  jumped  45.4%,  to  $240.8  million  from  $165.6  mil- 

And  1997  was  overwhelmingly  positive  for  lion  in  1996.  Net  earnings,  again  affected  by  inter¬ 
newspaper  publishers,  with  a  number  of  compa-  est  payments,  declined  5.2%,  to  $82.9  million  from 
nies  —  including  Tribune  Co.,  Knight  Ridder,  Jour-  $87.5  million. 

nal  Register,  McClatchy  Newspapers,  and  Central  Adjusting  for  its  television  purchases,  Belo  actu- 
Newspapers  —  reporting  record  years.  Central’s  ally  lost  ground  on  its  broadcasting  operations  dur- 
CEO,  Louis  A.  Weil,  saluted  the  year  that  produced  ing  the  final  quarter,  taking  in  almost  1%  less  in 
“financial  results  far  exceeding  the  previous  all-  revenues  and  having  cash  flow  drop  by  almost  7% 
time  high.”  from  1996  levels.  Still,  broadcast  revenues  and 

Aggregating  all  companies,  operating  profit  mar-  cash  flow  increased  over  the  year, 
gins  swelled  27%,  to  20.2%  from  15.9%,  and  oper¬ 
ating  income  jumped  39  9%  from  1996  levels.  CENTRAL  NEWSPAPERS 

“Low  newsprint  prices  and  a  strong  advertising  CEO  Louis  A.  Weil  III  called  1997  “a  record  year” 
environment,”  Morton  said.  “It’s  a  damn  good  for  Central,  owner  of  newspapers  in  Phoenix  and 
combo.”  Indianapolis. 

Looking  into  1998,  Morton  suggested  that  the  The  company  reported  fourth-quarter  revenues 
Asian  economic  meltdown  could  help  or  hurt  advanced  12.2%  to  $192  mil- 
newspapers.  Economic  collapse  in  Asia  could  lion,  as  operating  income 
reduce  newsprint  consumption  there  and  blunt  slipped  0.17%  to  $40.6  million, 
price  increases  here,  but  on  the  other  hand  the  compared  with  year-earlier  fig¬ 
suffering  of  companies  could  soften  their  ad  ures.  Net  income  advanced 
spending,  he  reasoned.  ever  so  slightly,  up  0.9%i  to 

Morton  predicts  a  decent  1998  for  newspapers,  $23  9  million, 
with  advertising  revenues  growing  between  5%  For  the  full  year.  Central 
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posted  15%  higher  revenues,  to  $716  million  from 
$620  million,  and  net  earnings  up  a  hefty  32%  to 
$81.5  million,  including  one-time  charges  associ¬ 
ated  with  staff  reductions. 

Newspapers  last  year  generated  revenues  11.5% 
higher  to  $684.4  million. 

Weil  said  1998  started  with  a  nice  jolt.  “Adver¬ 
tising  revenues  have  bounced  back  after  softening 
in  the  latter  half  of  December,”  he  said. 


COWLES  MEDIA 

Cowles,  soon  to  become  a  unit  of  McClatchy 
Newspapers,  lifted  revenues  modestly  in  the  final 

_  three  months  of  1997,  while  seeing 

Cowles  net  income  jump  by  33-8%. 

Media  At  $141.2  million,  revenues 

0  were  up  4.8%  over  the  same 
IliiHlUifl  period  in  19%.  But  operating 

— ^  earnings  dropped  almost  12%, 

D3BBS  ^0^33,8%  to  $17.7  million  from  $20.1 
million.  The  company  blamed 
that  decline  on  a  cash  bonus 
paid  to  employees  in  lieu  of  the  normal  contribu¬ 
tion  to  the  employee  stock  option  plan.  Still, 
Cowles  reponed  net  earnings  of  $12.4  million,  up 
from  $9.3  million  during  the  same  period  in  19%. 

The  quarter,  the  third  in  Cowles  fiscal  year,  left 
nine-month  revenues  up  a  modest  3  7%,  to  $401.7 
million,  but  operating  earnings  jumped  33%  to  $57 
million.  Factoring  out  taxes  and  other  costs,  net 
earnings  rose  50%. 

“Just  outstanding,”  crowed  CEO  David  Cox. 


Dow  Jones 


DOWJONES 

The  owner  of  the  Wall  Street  Journal  reported 
1997  revenues  up  3.7%  to  $2.57  billion  but  posted 
a  net  loss  of  $802  million  due  to  problems  at  its 
markets  division,  which  took  a  $922  million  write¬ 
down  in  the  fourth  quarter. 

The  business  publishing  division  —  including 
the  Journal,  Barron ‘s,  some  television  operations 

_ ,  and  its  interactive  unit  —  posted 

(ones  I  1997  operating  income  of  $218.4  mil- 

lion,  up  37.1%  from  19%.  For 
I  the  fourth  quarter,  however,  rev¬ 

enues  declined  22.5%, 


1  .  ‘“r‘>  “  "“'.'■“J; 

I  Enterprises. 

Journal  advertising 
linage  rose  13  4%  on  the  year.  Ottaway  Newspa¬ 
pers,  the  community  newspaper  group,  reported  a 
4.6%  increase  in  revenues,  to  $300.6  million,  and  a 
15.6%  increase  in  operating  income,  to  $50.6  mil¬ 
lion. 

“While  results  at  Down  Jones  Markets  were 
obviously  disappointing,”  CEO  Peter  Kann  said, 
“virtually  all  of  our  other  businesses,  from  the  Wall 
Street  Journal  to  Dow  Jones  Newswires  to  our 
Ottaway  community'  newspapers,  enjoyed  a  record 
year.” 

According  to  some  reports,  Dow  Jones  has  put 
its  financial  information  unit  up  lor  sale,  but  a 
spokesman  refused  to  confirm  that,  saying  only 
that  management  was  reviewing  its  options  on 
Dow  Jones  Markets. 


GANNETT 

The  nation’s  largest  newspa¬ 
per  company,  which  puts  out 
88  dailies,  reported  fourth-quar¬ 
ter  earnings  off  20%,  largely 
due  to  the  comparison  with 
year-earlier  results,  lifted  by  a 
nonrecurring  gain. 

Excluding  that  gain,  Gannett 
said,  quarterly  net  income 
would  have  advanced  18%  to  $230.4  million.  Rev¬ 
enues  during  the  period  rose  10%  —  to  $1.32  bil¬ 
lion  from  $1.2  billion. 

Newspaper  operations  reported  revenues  of 
$  1 .05  billion  during  the  quarter,  up  11.5%  over  the 
same  period  in  19%,  and  operating  income  of 
$313.4  million,  up  13-4%. 

For  the  year,  Gannett  revenues  rose  7%  —  to 
$4.7  billion  from  $4.4  billion  —  while  operating 
income  jumped  at  three  times  that  rate  —  to  $1.32 
billion  from  $1.06  billion.  Net  income  rose  14%  to 
$712.6  million. 

Newspapers  accounted  for  80%  of  Gannett's 
revenues  and  76%  of  operating  income. 

Gannett  said  gains  stemmed  partly  from 
newsprint  costs,  which  rose  9‘X>  during  the  fourth 
quarter,  but  remained  15%  lower  for  all  of  1997, 
compared  with  19%. 

In  the  fourth  quarter,  the  company  reported  a 
9%  gain  in  classified  ad  revenues,  local  ad  revenues 
up  2%,  and  a  1 5%  uptick  in  national.  All  told,  adver¬ 
tising  volume  rose  5%  for  the  quarter,  compared 
with  the  year-earlier  period. 

USA  Today  was  particularly  strong,  ad  revenues 
up  1 2%  for  the  year  and  ad  volume  up  7%. 

BOLLINGER  INTERNATIONAL 

Hollinger,  controlled  by  Canadian  publisher 
Conrad  Black  and  owner  of  112  dailies  in  the 
United  States,  United  Kingdom,  Canada  and  Israel, 
posted  fourth-quarter  1997  revenues  8.9%  higher, 
to  $61 1 .6  million  from  $561 .3  million,  as  operating 
income  rocketed  135.6%,  to  $100.4  million  from 
$42.6  million. 

Yet  net  income  plunged 
66.9%  for  the  quarter,  to  $15.3 
million  from  $40.4  million,  due 
to  sharply  higher  income  taxes 
and  payments  for  minority 
interests. 

U.S.  newspapers  took  in 
$170.7  million  in  quarterly  rev¬ 
enues,  up  5.5%  over  the  same 
period  in  1996.  The  papers  also  reported  a  4.3% 
increase  in  earnings  before  interest,  taxes,  depreci¬ 
ation  and  amortization,  to  $35.7  million.  British 
papers  did  much  better,  with  revenues  up  8.3% 
over  the  quarter  a  year  earlier  and  income  perking 
up  dramatically  to  $9.5  million,  after  a  $16.2  mil¬ 
lion  loss  during  the  last  three  months  of  19%.  The 
C^anadian  division  did  even  better;  revenues  up 
1 1 .3%  and  operating  income  74%  sky'ward. 

For  the  year,  the  company  reported  revenues 
rose  6.9%  to  $2.2  billion.  Operating  income  rose 
94.4%  to  $287.7  million.  And  net  earnings  almost 
tripled,  to  $104.5  million  from  $42.7  million. 
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JOURNAL  REGISTER 

Journal  Register,  which  operates  18  dailies  and 
154  nondailies,  reported  fourth-quarter  revenues 
of  $94.2  million,  up  2.5%  over  the  same  period  in 
1996,  and  operating  income  of  $315  million,  up 
5.8%.  Net  income  rose  19. 5%  to  $13-5  million. 

For  the  entire  year,  revenues  were  reported  at 
$347.1  million  —  up  3-1%  from  1996  —  and  oper¬ 
ating  income  at  $81  million,  down  18%  from  1996. 
Net  income  dropped  to  $22.9  million,  from  $28. 1 
million. 

The  decline  resulted  mostly  from  a  nonrecur¬ 
ring  $28.4  million  management  bonus  written  into 
the  company’s  initial  stock  offering  last  year.  With¬ 
out  the  charge,  net  income  would 
•.--=-*-71  have  been  $48.4  million. 

“We  are  looking  forward  to 
another  good  year  in  1998,  dur¬ 
ing  which  we  expect  to  see  a 
double-digit  increase  in  rev¬ 
enue,”  said  chairman  and  CEO 
Robert  W.  Jelenic. 


KNIGHT  RIDDER 

It  was  a  hell  of  a  quarter  for  the  nation’s  second 
largest  newspaper  company.  Revenues  surged 
29%,  to  $815.6  million  from  $630.9  million.  Oper¬ 
ating  income  jumped  24.8%  to  $162.9  million. 
And  net  income  leaped  35.9%,  topping  $102  mil¬ 
lion,  from  $75.7  million  in  fourth-quarter  1996. 

The  quarter  contributed  to  a  record  year:  rev¬ 
enues  up  21.2%  to  $2.87  billion,  operating  income 
51%  higher  to  $506  million,  net  income  up  54%  to 
$413  million. 

Those  gains  were  aided  by  the  midyear  addition 
of  six  newspapers. 

Knight  Ridder  said  newspaper  ad  revenues 
jumped  22.8%  to  $2.2  billion  for  the  year,  and  cir¬ 
culation  revenue  rose  131%  to  $567.8  million. 

"The  year  was  a  resounding  success  on  many 
fronts,  not  least  the  company’s  margin 


Knight  Ridder 


29.2% 


—  17.6%,”  said  Knight  Ridder  chief 
financial  officer  Ross  Jones.  In 
particular,  he  said,  the  Philade- 
phia  papers  rebounded  from 
1996,  when  their  operating 
margin  was  a  thin  7%,  to  score 
in  the  high  teens  in  1997. 

The  company  projects  a 
solid  1998,  with  revenue  increase  in  the  mid-single 
digits.  Newsprint  price  hikes  in  the  mid-teens, 
however,  are  expected  to  cut  into  profits. 


LEE  ENTERPRISES 

Lee,  which  publishes  21  dailies  and  73  weeklies 
and  specialty  titles,  reported  net  income  in  the 
final  quarter  of  1997  declined  by  13. 2%  to  just 
under  $16.6  million,  as  revenues  rose  9  7%. 

The  decline  was  due  mostly  to  an 
1 1 .7%  revenue  slide  at  its  nine 
TV  stations. 

9.7%  Lee’s  newspaper  operations 

showed  strong  gains  in  the  last 
three  months  of  1997,  with 
revenue  jumping  18.6%  to 
$100  million  and  operating 


Lee  Enterprises 


income  growing  8.4%  to  $28.6  million. 

However,  the  newspaper  gain  didn’t  offset  their 
decline  from  TV.  Operating  income  from  its  televi¬ 
sion  operations  plummeted  43. 9%  compared  to 
the  quarter  in  1996. 

McCLATCHY  NEWSPAPERS 

Profits  grew  faster  than  revenues  at  the  Sacra¬ 
mento,  Calif -based  newspaper  chain. 

At  $20.3  million,  fourth-quarter  earnings  were 
up  16.4%  from  the  same  period  in  1996,  as  rev¬ 
enues  came  in  at  $169  5  mil¬ 
lion,  a  2.4%  gain. 

For  the  full  year,  McClatchy 
reported  earnings  soared 
54.6%  to  $68.8  million,  from 
$44.5  million  in  1996.  Operat¬ 
ing  income  rose  35.8%  to 
$115.7  million,  and  revenues 
climbed  2.8%  to  $641.9  mil¬ 
lion. 

“We  are  pleased  to  be  able  to  report  record 
earnings  in  1997  on  top  of  record  results  in  1996,” 
said  president  and  CEO  Gary  Pruitt. 

The  company  projects  earnings  dilution  of 
between  40%  and  50%  for  1 998,  due  to  the  debt 
created  by  its  $1.4  billion  Cowles  Media  acquisi¬ 
tion,  set  to  close  in  March. 


McClatchy 

Newspapers 

lyPI 

^2.4% 

1«.4% 

1 

MEDIA  GENERAL 

The  Richmond,  Va.-based  company  posted 
fourth-quarter  revenues  and  operating  income 
were  up  strongly,  while  net  income  increased 
slightly. 

Revenues  were  reported  at  $242.4  million,  up 
21.4%  over  the  final  three  months  of  1996.  Oper¬ 
ating  income  gained  41%  to  $41.8  million.  But 
increased  interest  expenses  eroded  the  gain  in  net 
income,  which  rose  4.6%  to  $19.8  million. 

For  the  year.  Media  General 
posted  a  net  loss  of  $10.4  mil¬ 
lion  due  to  a  one-time  pay- 
down  of  debt  during  the  first 
quarter  of  1997.  Without  that 
charge,  the  company  would 
have  posted  a  $52.5  million 
profit,  but  that  would  still  have 
been  a  strong  reduction  from 
the  $70.5  million  net  in  1996. 

Nonetheless,  chairman/CEO  J.  Stewart  Bryan  111 
said  the  company  was  pursuing  a  targeted  growth 
strategy,  and  he  looked  forward  to  strong  results 
from  the  newly  acquired  Bristol,  Va.,  Herald- 
Courier  and  soon-to-be-acquired  Hickory  Daily 
Record  in  North  Carolina. 


NEW  YORK  TIMES 

It  was  a  strong  year-end  for  the  New  York  Times 
Co.  While  quarterly  revenues 
rose  just  6.7%,  operating  profit 
jumped  43%  to  $135.2  million, 
and  net  income  leaped  50%  to 
$79  3  million. 

For  the  year,  the  pattern 
remained.  At  $2.8  billion,  rev¬ 
enues  increased  9%.  But  oper- 
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Close  the  generation  gap 
open  up  opportunities 
for  your 

newspaper.  / 


perceptions  and 
reach  more 
readers 


Supply  a  niche^^^ 
publication  that 
^  fills  a  void. 


Tih  gives  you  a  valuable  angle  into  the  lives  of  this  age 

group:  individuals 

who  want  news- 

worthy  information 

but  moy  not  be  regular 

nevrspaper  readers.  Its  content  is 

as  savvy,  original  and  diverse  as  the  audience  itself, 

providing  you  with  a  new  way  to  reach  this  audience 

and  garnering  more  profits  for  your  newspaper.  And 

copy  can  be  localized  so  it's  more  relevant  to  your 

renders.  By  cultivating  and  motivating  these  future 

parents,  presidents,  business  leaders  and 

concerned  citizens,  your  A 

newspaper  can  build  a  V 

lifelong  relationship.  ^ 


So  you  thought  it  wos  difficult  to  understand  young 
people  nowadays?  Well, 
welcome  to 
Generation  X. 

Don't  assign  these 

18-  to  34-year-olds  a  label.  This  elusive  group 
can't  be  pigeonholed,  told  whot  to  do 
or  what  to  think. 

But  they  can  ^ 
be  reached. 


What's  the 
angle?  We 
at  Thomson 
Torget  Media 
call  it  Tilt. 


specifically  targeted  at  the  huge 
population  of  65  million  1 8-  to  34-year-olds.  1 
Chock-full  of  relevant  coverage  of  hot  topics 
such  as  TV,  music,  movies,  finance,  technology, 
lifestyle  news  ond  a  host  of  other  features,  7//t  strives 
to  dispel  the  myths  and  capture  the  essence  of  this 
chameleon-like,  and  often  misunderstood,  population. 


"K 


ating  profit  vaulted  162.6%  to  $455.1  million,  and 
net  income  tripled  to  $262.3  million. 

Adjusting  for  one-time  charges,  the  results  were 
less  impressive:  Net  income  in  the  fourth  quarter 
rose  17.9%,  32%  for  the  year. 

Newspaper  operations  were  up  strongly  in  the 
quarter.  Revenues  increased  8%,  to  $693-7  million, 
while  operating  profit  increased  34.9%  to  $131-3 
million.  That  included  a  $2.6  million  loss  on  news¬ 
paper  new  ventures,  including  newspaper  Web 
sites. 

For  the  year,  newspaper  revenues  rose  to  $2.5 
billion,  an  8.9%  increase.  Operating  profits  rose  to 
$434  million  from  $179.6  million,  a  gain  of 
141.6%.  Losses  from  new  ventures  totaled  $7.3 
million  on  the  year. 

Advertising  revenue  from  the  company’s  news¬ 
papers,  including  the  New  York  Times,  Boston 
Globe,  and  21  regional  papers,  rose  10.1%  on  the 
year,  due  to  higher  ad  rates.  Circulation  revenue 
rose  2.2%.  At  the  same  time,  weekday  circulation 
at  the  flagship  Times  dropped  1.1%,  to  just  under 
1.1  million,  and  Sunday  circulation  dropped  1.7%. 
The  company’s  other  papers  reported  modest 
weekday  gains  and  small  Sunday  losses. 

PULITZER  PUBLISHING 

The  fourth  quarter  was  a  bump  in  an  otherwise 
good  year  for  the  owner  of  the  St. 


while  newspapers  face  higher  newsprint  prices. 


E.W.  Scripps 


Pulitzer 

Publishing 


Louis  Post-Dispatch,  Arizona  Daily 
Star,  1 3  community  dailies  and 
nine  TV  stations. 

While  revenues  in  the  final 
three  months  of  1997  went  up 
%  2.9%,  to  $  1 56.3  million,  operat¬ 

ing  income  dropped  4.9%)  to 
$35.6  million.  Net  income  rose 
8.4%  to  $19-6  million. 

But  adjusting  for  one-time  cost,  the  company 
actually  lost  ground,  with  net  income  decreasing 

2.6%  to  $19.6  million,  from _ 

$20.1  million  in  fourth-quar¬ 
ter  1996. 

Earnings  declined  partly 
because  of  comparisons 
with  1996  and  its  election- 
year  ad  revenues.  For  1997, 
however,  operating  revenues 
increased  to  $584.9  million 
from  $534  million,  a  gain  of 
9.5%.  Operating  income  rose 
12.2%,  to  $123.7  million,  and 
net  income  jumped  14.8%  to 
$66  million. 

The  company  reported 

1997  operating  margins  (the 
ratio  of  operating  income  to 
revenues)  of  18.7%  for  news¬ 
papers,  36.2%)  for  broadcast 
properties. 

In  the  near  term,  chairman 
and  CEO  Michael  E.  Pulitzer 
expected  broadcast  opera¬ 
tions  to  benefit  from  the 
advertising  connected  with 

1998  mid-term  elections. 


Supermarket 

Slowdown 


E.W.  SCRIPPS 

Powered  by  newspapers, 

Scripps  reaped  $359.5  million 
in  revenues  in  the  fourth  quar¬ 
ter,  a  10.7%  gain  from  a  year 
earlier.  Operating  income  rose 
9.2%  to  $75  million.  But,  with 
increased  interest  expenses, 
the  net  income  was  up  by  only 
0.5%  to  $50.5  million. 

Quarterly  earnings  were  hurt  by  an  $8.3  million 
loss  from  cable  programming  operations.  Home  & 
Garden  Television  and  the  Food  Network.  Licens¬ 
ing  operations,  led  by  United  Media,  made  a  tidy 
$2.3  million  profit  in  the  final  three  months  of 
19%,  compared  with  a  loss  of  $237,000  in  the 
same  period  in  199"’.  The  company  said  the  licens¬ 
ing  numbers  were  skewed  because  1996  results 
included  income  from  Dilbert  books. 

For  1997  as  a  whole,  Scripps  revenues  grew 
10.7%  to  $1.24  billion.  Operating  income  vaulted 
21.8%)  to  $250.8  million.  But  net  income  was 
essentially  flat  at  $157.7  million. 

Newspapers  remain  the  backbone  of  the  com¬ 
pany,  with  1997  revenues  growing  by  14.8%  to 
$723-7  million  and  operating  income  up  26.9%  to 
$172.8  million  for  the  year.  And,  despite  continued 
losses,  Scripps  improved  its  TV  position  from  a 
$17.9  million  loss  in  1996  to  $13-1  million  in  the 
red  last  year. 

The  big  loser  for  Scripps  was  licensing,  led  by 
United  Media,  where  revenues  slipped  3  9%  for  the 
year  to  $101.3  million.  Operating  income  from 
licensing  dropped  to  $2.9  million  from  $6.5  mil¬ 
lion,  a  decline  of  55%. 

Scripps  expects  newsprint  costs  to  rise  about 
40%  in  the  first  quarter  of  1998,  reducing  profits. 
Nonetheless,  it  says  its  newspapers  will  continue 

_ to  grow,  and  that  some  of  its 

I  niche  television  operations 
will  turn  a  profit  during 
I  1998. 


0.5% 


The  final  part  of  1997  was 

not  a  gtxxl  time  for  the  super¬ 
market  tabloid  leader.  American 
Media  posted  fourth-quarter  rev¬ 
enues  down  4.4%  to  $74  million, 
while  operating  income  plunged 
26.4%  to  $14.8  million,  from  $20.1 
million. 

For  the  final  nine  months  of  the 
year,  American  Media  saw  revenues 
remain  flat  at  $235  million,  while 
operating  income  fell  to  $56.6  mil¬ 
lion  from  $63  million,  a  drop  of  10%). 

Peter  J.  C^allahan,  CEO  of  the  com¬ 
pany  that  publishes  the  National 
Enquirer,  Star  and  Weekly  World 
News,  attributed  the  declines  to  a 
drop  in  readership  after  the  death  of 
Princess  Diana.  But,  he  said,  the  year 
ended  on  an  upward  trend. 


SOUTHAM 

The  fourth  quarter 
brought  glad  tidings  to  Cana¬ 
dian  newspaper  operator 
Southam  Inc. 

The  Ontario-based  owner 
of  32  dailies  reported  a  35% 
boost  in  net  income  in  the 
final  three  months  of  1997, 
to  $49.9  million  (Canadian) 
from  $36.8  million,  more 
than  making  up  for  a  $1.4 
million  increase  in  newsprint 
costs.  Revenues  jumped 

17.3%,  to  $323.6  million 

from  $273.5  million. 

The  quarter  saw  strong 
numbers  in  advertising 
linage,  with  classified  up 
10.1%,  retail  up  4.8%  and 

(See  Records  on  page  3d) 
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Pagination  Picture 
In  Latin  America 


Drawing  on  informa¬ 
tion  from  Editor  & 

Publisher  Co.,  Diego 
Rovito,  vice  president  at 
systems  and  serr  ice 
provider  NewsTech  Co., 
observed  that  the  U.S.  and  Latin 
America  have  roughlt'  equal 
numbers  of  dailies,  but  mtrre  than  a  third  in  Latin 
America  circulate  over  2(),()()()  copies. 

For  the  record,  the  1 997  Editor  &  Publisher 
International  Year  Book  lists  1,623  dailies  for  all 
Ibero-American  countries.  Rovito  questioned 
some  E&P  countty  totals  and  put  the  region’s 
total  at  about  1,550.  Noel  Leon,  of  the  the  Inter 
American  Press  Association’s  Technical  Center, 
guessed  the  number  probably  exceeds  2,000. 

Speaking  at  this  winter’s  Newspaper 
A.ssociation  of  America  Operations 
SuperCatnference  in  his  company’s  hometown  of 
Miami,  Rovito  listed  his  findings  relating  to  pagi¬ 
nation  among  l^tin  American  dailies. 

Fewer  than  1 20  still  operate  proprietaiv  sys¬ 
tems  owing  to 

♦  a  preference  for  open  systems 
♦  higher  equipment  costs 
♦  greater  distances  from  developers 
♦  generalh  less  stable  politics  and  economies. 
Although  more  than  90%  are  paginated,  with 
70%  of  those  relying  on  QuarkXPress,  papers 
defining  themselves  as  paginated  do  not  necessar¬ 
ily  include  classified  advertising,  as  the  market  is 
generally  characterized  by 
♦  lower  ad  rates 
♦  lack  of  a  credit  culture 
♦  poor  postal  service  for  billing 
♦  the  more-personal  nature  of  evetv  day 
commerce 

♦  more  metro-area  competition 
♦  no  zoning 

♦  in  some  cases  exclusive  reliance  on  displat’ 
ads  for  revenue. 

The  lAPA’s  Leon  said  Rovito's  pagination  per¬ 
centage  certainly  applied  to  the  region’s  major 
metros,  which  (most  notably  in  Brazil,  the 
world’s  biggest  bu>’er  of  presses  and  related 
equipment)  are  often  “more  advanced  than  those 
in  the  U.S.”  Leon  was  unsure,  however,  of  pagi¬ 
nation’s  prevalence  among  dailies  of  all  sizes.  He 
expects  to  have  a  clearer  answer  by  summer, 
when  he  finishes  logging  in  responses  from  an 
lAPA  census  that  includes  all  production  data  — 
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a  repeat  of  a  similar  census  he 
conducted  25  years  ago. 

For  now,  Latin  American 
dailies’  systems  still  represent 
“ever>  stage  of  evolution,"  said 
Leon.  But  equipment  and  sys¬ 
tems  “purchasing  is  .so  intense," 
he  added  —  more  than  at  ant- 
other  time  he  could  remember. 

Reasons  for  pagination,  said  Rovito,  are  gener¬ 
ally  the  same  in  North  and  South  America, 
although  labor  costs  for  the  latter  don't  ordinarily 
drive  decisions.  Full  pagination  in  Latin  America 
is  still  stt  mied  b> 

♦  fewer  standards  than  exist  in  the  U.S. 

♦  more  prevalent  software  piracy 

♦  differences  in  typography,  text  and  file 
formats  among  applications 

♦  waiting  to  ,sec  if  computer-to-plate  succeeds, 
making  pagination  mandatort 

Rovito  also  identified  trends  in  copy  dot  scan¬ 
ning,  encapsulated  PostScript  and  Adobe's 
Portable  Document  format.  He  further  noted 
acceptance  of  ads  by  an\  method,  archiving  with 
multimedia  support,  few  instances  of  legacy  sys¬ 
tems  upgraded  to  the  same  vendors'  pagination 
solutions  and  the  possibility  that  1 998  will  be  the 
year  Latin  American  dailies  move  to  direct  output 
of  plates. 

He  concluded  by  remarking  that  Latin 
American  dailies  emphasize  pagination  more  than 
and  Web  publishing  as  much  as  their  U.S.  coun¬ 
terparts,  but  are  le.ss  concerned  with  shorter-term 
profit  making  by  their  online  ventures. 

Telegram  Goes  To 
New  Address 

PFNDINCi  ern'  OFFICIALS’  approval  of  build¬ 
ing  plans,  Cox  Newspapers'  Rocky  Mount 
(N.C7)  Telegram  is  moving  from  the  downtown 
office  it  has  occupied  for  the  past "’()  years  to  the 
1 3,0()()-square-foot  first  floor  of  an  office  plaza. 

The  new  location  for  editorial  and  business  func¬ 
tions  was  reported  to  be  more  visible  and  conve¬ 
nient  to  customers.  Until  a  long-term  plan  is  de¬ 
vised,  the  cramped  downtown  plant  will  continue 
to  handle  Teley,ram  production  and  distribution. 

The  Southern  Newspaper  Publishers  AssiK'iation 
Bulletin  quoted  publisher  Den  Dickerson  as  sat- 
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inj>,  “We  ma)  consider  moving  back  downtown  at 
some  point"  if  renovation/development  projects 
tliere  are  able  to  revive  the  area. 

before  moving  to  8(K)  Tiffany  Blvd.,  the  paper  is 
cttnverting  the  space  to  suit  its  needs  and  installing 
new  PObased  Cieac  advertising,  circulation  and 
business  softw  are  and  new  Mac-based  Digital 
Technolog)  International  editorial,  cla.s,sitied  and 
pagination  systems. 

Dickerson  lauded  C',ox,  which  acquired  the 
Telegram  from  Thomson  in  late  1996,  for  an 
investment  that  “goes  above  and  be>()nd  what  we 
hoped  for." 

GATF  Encyclopedia, 
PDF  Bible 

AC;C)MPREHENSIVE  one-volume  encyclope¬ 
dia  on  the  graphic  communications  field  is 
now  available  from  the  Graphic  Arts  Technical 
Foundation,  Sewickley,  Pa. 

The  1  (),00()  entries  on  1 ,()()()  pages,  with  6"'() 
illustrations  and  22  tables,  cover  printing,  n  pogra- 
phy,  graphic  design,  color,  paper  and  ink,  binding, 
finishing,  photography,  publishing,  computers, 
telecommunications,  new  s  media  and  the  World 
Wide  Web.  The  work  by  Rochester  Institute  of 
Technolog)  professor  Frank  J.  Romano  and  his  son 
Richard,  senior  editor  at  .Micro  Publishing  Press, 
includes  a  2,0()()-year  time  line  and  an  essay  on  the 
first  500  years  of  printing. 

GATF  also  released  a  438-page  paperback.  The 
PDF  Bible:  The  Complete  Guide  to  Adobe 
Acrobat  3-0,  covering  all  aspects  of  Acrobat 
Distiller,  Reader,  Exchange  and  Catalog  and 
explaining  for  W  indows  and  Macintosh  users 
“the  nuts  and  bolts  of  creating  and  working  w  ith 
Acrobat  and  PDF  files.” 

Author  Mark  Witkowski  includes  440  illustra¬ 
tions,  reference  charts  of  suggested  settings  for 
print  and  online  distribution  and  a  complete  list 
of  keyboard  shortcuts.  For  more  information 
about  both  books,  call  the  foundation  at  4l2/"’4l- 
6860,  ext.  411. 

Tech  Services’ 
New  Headquarters 

Tech  services  international  Inc.,  techni¬ 
cal  ser\  ice  provider  to  printers  and  publish¬ 
ers,  relocated  its  headquarters  to  421  .McFarlan 
Rd.,  Kennett  Square,  Pa.  (610/925-2900). 

The  new',  13,000-square-foot  site  houses  45 
emplo)'ees.  Formed  a  year  ago  in  a  management 
buyout  of  DuPont  Printing  and  Publishing's  ser¬ 
vice  organization,  the  firm  has  more  than  250 
people  throughout  North  America  supporting  a 
range  of  scanners  and  laser  imagers. 


PREPREssIIIZITjjiigiBHHIHHi 

Copley  Chicago  Newspapers  promoted  two  production  managers 
at  its  Fox  Valley  Press  printing  plant  in  northern  Illinois.  BILL 
FOUST  moves  from  prepress  manager  to  night  shift  production 
supervisor,  a  new  position  created  to  ensure  better  management  of 
all  production  operations  during  the  day's  peak  shift.  MIKE  MILL- 
SAPS  was  promoted  from  prepress  assistant  manager  to  prepress 
manager. 

PHIL  ASHLEY  was  promoted  from  manager  to  director  of  prepress 
at  the  Dallas  Morning  News,  where  he  is  responsible  for  compos¬ 
ing,  systems,  technical  services,  art,  imaging  and  the  print  shop. 

Working  in  production  and  quality  assurance  at  the  paper  for  25 
years,  Ashley  assisted  in  the  start  of  remote  production  at  the  North 
Plant,  in  Plano. 

UNISYS  CORP.,  Blue  Bell.  Pa.,  won  a  multimlllion-dollar  contract  to  supply  the 
Philadelphia  Inquirer  and  Philadelphia  Daily  News  with  its  Unisys  Publishing 
Solutions  and  integration  and  support  services,  enabling  their  editorial  staffs  to 
edit  stories  closer  to  deadline,  integrate  news,  photos,  graphics  and  archival 
material  for  more  control  over  news  content  and  page  layout,  and  improve  man¬ 
agement  of  local  stories  and  photos  for  multiple  zoned  editions.  UPS  comprises 
the  Hermes  editorial  system.  WireCenter  wire  services  and  remote  communica¬ 
tions  management  system  and  DocCenter  multimedia  archiving  system.  While 
DocCenter  will  run  on  14  dedicated  librarian  workstations,  it  will  be  accessible  via 
browser  on  all  617  Inquirer  and  131  News  workstations.  Workstations  using 
Adobe  Photoshop  and  QuarkXPress  will  have  access  to  the  Hermes  database. 
Hermes  will  be  supported  by  two  Sun  E5000  high-availability  servers  at  the 
Inquirer  and  two  E3000  HA  servers  at  the  News:  two  Sun  E3000  HA  servers  will 
power  WireCenter  and  DocCenter. 

DocCenter  was  first  installed  in  the  U  S.  as  the  text  and  photo  library  for  the 
San  Francisco  Examiner,  where  it  is  linked  to  the  newsroom's  Sll  front  end.  Its 
telephoto  module,  running  on  a  Sun  Ultra  1  server,  captures  wirephotos  and 
makes  them  available  via  Web  browser  or  Windows  workstations. 

Other  recent  UPS  installations  include  Spain's  El  Pais.  La  Vanguardia  and  El 
Mundo  Deportivo,  Italy’s  La  Stampa  and  II  Mattino.  Brazil's  0  Estado  de  S.  Paulo, 
News  International  in  the  U.K.  and  Germany’s  Frankfurter  Allgemelne. 

PUBLISHING  PARTNERS  INTERNATIONAL.  Bedford,  N.H.,  sold  its  AD2000  adver¬ 
tising  system  to  the  Knoxville  News-Sentinel.  Including  classified  and  ROP  order 
entry,  billing  and  receivables,  it  will  support  125  users  on  80  ad  workstations.  20 
remote  workstations  for  classified  input  from  advertisers'  offices  and  25  laptops 
for  the  mobile  sales  force. 

AD2000  systems  earlier  went  into:  the  Bangor  (Maine)  Dally  News  (with  credit 
card  and  WebLink  interfaces  and  Informatel  classified  pagination);  Chesapeake 
Publishing  Corp.'s  Upper  Shore  Maryland  Div.  (with  Informatel  pagination,  remote 
cross-selling  software):  Kenosha  (Wise.)  News  (with  credit  and  Web  interfaces, 
pagination);  Central  Michigan  Newspapers.  Mt.  Pleasant  (remote  cross  sell,  pag¬ 
ination  for  15  weeklies);  Star  Publications,  Gaylord,  Mich,  (with  pagination  for 
nine  weeklies);  Tribune-Review  Publishing  Co.,  Greensburg  and  Pittsburgh,  Pa. 
(with  Geac/Collier-Jackson  business  system  and  Web  interfaces);  Daily  Local 
News.  West  Chester.  Pa.  (with  Managing  Editor  Inc.  pagination). 

SYSTEM  lINTEGRATORS  INC.,  Sacramento,  sold  its  first  System/77  in  Europe  to 
the  370,000-circulation  Verdens  Gang,  Oslo.  The  Norwegian  national  paper,  sold 
only  as  nonsubscription  single  copies,  bought  the  system,  based  on  Tandem 
Computers’  ServerNet  technology,  after  installing  359  Sll  Coyote/3  clients  in  edi¬ 
torial  and  advertising.  Slated  to  go  live  in  June,  the  upgrade  from  a  System/55 
includes  four  S7000  Tandem  processors. 

Gannett’s  Desert  Sun.  Palm  Springs.  Calif.,  purchased  Windows-based 
Coyote/3  advertising  software  for  30  clients,  running  with  the  CZAR  II  classified 
zoning  and  rating  system  and  including  FaxAction  for  automatic  processing  of  any 
advertiser's  fax  or  e-mail  directly  into  the  system  for  routing  ad  editing.  The  Sun 
will  begin  with  Coyote/3  for  Windows  95/NT.  then  upgrade  to  the  new  Coyote/3XA 
Visual  Basic  program,  which  allows  users  to  expand  and  customize  access  and 
capabilities  on  the  client  PC. 

CYBERGRAPHIC  INC..  Burlington,  Mass.,  sold  Windows-based  CyberNews  edito¬ 
rial  for  58  workstations  and  CyberPage  pagination  software  for  10  workstations  to 
the  Sun  News.  Myrtle  Beach,  S.C.  The  paper  also  will  use  NAILS  (Newspaper 
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Automated  Intelligent  Layout  System),  a  part  of  Cybergrahic’s  Genera 
line  of  software  which  automates  much  of  page  layout  according  to  a 
newspaper's  styles,  and  CyberHTML,  which  feeds  copy  to  a  Web  site. 
Included  in  the  sale  is  an  interface  to  the  paper’s  MediaStream  Save 
library  system,  Geac’s  CJ  Layout  page  dummying  application  and  an 
optional  display  ad  production  interface  to  Managing  Editor’s 
Roundhouse  system.  Last  winter,  the  paper  converted  its  advertising 
side  to  Cybergraphic’s  Genesis  system,  which  it  will  upgrade  later 
this  year  to  the  Genera  line’s  CyberSell  software. 

The  parent  Cybergrahic  Systems  Ltd.,  Melbourne,  Australia,  made 
its  first  European  sale  —  one  of  the  biggest  system  sales  in  recent 
years  —  when  it  was  awarded  the  contract  for  a  1 ,000-seat  advertis¬ 
ing  system  from  the  Essen-based  Westdeutsche  Allgemeine  Zeitung 
and  its  Zeitungsgruppe  Thiiringen.  The  two-year  project  will  install 
Genera  Enterprise  Servers  at  four  central  cites  (pairs  in  western  and 
eastern  Germany)  and  provide  new  functionality  for  the  central  and 
120  remote  sites.  Before  it  withdrew  from  what  was  to  be  a  highly 
customized  project,  Sll  had  entered  into  an  alliance  (since-terminat¬ 
ed)  with  Cybergraphic,  whose  Genera  technology  it  was  to  use  for  the 
new  ad  system  for  WAZ  (a  multimedia  company  with  interests  in 
Austria.  Hungary  and  Bulgaria).  The  system  will  employ  a  three-tier 
architecture  that  includes  a  transaction  server  tier.  Building  on 
CyberSell  and  CyberClaSSPage  pagination  software.  Cybergraphic 
says  it  will  use  custom-written  software  to  manage  synchronization 
of  databases  at  central  and  remote  sites,  allowing  any  user  at  any  site 
to  book  ads  into  any  WAZ  publication(s),  with  fulll  support  for  com¬ 
plex  contract  and  account  management.  The  system  is  to  be  inter- 
.  faced  to  WAZ  business  systems  and  integrated  with  third-party  OPI, 
editorial  and  display  ad  makeup  systems  to  provide  full,  automatic 
pagination.  The  sale  and  its  five-year  support  agreement  led 
Cybergrahic  to  establish  a  support  group  in  Germany,  with  online 
backup  from  its  Australian  and  U.S.  offices. 

In  its  home  market,  the  company  sold  an  integrated  editorial  and 
advertising  system  to  the  John  Fairfax  subsidiary  thaf  publishes  the 
lllawara  Mercury  and  Wollongong  Advertiser,  both  in  New  South 
Wales.  The  system  relies  on  two  clustered  64-bit  Digital  Equipment 
Alpha  servers  (each  with  a  400MHz  processor,  256MB  of  memory 
and  20GB  of  disk  storage),  Pentium  IIAIVindows-based  CyberOPI 
Server  and  the  vendor’s  classified  HTML  output  module.  It  will  sup¬ 
port  45  CyberNews  reporting,  15  CyberPage  editing  and  layout,  30 
CyberAd  classified  and  retail  advertising  and  two  CyberClaSSPage 
classified  pagination  clients.  To  be  integrated  are  the  papers’ 
Macintosh-based  display  ad  makeup  using  Multi-Ad  Creator. 
Approximately  3,500  Atex  system  ads  were  to  be  converted  to 
Cybergraphic  format.  The  new  system  will  connect  to  a  100  Mbit/sec 
network  of  the  papers’  own  design  and  implementation.  Training  and 
format  writing  began  before  contract  signing  thanks  to  a  WAN  con¬ 
nection  to  a  Cybergraphic  pilot  system  at  Fairfax’s  Melbourne  Age. 

Most  recently,  the  209,000-circulation  (360,000  Saturday)  Age 
signed  a  multimillion-dollar  contract  to  take  its  CyberPage  and  NAILS 
pilot  system  live,  replacing  an  Atex  editorial  front  end  and  3-year-old 
EdPage  pagination  system.  It  is  the  third  Fairfax  paper  on 
Cybergraphic  and  last  of  the  vendor’s  hometown  metro  and  suburban 
papers  to  move  to  its  systems.  The  installation  comprises:  two  clus¬ 
tered  Model  4100  64-bit,  466MHz  AlphaServers  with  512MB  memo¬ 
ry  and  32GB  RAID  storage;  AlphaServer  lOOOA-based  training,  test 
and  disaster-recovery  system;  194  CyberNews  reporter  workstations; 
90  CyberView  reporting/copy-editing  workstations;  50  CyberPage  lay¬ 
out  workstations  (half  equipped  wifh  NAILS  clients).  Under  develop¬ 
ment  for  the  Age  are  the  Edition  Builder  enhanced  interface  between 
ad  dummying  software  and  the  production  system.  Page  Manager 
enhanced  page  tracking  and  Image  Integrations  and  Copy  Flow 
Management  System  for  selecting  and  handling  photos  and  graphics. 

HARRIS  PUBLISHING  SYSTEMS  CORP..  Melbourne.  Fla.,  sold  the 
Tampa  Tribune  its  XP-21  Server  software.  Replication  software  and 
several  NewsMaker  pagination  software  licenses.  NewsMaker  pagi¬ 
nation  will  interface  to  a  non-Harris  front  end.  The  sale  also  included 
IMAGES  workstation  software.  PageTrak  page  tracking  software  and 
XP-Link  applications,  including  software  for  OPI  and  Mac  servers. 
Native  Mode  File  Database,  Mac  Browser  and  Mac  versions  of 
Photoshop  and  Quark  Drag  &  Drop  plug-ins. 

The  Springfield,  Mass.,  Union-News  and  Sunday  Republican 
ordered  a  170-seat  NewsMaker  system  with  wire  server,  AP  Carbon, 


fax  output  and  XP-21  Server  with  Replication  software,  as  well  as 
several  pagination  licenses.  It  also  ordered  C-PAG  classified  pagina¬ 
tion  and  XP-Link  applications.  A  similar,  somewhat  larger  newsroom 
system  is  going  into  the  St.  Louis  Post-Dispatch,  as  is  the  CASH 
Classified  Advertising  System,  C-PAG  and  the  new  WebCASH  soft¬ 
ware  for  automatic  classified  ad  publishing  on  the  Web.  Earlier, 
NewsMaker  was  installed  at  the  York  (Pa.)  Newspaper  Co.,  and  CASH 
(with  Windows  browser,  generic  credit  card  interface  and  fax-in/fax- 
out  soffware)  went  into  Montreal’s  La  Presse.  Recent  system  add-ons 
were  sold  to  13  newspaper  publishers  of  different  sizes  in  11  states. 

AMERICAN  COMPUTER  INNOVATORS  INC..  Amherst.  Mass.,  sold  its 
OpenPages  content-management  database-publishing  system  with 
Dynamic  Pagination  to  the  40,000-circulation  Lewiston,  Maine,  Sun- 
Journal  and  97,000-circulation  Newport  News,  Va„  Daily  Press. 
Enterprisewide  networks  at  both  papers  connect  all  users.  In  addition 
to  Edition  and  Page  Production  Management  features,  ACI  said  it  will 
develop  an  Editorial  Project  and  Assignment  module  for  planning  and 
confrolling  all  assignments  with  respect  to  staffing,  copy,  photos, 
voice  and  video  for  the  200-person  staff  at  the  Daily  Press, 


M ACTIVE  INC.,  the  Melbourne,  Fla.,  subsidiary  of  Sweden's  Mactive  AB  and 
supplier  of  newspaper  advertising  systems,  and  AMERICAN  COMPUTER 
INNOVATORS  INC.,  Amherst,  Mass.,  developer  of  the  Open  Pages  editorial  pagi¬ 
nation  and  element  tracking  system,  will  market  each  other’s  products  and  work 
to  provide  a  unified  database  for  editorial  and  advertising.  Both  vendors  have  sys¬ 
tems  installed  at  Foster's  Daily  Democrat,  Dover,  N.H.,  where  the  systems  will  be 
integrated  for  the  first  time. 

SYSTEM  INTEGRATORS  INC.,  Sacramento,  granted  exclusive  rights  to  NOVA 
PUBLISHING  SYSTEMS  INC.,  in  nearby  Auburn,  Calif.,  to  sell,  distribute  and 
install  the  latest  version  of  SH’s  Tandem-based  editorial  and  CZAR  II  advertising 
software  and  Coyote/3  Windows-based  client  software  with  ActiveX.  The  agree¬ 
ment  applies  to  new  U.S.  customers  with  circulations  not  exceeding  80,000.  Nova 
sells  the  systems  as  a  Year-2000-compliant  turnkey  package,  with  integrated 
hardware  and  networking  and  all  software  and  services.  It  expects  to  soon  release 
Coyote  enhancements,  including  a  Quark  XTension  for  database  publishing. 

For  small  to  mid-sized  papers.  Nova  also  supplies  the  Scoop  editorial  system 
from  Sweden’s  Wilkenson  Scoop  AB  through  its  North  American  distributor, 
DAVID  R.  LIGHTFODT  LLC.  For  integration  support,  it  is  partnered  with  Auburn- 
based  Associated  Information  Systems  International.  Both  firms  are  managed  by 
former  Sll  employees. 

MULTI-AD  SERVICES  INC.,  Peoria,  III.,  has  partnered  with  ADOUT,  Van  Nuys, 
Calif.,  to  custom  design  automotive  ads  as  a  part  of  Multi-Ad’s  Selective  Classified 
Advertising  for  Newspapers  (SCAN).  AdOut  uses  Multi-Ad’s  Creator  software  to 
produce  outsourced  ads  for  the  Los  Angeles  Times  and  Los  Angeles  Daily  News. 
SCAN  ads  allow  production  staffers  to  import  company  logos  or  automobile 
sketches  and  adjust  typography, 

TECH  SERVICES  INTERNATIDNAL  INC.,  Kennett  Square,  Pa.,  was  named  prima¬ 
ry  installation,  warranty  and  on-site  service  and  spare  parts  provider  for  scanners 
and  imagesetters  from  SCANVIEW  INC.,  Foster  City,  Calif.  Tech  Services  also  now 
installs  and  supports  (including  training)  all  proofers  and  imagesetters  from 
ESCHER-GRAD  TECHNOLDGIES  INC.,  Montreal,  and  the  MultiLine  and  MultiLink 
film  processors  and  on-line  systems  from  GLUNZ  &  JENSEN,  Elkwood,  Va. 

New  York-based  digital  prepress  service  provider  APPLIED  GRAPHICS  TECH- 
NDLOGIES  INC.  is  buying  DEVDN  GROUP  INC.,  Stamford,  Conn.,  for  $30  cash 
and  0.6  share  of  AGT  common  stock  for  each  Devon  share,  giving  the  transaction 
an  approximate  value  of  $440  million  based  on  AGT  trading  at  $50  per  share. 
Pending  shareholder  approvals,  Devon  will  become  an  AGT  subsidiary  this  spring 
and  its  principal  subsidiaries  will  continue  to  operate  in  their  present  form, 
according  to  AGT.  Devon  chairman  and  CEO  Marne  Obernauer  Jr.  will  become 
AGT  vice  chairman;  he  and  another  Devon  designee  will  become  AGT  directors. 
Devon’s  Black  Dot  subsidiary  is  a  digital  prepress  company  with  $133  million  in 
revenues  in  its  last  full  fiscal  year.  Specializing  in  outsourced  facilities  manage¬ 
ment  services  for  major  retailers,  it  will  continue  AGT’s  expansion  of  its  nation¬ 
wide  facilities-management  business.  Devon  also  prints  cards,  notes,  posters, 
calendars  and  art  reproductions. 
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Race  On  For 
Racing  Form 

WALL  STREET  BUYOUT  king  Henry  Kravis 
may  be  getting  ready  to  unload  the  Racing 
Form  newspaper. 

Press  reports  say  Kravis  may  part  with  the  104- 
year-old  bible  of  horse  racing  for  much  less  than 
the  $75  million  he  has  been  asking.  The  newspa¬ 
per’s  circulation  has  fallen  by  50%  over  the  past 
decade  to  about  47,000  daily. 

Kravis,  whose  Primedia  (formerly  K-111 
Media)  picked  up  the  paper  from  Rupert 
Murdoch  in  1991,  recently  purchased  the 
Cowles  Media  specialty  titles  for  $200 
million. 


CEO  Greg  Nixon  of  Peru,  Ind.-based  Nixon 
Newspapers  said  the  sale  was  motivated  by  the 
family-owned  company's  growing  awareness  that 
“many  of  the  shareholders  in  my  generation  want¬ 
ed  to  move  on  to  other  interests.” 

For  its  part,  Paxton,  based  in  Paducah,  Ky.,  wel¬ 
comed  the  chance  to  expand  its  empire. 

“We  look  forward  to  working  with  all  of  the 
employees  at  Nixon  Newspapers,  and  expect  to 
continue  the  tradition  of  journalistic  quality, 
integrity  and  service  to  their  communities,”  said 
Fred  Paxton,  president  and  CEO  of  the  company. 


Pulitzer  Explores 
Broadcast  Sale 

PULITZER  PUBLISHING  CO.  is  explor¬ 
ing  the  possible  sale  of  its  nine  net¬ 
work-affiliated  television  channels  and 
five  radio  stations. 

The  company,  based  in  St.  Louis,  said  it 
was  motivated  by  the  stations'  current 
strength  and  the  ongoing  consolidation 
of  radio  and  TV  outlets. 

In  1997,  the  company’s  broadcasting 
division  reported  operating  profit  of 
$82.2  million  on  revenues  of  $227  mil¬ 
lion,  giving  it  an  operating  margin  of 
36.2%,  almost  double  the  rate  its  newspa¬ 
pers  produce. 

Broadcasting  generated  twothirds  of 
Pulitzer’s  earnings  in  1997. 

Pulitzer  has  retained  investment 
bankers  Goldman,  Sachs  &  Co.  and 
Huntleigh  Securities  Corp.  to  “explore 
potential  strategic  alternatives”  for  the 
broadcast  unit. 

—  Robert  Neuwirth 

Paxton  Media 
Buys  Nixon 
Papers 

IN  A  MOVE  that  will  increase  by  two 
thirds  the  number  of  newspapers  it 
owns,  Paxton  Media  Group  has  agreed  to 
buy  Nixon  Enterprises  for  an  undisclosed 
sum. 

The  deal  would  add  nine  dailies,  plus  a 
family  of  weeklies  and  shoppers  spread 
through  Indiana,  Illinois,  and  Louisiana,  to 
the  familv-owned  Paxton  fold. 


Help  Your 
Readers  Sa 

to  Frozen 


Cold  weather  can  cause  a  real 
disaster  -  INSIDE  your  home. 
Water  pipes  can  freeze  and  burst. 
The  resulting  mess  can  cost 
thousands  of  dollars  to  clean 
up  and  repair. 


The  whole  ordeal  is  avoidable;  we 
can  help  you  tell  your  readers  how. 


Just  tell  us  what  you  need: 


Please  send  me  the  following  NO  FROZEN  PIPES  information: 

□  Press  release/general  information. 

□  Information  about  potential  interv  iew  subjects. 

□  Camera  ready  one-  or  two-column  ads. 

□  "No  Frozen  Pipes"  counter  card  insert. 

□  "No  Frozen  Pipes"  brochures.  Quantity  needed: _ 

□  “No  Frozen  Pipes"  brochures  (Spanish  version).  Quantity  needed: _ 

□  "Ice  Dams:  HOT  TIPS  for  Preventing  COLD  WEATHER  Damage”  brochures: 

Quantity  needed: _ 


Name 


Title 


Media  Outlet 

Address 

City 

State 

ZIP 

Ph.# 

Mail  or  fax  to:  No  Frozen  Pipes  /  Public  Affairs  Department  E, 

State  Farm  Insurance  Companies.  One  State  Farm  Plaza.  Bloomington.  IL 
61710-0001  (fax:  309/766-1181) 

Or.  you  may  send  your  request  by  e-mail  to  psupple@statefarm.com. 

For  additional  help,  call:  309-766-8864. 

Slate  Farm  Fire  and  Casually  Ctunpany  Stale  Farm  General  Insurance  Company  Home  Offices:  BUximmglon.  Illinois 
Stale  Farm  Lloyds.  Home  OtTice:  Dallas.  Texas 
hiip7/w»«.siaiefann.com 
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SEAULE'S  NO  NEWS  WEB  SITE: 
POST-INTELLIGENCER  ONLINE 


While  the  Web  site  of  its  JOA  sister  publication,  the  Seattle  Times,  is 

screaming  with  hard  news,  PI  Online  assiduously  avoids  such  fare 


hy  Hoag  Levins 


Responding 
to  a  recent 
online 

questionnaire, 
PI  Online 
readers  said 
the  two  things 
they'  wanted 
most  at  the 
site  were  news 
and  news 
archives 


Curious  to  know  about  what  happened  in  the 
northwest  metropolis  of  Seattle  yesterday?  Need 
to  find  out  about  something  that  happened  there 
last  year?  Well,  then,  the  Web  site  of  the  Post-Intel¬ 
ligencer  (www.seattle-pi.com)  is  not  the  place  you  want 
to  visit. 

Oh,  it’s  pleasant  enough  to  look  at.  Lots  of  color.  Nice  graphics.  A  slick-looking  logo  with  the 
three-dimensional  words  “Seattle  P-1  Online”  rotating  around  a  globe,  like  one  of  those  animations 
the  movie  studios  use  to  open  their  films.  And,  there  are  reasonably  simple  but  effective 
imagemap  navigation  tools.  The  site  also  lets  you  buy  a  variety  of  products  —  cookbooks  of 
regional  cuisine,  subscriptions  to  the  print  edition  and  T-shirts  emblazoned  with  copies  of  the 
19th  centuiA'  front  page  story  that  started  the  Klondike  gold  rush. 

But  it  doesn’t  offer  any  real  news.  None.  The  closest  thing  to  new  s  that  makes  it  onto  the  site’s 
pages  is  a  collection  of  light,  mostly  timeless  features  repurposed  from  the  print  editon’s  weekly 
“Getaways”  and  “Neighbors”  sections.  These  include  a  piece  about  nature  walks  in  surburban 
parks,  local  snowmobiling,“Hike  of  the  Week”  and  a  fishing  report. 

In  stark  comparison,  the  Post-Intelligencer's  joint  operating  agreement  sister,  the  Seattle 
Times,  has  a  Web  site  screaming  with  breaking  news  at  the  same  time  it  offers  further  news  feeds 
from  the  Associated  Press’  online  service,  the  Wire. 

Joint  operating  agreement 

New  media  manager  Lee  Rozen  explains  that  the  rea,son  the  Post-Intelligencer  site  doesn’t  do 
hard  news  is  related  to  “responsibilities  under  the  joint  operating  agreement  [JOA].” 

Since  1983,  the  Hearst-owned  Post-Intelligencer  and  the  independently  owned  Seattle  Times 
have  been  bound  together  by  a  JOA.  Under  that  arrangement,  the  Seattle  Times  Co.  handles  all 
advertising  sales,  production,  marketing  and  distribution  of  both  newspapers. 

In  1995,  when  the  Post-Intelligencer  decided  to  go  online,  it  set  up  on  the  same  Web  server  as 
the  Seattle  Times  in  a  cooperative  effort  not  unlike  their  JOAed  print  operations. 

No  banner  ads 

Rozen  is  one  of  two  people  who  staff  the  site.  Webmaster  Brian  Chin  is  the  other.  Despite  the 
fact  that  P-1  Online  logs  about  5,600  page  views  a  day,  it  has  no  banner  advertising.  Rozen  says 
the  Seattle  Times-run  JOA  ad  sales  staff  has  not  sold  banner  ads  “because,  P-1  is  told,  it  does  not 
generate  sufficient  traffic.” 
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Rozen  has  been  running  a  questionnaire 
on  the  site  asking  readers  what  they’d  like  to 
see  there  in  the  future.  Not  surprisingly,  the 
two  most  frequent  requests  are  for  current 
news  —  particularly  sports  coverage  —  and 
online  news  archives.  He  says  the  newspaper 
does  plan  to  ad  news  in  the  future. 

'My  Life  as  a  Potato' 

For  the  present,  however,  the  site  is  forced 
to  do  whatever  it  can  on  a  meager  budget  to 
be  entertaining  or  useful.  It  offers  the  paper’s 
classified  ads  online.  It  has  a  guide  to  the 
region’s  111  golf  courses.  It  has  a  “News  for 
Kids”  section  that  includes  such  stories  as 
“My  Life  as  a  Potato.” 

In  many  ways,  P-I  Online  also  serves  as  a 
sort  of  cyber  customer  service  counter. 
Users  can  come  here  to  straighten  out  sub¬ 
scription  bills  or  home  delivery  problems. 
Or,  they  can  see  what  job  openings  are  avail¬ 
able  inside  the  newspaper  company.  A  sec¬ 
tion  under  construction  will  soon  highlight 
the  names  and  celebrate  the  exploits  of  the 
print  edition’s  top  delivery'  personnel. 

Newsroom  e-mail  directory 

The  single  most  distinctive  feature  of  the 
site  involves  company  insider  information:  A 


comprehensive  list  of  all  employees  at  the 
Post-Intelligencer  who  have  e-mail 
addresses.  Many  newspapers  have  shied 
away  from  posting  such  e-mail  address  direc¬ 
tories  because  either  their  staff  members 
don’t  want  to  be  listed  or  because  they  fear 
spammers  will  clog  their  e-mail  boxes  with 
unwanted  commercial  solicitations. 

But  Rozen  says  the  Post-Intelligencer's 
posted  e-mail  directory  “has  been  a  very’  pos¬ 
itive  thing,  giving  sources  another  way  to 
contact  our  staff.”  The  paper  also  runs  the  e- 
mail  address  of  each  reporter  with  each 
bylined  story  that  runs  in  the  print  edition. 

The  Web  site’s  directory'  lists  1 58  names, 
titles  and  e-mail  addresses  from  publisher 
J.D.  Alexander  and  editorial  cartoonist  David 
Horsey  to  sport  statistics  clerk  Dave  Ciuest 
and  column  assistant  Nina  Ruchirat. 

Anti-spam  measures 

There  has  been  a  problem  with  spamming 
that  has  forced  Webmaster  Chin  to  take 
action  aimed  at  deflecting  spammer  "bots.” 
These  are  the  automatic  software  robots  that 
roam  the  Web  systematically  moving  from 
site  to  site,  “harvesting”  all  listed  e-mail 
addresses  for  inclusion  in  those  huge  data¬ 
bases  that  are  sold  to  Internet  junk  mailers. 


In  Short 


MICROSOFT  CUTBACKS 

Microsoft  Corp.  has 
announced  it  will  lay  off 
40  employees  as  part  of  a 
cutback  in  online  enter¬ 
tainment  operations  on  the 
Microsoft  Network  (MSN). 
MSN,  which  has  2.3  million 
subscribers,  lags  far  behind 
America  Online's  11  mil¬ 
lion.  Microsoft  plans  to 
focus  more  of  its  resources 
on  the  Internet  rather  than 
the  proprietary  network. 


“The  Y2K  team  did  an  outstanding  job.  It’s  a  major  relief  to  know  we  are  now 
Year  2000  compliant.  I  only  hope  that  my  VCR  and  microwave  have  as  few  problems!' 

Alan  Hemphill,  Senior  Editor-Technology,  Toronto  Star  ' 


Relieve  your  Y2K  stress  by  calling  SIl  today. 
916.929.9481  •  www.sii.com 


m 


SystMn  IntegratorSf  Inc. 
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Weekly 


by  David  Noack 


In  Short 


HEADBONE  ADVANCES 

Advance  Publications' 
Internet  division  has 
signed  a  deal  to  feature 
Headbone  Interactive's 
Headbone  Zone  on  a  num¬ 
ber  of  its  Web  sites. 
Advance  runs  some  of  the 
largest  newspaper-related 
online  sites,  such  as  Michi¬ 
gan  Live,  Cleveland  Live, 
Oregon  Live  and  others. 
Headbone  syndicates  inter¬ 
active  children's  entertain¬ 
ment  content  that  is  co¬ 
branded  at  the  client  news¬ 
paper  Web  site. 
(www.headbone.com) 


REAL  CITIES  EXPANDS 

Knight  Ridder  has  signed 
agreements  with  Barnes  & 
Noble  and  Ticketmaster  to 
provide  online  services 
through  its  Real  Cities  net¬ 
work  of  newspaper  Web 
sites.  The  move  signifi¬ 
cantly  boosts  the  e-com¬ 
merce  capabilities  of  KR's 
online  ventures.  KR  New 
Media  president  Robert 
Ingle  said  the  Ticketmaster 
connection  will  allow  read¬ 
ers  to  buy  tickets  from  the 
same  page  that  has  infor¬ 
mation  about  an  event. 
(www.realcities.com) 


1.5  MILLION  CLASSIFIEDS 

Classifieds2000  has  more 
than  1.5  million  online 
classified  ad  listings.  The 
Classifieds2000  network  is 
accessible  through  Excite, 
Lycos,  InfoSeek,  HotBot, 
CompuServe  and  110  other 
high-traffic  sites. 


Online  News  Industry 

an  GUIDE  WARS: 
NORTHWEST  VERSION 

The  daily  battles  of  seattletimes.com 


seattletimesytom 


the  time-honored  strdteg>'  of  fighting  rivals  by 
seeming  to  ignore  them. 

Her  confidence  is  also  bolstered  by  the  tra¬ 
ditions,  community  relationships  and  in-depth 
institutional  knowledge  that  have  accrued  at 
the  Times  during  the  last  century. 

She’s  also  a  pragmatist  willing  to  accom¬ 
modate  market  realities  in  an)’  way  that  helps 
boost  Datebook.  For  instance,  although  Date- 
book  competes  with  Yahoo!  Seattle  on  one 
front,  the  two  cooperate 
closely  on  others. 

At  Yahoo!  Seattle,  users 
can  read  the  latest 
•  restaurant  reviews  or 

search  the  Seattle 
Times'  database  of  more  than  1,600  restau¬ 
rants.  In  addition,  most  of  the  newspaper’s 
arts  and  entertainment  features  and  even 
news  headlines  also  turn  up  on  Yahoo!  Seattle. 
In  return,  Yahoo! ’s  national  sites,  which 
receive  tens  of  millions  of  visits  a  day,  drive  a 
steady  stream  of  traffic  to  Yahoo!  Seattle,  ulti¬ 
mately  engaging  those  Web  surfers  in  Seattle 
Times  material. 


Seattle  Times’  new’  media  honcho,  Nancy 
Bruner,  says  she  doesn’t  have  time  to 
check  out  the  competition  in  the  local 
city  guide  war.  She  says  she’s  too  busy  making 
sure  that  her  online  newspaper’s  arts  and 
entertainment  feature,  called  Datebook,  stays 
ahead  of  the  curve.  And  it’s  a  hell  of  a  curve. 

In  what  is  one  of  the  most  competitive 
online  local  information  markets  in  the  coun¬ 
try,  Bruner  competes  against  Microsoft’s 
hometown  Sidewalk  site  as  well  as  Yahoo! 
Seattle,  U.S.  West's 
Seattle  city  guide, 

America  Online’s  Digi- 
talCity,  and  dozens  of 
locally  created  city 
guides  in  a  region  dense  with  programming 
and  Internet  expertise. Very  shortly,  Cox  Inter¬ 
active  Media  will  also  join  the  fray  by  opening 
a  Seattle  site  in  its  national  network  of  city 
guides. 

William  Bass,  an  analyst  at  Forrester 
Research  Inc.,  in  Cambridge,  Mass.,  says  there 
will  eventually  be  a  shakeout  in  the  ultra-com¬ 
petitive  city  guide  market  and  the  winners 
will  most  likely  be  traditional  media  outlets, 
like  newspapers,  that  already  have  a  history’  of 
providing  credible  content  and  context.  In 
fact,  despite  the  rush  to  create  city  guides, 
making  money  with  these  virtual  ventures  is 
still  more  a  wish  than  reality. 

Microsoft's  deep  pockets 

The  latest  case  in  point  is  Microsoft. 
Although  it  has  the  deepest  pockets  of  any 
city  guide  operator,  it  has  recently  reduced 
the  national  staff  and  refocused  the  opera¬ 
tions  of  Sidewalk.  It  also  plans  to  launch  40 
new  Sidewalk  sites  this  year. 

Meanw'hile,  the  Seattle  Times'  Datebook, 
which  debuted  in  October  1996,  continues 
working  to  “out  city  guide”  Microsoft  in  its 
own  backyard. 

Harnessing  the  resources  and  depth  of  the 
newspaper’s  editorial  staff,  Datebook  pro 
vides  pages  of  entertainment  listings,  con¬ 
certs,  films,  restaurants  and  books. 

“We  are  pretty  much  focused  on  what  the 
market  wants.  I  don’t  really  feel  that  we’re 
competing,”  said  Bruner  who  appears  to  favor 


Newspaper  co.  vs.  Newspaper  co. 

The  future  is  not  guaranteed  for  the  Times 
or  any  of  the  other  players  in  Seattle’s  online 
market.  It  seems  particularly  significant  that 
Cox  Interactive  Media  has  now  set  its  sights 
on  Seattle. 

Headed  by  Peter  Winter,  Cox’s  new  media 
division  has  been  moving  at  breakneck  speed 
to  roll  out  a  series  of  local  information  Web 
sites  —  15  so  far  —  organized  around  its 
newspaper  and  television  holdings  across  the 
country^  In  Seattle,  Cox  owns  KIRO-TV 

Winter,  who  served  as  the  first  CEO  of  New 
Century’  Network,  has  been  researching  and 
experimenting  in  newspaper  Web  site  strate¬ 
gies  longer  than  most  others  in  the  field.  In 
Seattle,  his  company  has  the  potential  to  pose 
a  greater  threat  to  the  Seattle  Times'  online 
activities  than  even  Microsoft. 

“We  have  to  make  sure  no  Internet  com¬ 
petitor  comes  in  to  take  away  our  share  of  the 
media  revenues.  Our  mission  is  to  protect  and 
grow  the  existing  franchise,”  Winter  recently 
told  the  Puget  Sound  Business  Journal. 
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j  Keep  your 
L  revenue  from 

slacking  off 


Armed  with  $125  billion  in  spending  power,  this 
generotion  is  looking  for  the  good  life — and 

advertisers  ore  looking  for  them.  So 
naturally,  Tilt  creates  fantastic 
opportunities  for  o  brood 
cross-section  of  traditional  and 
non-troditionol  odvertisers  to  reach 
this  market.  Statistically,  this  generation  includes 
civic-minded,  philanthropic,  environmentally  canscious, 
computer-fluent  individuols  who  work  longer  than 
the  average  40-hour  work  week,  and  are  starting 
their  own  businesses  more  frequently  than  baby 
boomers.  So  much  for  idle  time! 


As  with  all  Thomson  Target  Media  publications, 
we  provide  you  with  the  most  comprehensive 
marketing  and  sales  support  in  the  industry.  For 
more  details  on  77/f  and  other  Thomson  Target 
Media  products,  call  us  at  (800)  217-8679,  e-mail 
us  at  moreinfo@ttmedia.com  or  simply  send  in  this 
reply  card. 


Yes,  I  want  the  angle  on  Jilt.  Please  send  me  more 
information. 

Fill  out  the  cord  below.  Moil  it,  fox  it  or  just  coll 
Deb  Dreyfuss-Tuchmon  at  (800)  217-8679. 


Nome: _ 

Newspaper; 
Title; _ 


Thomson  Target  Media 
730  N.  Franklin  St.,  Suite  706 
Chicago,  IL  60610 
Phone:  (800)217-8679 
Fax;  (312)  573-3810 
E-mail:  moreinfo@ttmedio.com 


Duchovny 
Xing  p  6 


^  Will 
the 
X-man 
goeth? 


WeitMA 


I  thee  Web: 
Get  mom  out 
and  the  Web  in 
on  planning  a 
weMing 


Good  vibrations  ... 


Interactive 


Now!  Redesigned  for  ease  of  use.  Editor  &  Publisher 
Interactive  links  you  to  a  world  of  Industry  Information 
and  continues  to  set  Industry  standards. 


NEW! 


Links  to  Sites  across  all  Media 


It's  the  industry's  connection  to  news  Web  sites  across  all  media: 
newspapers,  magazines,  radio  and  television  stations,  city  guides 
and  more!  With  search  classifications  such  as  type  of  media,  geo¬ 
graphic  location,  publication/station  frequency  and  type  of  publi¬ 
cation/site  -  entertainment,  travel,  news,  business,  etc  -  finding 
and  browsing  news  sites  has  never  been  easier! 


E&P  Library 


Indispensable  for  industry  reseach.  Archives  of  articles  from  E&P 
back  to  1988,  FPP  Magazine,  MediaINFO.com  supplement  and  E&P 
Interactive  -  Available  by  the  article,  monthly  or  annually. 


Access  the  #1  Choice  of  the 
Newspaper  Industry*! 

Editor  &  Publisher  Interactive  deliveres  original  content  including: 
five  weekly  columns  covering  global  online  issues,  briefs  on  new 
media  business  and  print  press  issues,  reviews  on  Web  sites  and 
journalists'  web  sites  and  Steve  Outing's  Stop  The  Presses!  -  news 
and  analysis  of  the  online  news  industry.  Browse  these  features  also: 


NEW! 


Classifieds 


It's  the  industry's  premier  classified  site.  Now!  Access  all  help 
wanted  and  positions  wanted  ads  in  E&P  before  they  hit  news¬ 
stands  and  mailboxes.  Posted  online  every  Friday  at  5p.m.,  you'll 
want  to  get  the  lead  on  industry  employment  opportunities! 

NEW! 

E-Commerce 

It's  the  secure  online  purchasing  system.  Order  any  E&P  product 
online  with  confidence  and  ease.  Oust  fill  out  the  online  form.  It's 
safe,  it's  simple  and  it's  convenient! 


E&P  articles 
FPP  articles 

Daily  columns  on  the  print 
and  new  media  industries 
Web  news  sites  of  the  week 
Conference  news 


Upcoming  conferences  & 
conventions 

Database  of  consultants  for 
interactive  communications 
Research 

A  store  of  E&P  products 
.  and  more! 


It's  the  Industry's  most  accessed  Web  Site! 

Editor  &  Publisher  Interactive  is  accessed  by  more  industry  Web  site 
users  than  any  other  related  Web  site,  including  the  NAA,  ZD  Net, 
Digital  Edge,  C/Net,  PC  Week  Online,  Media  Central,  Web  Developer 
and  other  sites! 

Visit  Editor  &  Publisher  Interactive  Today! 


www.mediainfo.com 


Editor  &  Publisher  Interactive  keeps  the  digital  delivery  of  news  simple! 

*U.S.  Newspaper  Industry  Study  by  Scarborough,  1997 


Cars 

Continued  from  page  21 

Besides  being  used  online,  informa¬ 
tion  also  is  converted  into  two  print 
components:  a  full-page  Automall  that 
appears  in  print  every  Tuesday  and  an 
eight-page  four-color  insert  that  is  deliv¬ 
ered  monthly  to  subscribers.  Both 
pieces,  including  photos  and  data,  have 
space  for  retail  advertising  that  is  sold 
to  businesses  other  than  dealerships, 
such  as  banks  offering  car  loans. 

Using  the  information  generated  by 
reps,  the  paper  also  produces  window 
stickers  for  the  cars,  which  it  sells  to  the 
dealers,  Caywood  said. 

The  entire  operation  is  a  moneymaker, 
with  dealers  paying  two  ways:  in  print 
ad  packages  and  on  a  per  car  basis. 
About  half  of  the  28  Lexington  area 
dealerships  are  enrolled,  Caywood  said. 

AutoPilot,  from  the  Interactive  Media 
division  of  Landmark  Communications, 
publisher  of  the  Virginian-Pilot,  con¬ 
tains  Pilot  classified  ads,  and  classified 
display  ads,  from  18  dealers.  Like  Kyau- 
toconnect,  AutoPilot  offers  links  to 
dealer  sites  and  an  e-mail  feature. 

Dealers  pay  from  $250  to  $1,300  a 
month  to  be  on  the  site,  depending  on 
the  number  of  lines  they  use.  Fees  are 
unrelated  to  print  advertising  and  there 
are  no  package  deals,  said  Interactive 
Media  automotive  manager  Mark  Stedel- 
bauer. 

AutoPilot  has  been  online  since  1995 
but  will  be  upgraded  soon  with  Used 
Vehicle  Network,  an  online  database  of 
used  cars.  Dealers  usually  advertise  only 
a  small  percentage  of  their  used  cars  in 
print  but  will  be  able  to  list  them  all  on 
the  Web.  Used  Vehicle  Network  will  run 


in  the  Pilot  once  a  week,  like  the  Her¬ 
ald's  Automall. 

While  the  Herald  tries  to  do  all  the 
online  work  for  dealers,  the  Pilot  tries 
to  teach  dealers  how  to  do  for  them¬ 
selves.  Stedelbauer  and  his  staff  teach 
dealers  how  to  respond  to  e-mail  and  to 
follow  up  Internet  leads.  The  idea  is  to 
“leverage  the  relationship  and  trust  we 
have  with  the  dealers  to  build  the  busi¬ 
ness,”  Stedelbauer  said. 

In  Albany,  N.Y.,  the  Times  Union  and 
the  Capital  Region  Automobile  Dealers 
Association  developed  Capital  Cars,  a 
site  for  local  dealers  to  list  used  cars. 
Launched  last  June,  it  has  22  dealers 
participating.  They  use  AutoBase,  a  soft¬ 
ware  program  the  Times  Union  devel¬ 
oped,  to  transfer  text  and  photos  of 
their  inventory’  to  the  paper. 

It  is  limited  to  used  cars  because  so 
many  other  sites  have  new  cars,  and 
“the  process  of  buying  a  used  car  lends 
itself  well  to  having  an  inventory  search 
engine,”  said  Times  Union  classified  ad 
manager  Nancy  Meyer. 

The  data  from  deals  is  also  used  to 
create  print  ads,  Meyer  said,  so  the  site 
is  generating  revenue  “in  the  paper  and 
online.”  The  Times  Union  sells  online 
advertising  in  packages,  with  print 
charging  lower  rates  to  bigger  advertis¬ 
ers,  Meyer  said. 

Many  fear  car  buying  sites  on  the 
Internet  are  a  threat  to  newspaper  ad 
revenue.  But  newspapers  are  aggres¬ 
sively  developing  Internet  sites  and  ser¬ 
vices  to  generate  new  ad  revenue  and 
to  improve  service  to  existing  ad  cus¬ 
tomers,  car  dealers  who  themselves 
sense  an  acute  online  threat  from  car 
buying  sites,  which  are  quickly  revolu¬ 
tionizing  car  sales. 


Records 

Continued  from  page  25 

national  up 
23.4%.  The 
company  said 
the  upward 
movement  in 
retail  was  par¬ 
ticularly  signifi¬ 
cant,  as  that 
category  had  slumped  during  the  first 
three  quarters  of  the  year. 

The  strong  fourth  quarter  provided 
40%  of  the  company’s  $122.9  million 
1997  net  income.  For  the  year,  Southam 
reported  net  income  up  30%  and  rev¬ 
enues  up  9%.  Revenues  from  its  news¬ 
paper  operations  jumped  20%. 

Excluding  acquisitions,  Southam 
reported  revenues  up  10.2%  and  earn¬ 
ings  before  interest,  taxes,  depreciation 
and  amortization  up  74.9%. 

Revenue  from  the  company’s  non¬ 
newspaper  operations  declined  precipi¬ 
tously,  from  $166.8  million  in  1996  to 
$75.8  million  in  1997,  due  to  the  sale  of 
two  subsidiaries.  But  for  the  fourth 
quarter,  revenues  of  the  remaining  busi¬ 
nesses  in  this  segment  rose  4.1%  com¬ 
pared  with  1996. 

TIMES  MIRROR 

Times  Mirror,  on  a  charge  during  the 
final  three  months  of  1997,  posted  rev¬ 
enues  up  5.4%  to  $918.3  million,  while 
operating  profit  doubled,  to  $128.1  mil¬ 
lion,  from  $67.6  million  in  1996,  when  a 
one-time  $50.9  million  restructuring 
charge  reduced  earnings  at  the  end  of 
the  year.  Net  income  declined  by  8.3% 
to  $72.2  million,  from  $78.7  million,  pri¬ 
marily  due  to  one-time  gains  in  1996 
from  the  sale  of  the  college  publishing 
division. 

For  the  year,  revenues  dipped  2.4%  to 
$3  3  billion.  But  operating  profit  rose 
47%  to  $460.7  million,  and  net  income 
increased  21.2%  to  $250.3  million.  Also 
last  year, Times  Mirror  bought  back  10% 
of  its  publicly 
traded  shares. 

“In  1998, 
■5.4%  we  expect 
to  make 

K  earnings 
progress 
and  to  continue  to  invest  aggressively  on 
the  growth  of  our  business,”  said  Mark  H. 
Willes,  chairman  and  CEO. 

TRIBUNE 

Chicago-based  Tribune  Co.  posted  a 
record  fourth  quarter  and  1997.  Quar¬ 
terly  revenues  advanced  17%  to  $711 


Tighten  Up  To  Car  Makers,  Ad  Agencies 

TO  ATTRACT  MORE  advertising  from  auto  manufacturers, newspapers 
have  to  work  more  closely  with  the  companies  and  their  ad  agencies  and 
provide  added  value  packages  that  make  newspaper  a  better  value. 

This  comes  from  Courtney  Strang,  partner  and  manager  of  national  print 
for  Ford  Motor  Media,  a  division  of  J.  Walter  Thomson,  Ford’s  ad  agency. 

At  a  symposium  at  the  International  Auto  Show  in  Detroit  in  January-, 

Strang  cited  confusing  rates  and  discount  structures,  plus  his  own  staff’s  lack 
of  understanding  of  newspapers,  as  obstacles  to  Ford  doing  more  newspaper 
advertising.  He  suggested  papers  work  to  develop  marketing  partnerships, 
help  Ford  buy  programs  rather  than  space  and  train  agency  buyers  on  the 
newspaper  industry  in  general. 

Todd  Rankin,  executive  vice  president-media  director  at  BBDO,  the  agency 
that  handles  the  Dodge  brand  for  Chrysler  Corp.,  complained  about  the  cost 
of  newspaper  advertising,  the  difficulty  negotiating  rates  and  the  discrepan¬ 
cies  in  billing.  He  called  t)n  papers  to  work  with  media  buyers  to  meet  the 
needs  of  his  company. 

It  was  noted  at  the  symposium  that  auto  dealer  associations  spend  only  7% 
of  their  ad  dollars  in  newspapers.  —  Ken  Liebeskind 
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million,  from  $608  million.  Operating 
profit  rose  22%  to  $172  million,  from 
$140  million  in  1996.  Net  income 
surged  39%  to  $113  4  million,  from 
$81.8  million. 

For  the  year,  revenues  rose  13%  to 
$2.7  billion.  Oper¬ 
ating  profit  hit 
$642  million, 
'17%  up  28%.  Net 
income  rose 
6%  to  $393.6 
million. 

Chairman 
and  CEO  John  W.  Madigan  called  1997 
“truly  outstanding,”  and  noted  that  it 
was  the  company’s  “sixth  consecutive 
year  of  earnings  growth.” 


r” 


fyibune 


WASHINGTON  POST 

It  was  a  powerful  fourth  quarter  for 
the  dominant  newpaper  in  the  nation’s 
capital,  as  increases  in  income  out¬ 
stripped  revenue  growth.  Revenues 
rose  4%  to  $522.4  million,  as  net 
income  shot  up  39%  to  $91  million, 
from  $65.3  million  in  fourth-quarter 
1996. 


For  the  year,  Post  Co.  revenues 
- 1  reached  $1.96  bil- 

Washington  Post  ■  Hon,  up  6%  from 

1996.  Operat- 
4% 


mg  income, 


at  $381.3  mil¬ 
lion,  was  up 
13%.  Net  in- 


$291.6  million,  up  28%. 

In  its  newspapers,  revenues  were  up 
a  modest  6%,  to  $812.9  million,  from 
$763  9  million. 

Operating  income  from  newspapers 
rose  35%,  to  $162.7  million  from  $1 16.7 
million. 


Shop  Talk 

Continued  from  page  56 

the  ones  we  will  count  on  to  lead  our 
college  media,  and  eventually  join  the 
commercial  press. 

1  don’t  want  to  suggest  that  this  dis¬ 
turbing  description  fits  all  high  school 
journalists.  There  are  talented  and  prin¬ 
cipled  young  reporters  out  there  who 
have  been  lucky  enough  to  attend 
schools  where  censorship  is  not  the 
practice,  who  have  learned  to  tolerate 
constraints  without  accepting  their  jus¬ 
tification. 

But  for  every  student  journalist  who 
is  taught  that  censorship  is  not  only 
legally  permissible  but  morally  appro¬ 
priate,  we  place  the  future  of  the  First 
Amendment  a  little  more  at  risk. 
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Stop  The  Presses 

Continued  from  page  5 

to  pornography  sites  probably  do  have 
a  strong  legal  case  against  the  domain 
name  holders.  “They  (para-sites)  are  cer¬ 
tainly'  misleading  consumers”  who  ex¬ 
pect  to  go  to  the  publications’Web  sites, 
she  says.  “They  are  trading  on  the  New 
York  Times  and  Los  Angeles  Times  name 
to  get  people  to  come  to  their  sites.” 

White  agrees  that  the  concept  of 
“trademark  dilution”  is  a  strong  argu¬ 
ment  in  publishers’  favor.  Publishers 
also  might  argue  that  the  para-site 
domain  name  holders  are  engaging  in 
an  “unfair  and  deceptive  trade  practice,” 
she  suggests. 

White  also  urges  publishers  to  make 
sure  that  they  have  registered  a  service 
mark  on  their  domain  name,  which 
gives  them  additional  protection  in  situ¬ 
ations  such  as  this.  A  newspaper’s  trade¬ 
mark  on  its  name  may  not  necessarily 
apply  to  a  domain  name  which  is  a  vari¬ 
ation  of  the  newspaper  name. 

Should  you  find  a  para-site  for  your 
domain,  it’s  easy  to  learn  who  holds  the 
domain  name  and  contact  them.  Inter- 
nic  has  a  Whois  service  with  which  you 
can  search  for  a  domain  name  and 
receive  the  name  and  contact  informa¬ 
tion  for  the  domain  holder. 

WHITE  HOUSE  PORN  SITE 

The  para-site  issue  is  not  limited  to 
news  sites,  of  course.  Consider  the 
beleaguered  Clinton  White  House, 
which  has  an  official  Web  site  at 
www.whitehouse.org.  One  of  the 
busiest  porn  sites  on  the  Web  is 
www.whitehouse.com  —  which  fea¬ 
tures  a  nude  “White  House  Intern  of  the 
Month”  and  notes  that  it  “is  not  affiliated 
with  or  endorsed  by  the  U.S.  govern¬ 
ment.”  The  White  House  seems  not  to 
have  decided  to  take  on  a  legal  fight 
over  the  "whitehouse”  domain  name. 
Given  Bill  Clinton’s  sex  scandal  trou¬ 
bles,  perhaps  this  is  not  the  right  time 
to  take  on  that  battle. 


Lift  Gag  Order, 
Media  Demand  In 
Clinton-Jones  Case 

Media  groups  asked  a  judge  to 
unseal  documents  in  Paula  Jones’ 
sexual  harassment  lawsuit  against  Presi¬ 
dent  Clinton  and  to  lift  a  gag  order,  argu¬ 
ing  it  promotes  innuendo  and  rumor. 

Lawyers  for  a  dozen  media  groups, 
including  the  Associated  Press,  said  the 

http://www.mediainfo.com 


order  is  too  broad,  restricts  free  speech 
without  good  reason  and  does  nothing 
to  ensure  a  fair  trial. 

“Instead  of  reducing  the  possibility' 
of  prejudice,  the  order  is  potentially 
promoting  prejudice,”  the  media  groups 
wrote.  ‘The  order,  without  any  inten¬ 
tion  to  do  so,  promotes  misinformation, 
speculation,  innuendo  and  rumor.” 

Earlier,  the  president’s  lawyers  asked 
U.S.  District  Judge  Susan  Webber  Wright 
to  move  the  trial  from  May  27  to  March 
23  in  an  attempt  to  squelch  false  infor¬ 
mation  they  say  is  based  on  leaks. 

The  media  groups  said  lifting  the  gag 
order  would  give  them  an  opportunity 
to  disseminate  facts  from  the  court 
record,  rather  than  relying  on  anony¬ 
mous  sources  with  their  own  motives. 

“Given  the  magnitude  of  recent  reve¬ 
lations,  there  is  absolutely  no  way  to 
eliminate  the  ‘anonymous  sources  and 
rumor’  cited  in  the  president’s  motion, 
short  of  removing  the  secrecy  by  which 
it  is  fueled,”  lawy  er  Robert  B.  Hoemeke 
argued  on  behalf  of  the  media  groups. 

For  example,  according  to  sources 
speaking  on  condition  of  anonymity, 
Clinton  denied  under  oath  during  his 
Jan.  17  deposition  for  Mrs.  Jones’  law¬ 
suit  that  he  had  any  sexual  relations 
with  former  White  House  intern  Monica 
Lewinsky'.  However,  there  is  nothing  in 
the  public  court  record  about  it. 

Joining  AP  in  the  motion  were 
Pulitzer  Publishing  Co.,  the  New  York 
Times,  USA  Today,  Newsday,  the  net¬ 
works,  the  parent  company  of  the 
Arkansas  Democrat-Gazette  and  the 
Reporters  Committee  for  Freedom  of 
the  Press. 

Mrs.  Jones’  lawsuit  claims  that  Clin¬ 
ton  asked  her  for  oral  sex  at  a  Little 
Rock  hotel  in  1991  while  he  was  gover¬ 
nor  and  she  a  state  employee.  Her 
lawyers  have  been  questioning  other 
women  in  an  attempt  to  show  a  pattern 
of  misbehavior  by  Clinton. 

Wright  already  was  considering  a 
motion  by  Judicial  Watch,  a  Washing- 
ton-based  conservative  group,  to  mod¬ 
ify’  the  gag  and  open  Clinton’s  deposi¬ 
tion  to  the  public.  Media  groups  also 
filed  motions  in  1996  seeking  access  to 
Clinton’s  videotaped  testimony  in  two 
Whitewater-related  trials.  —  AP 

Veronis  Partner 

VERONIS,  SUTILER  &  ASSCX:iATES,  a 
communications  industry  invest¬ 
ment  banking  firm  based  in  New'  York, 
has  made  a  partner  of  Jeffrey  T.  Steven¬ 
son.  He  has  been  with  the  firm  since 
1982  and  has  managed  its  private 
equity’  affiliate  for  almost  a  decade. 
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Garfield  And  Dilbert 
Tops  In  Top  Papers 

Garfield 

couldn’t  stuff 
himself  into 
more  big 
newspapers  if 


Garfield 

couldn’t  stuff 
himself  into 
more  big 
newspapers  if 
he  tried,  and  Dilbert  may  be 
engineering  his  wa>'  toward 
the  top. 

Those  were  two  of  the 
findings  in  the  4th  annual 
survey  of  comics  with  the 
most  clients  among  America’s  1 00  largest  papers. 

Jeffrey  Lindenblatt,  the  researcher  and  Missing 
Years  comic  magazine  publisher  who  conducts 
the  poll,  found  that  94  of  the  100  largest  papers 
carry  “(larfield.”  Because  of  territorial  exclusivity 
provisions,  that’s  the  most  highest-circulation 
clients  Jim  Davis  could  possibly  have. 

His  Universal  Press  Syndicate  strip,  which 
added  two  papers  during  the  past  year,  has  now 
topped  Lindenblatt’s  survey  three  years  in  a  row. 

Moving  from  fourth  to  second  place  this  year 
was  Scott  Adams’ “Dilbert,”  with  91  papers.  The 
United  Media  feature  had  88  top-100  subscribers 
in  1997  and  51  in  1995  —  giving  it  the  biggest 
increase  of  any  comic  since  the  survey  began. 

Comics  gaining  the  most  clients  since  the  ’97 
survey  were  “Jump  Start”  b\’  Robb  Armstrong  of 
United  (moving  from  43  to  52  top- 100  papers, 

Big-Paper  Biggies:  A  Four-Year  Look 


They  finish  one-two  in 
4th  annual  poll  of 
comics  with  the  most 
clients  among  the 
highest-circulation 
dailies 


1 

1995 

1996 

1997 

1998 

Garfield 

2 

- 

Dilbert 

3 

- 

- 

- 

For  Better  or  For  Worse 

Doonesbuiy 


Hagar  the  Horrible 


The  Family  Circus 
Beetle  Bailey 


,and  from  24th  to  22nd 
place);“Warped  ”by  Mike 
(^avna  of  Lew  Little 
Enterprises  and  United 
(from  1  to  10  papers,  good 
for  89th  place); “FoxTrot”  by 
Bill  Amend  of  Universal  (58 
to  65  papers,  18th  to  16th 
place);  and  “Mutts”  by 
Patrick  iMcDonnell  of  King 
Features  Syndicate  (30  to  37 
papers,  37th  to  29th  place). 

Three  comics  without  a  single  top- 100  paper 
last  year  suddenly  made  strong  showings.  The  7- 
month-t)ld  “Zits,”  by  Jim  Borgman  and  Jerry  Scott 
of  King,  exploded  into  20th  place  with  53  big 
papers.  Jim  Unger’s  “Herman,”  which  returned  to 
syndication  via  United,  had  16  big  papers  for 
63rd  place.  And  “Dr.  Katz”  —  by  Jonathan  Katz, 
Tom  Snyder  and  Dick  Truxaw  of  the  Los  Angeles 
Times  Sy  ndicate  —  amassed  eight  large  papers  to 
tie  for  101st  place. 

Comics  losing  the  most  top- 1 00  clients  includ¬ 
ed  “Over  the  Hedge”  and  “Tommy”  (both  down 
seven  papers);  and  “Andy  Capp,” “Magic  Eye”  and 
“Gasoline  Alley”  (all  down  six).  “Andy  Capp”  has 
lost  the  most  big  papers  (14)  since  the  poll  began. 

Lindenblatt  found  that  nearly  200  strips  and 
panels  had  at  least  one  big  client.  Here’s  his  top 
25,  with  ties  broken  by  which  comic 
had  more  t)f  the  highest-circulation 
papers: 

1  “Garfield,”  Jim  Davis,  Universal,  94 
papers. 

_  2  “Dilbert,”  Scott  Adams,  United,  91 . 

3  “For  Better  or  For  Worse,”  Lv  nn 

_  Johnston,  United,  90. 

u,  4  “Peanuts,”  Charles  Schulz,  LInited, 


5  “Blondie,”  Dean  Young  and  Dennis 
Lebrun,  King,  88. 

6  “Doonesbury,”  Garry  Trudeau, 
Universal,  86. 

7  “(]athy,”  (^athy  Guisewite,  Universal, 
86. 

8  “Hagar  tbe  Horrible,”  Chris 
Browne,  King,  82. 

9  “The  Family  Circus,”  Bil  Keane, 
King,  81. 

10  “Beetle  Bailey,”  Mort  Walker,  King, 
78. 

11  “Dennis  the  Menace,”  Hank 
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Ketcham,  King’s  North  America 
Syndicate,  71. 

12  “The  Wizard  of  Id,”  Johnny  Hart 
and  Brant  Parker,  Creators  Syndicate, 

70. 

13  “B.C.,” Johnny  Hart,  Creators,  68. 

14  “Shoe,” Jeff  MacNelly,Tribune 
Media  Services,  65. 

15  “Sally  Forth,”  Greg  Howard  and 
Craig  Macintosh,  King,  65. 

16  “FoxTrot,”  Bill  Amend,  Universal, 
65. 

17  “Marmaduke,”  Brad  Anderson, 
United,  63. 

18  “Mother  Goose  &  Grimm,”  Mike 
Peters,Tribune,  60. 

19  “Hi  &  Lois,”  Greg  Walker,  Brian 
Walker  and  Chance  Browne,  King,  54. 

20  “Zits,”  Jerry  Scott  and  Jim 
Borgman,  King,  53. 

21  “Baby  Blues,”  Jerry  Scott  and  Rick 
Kirkman,  King,  53. 

22  “Jump  Start,”  Robb  Armstrong, 
United,  52. 

23  “Ziggy,”  Tom  Wilson  and  Tom 
Wilson  Jr.,  Universal,  52. 

24  “Non  Sequitur,” Wiley  Miller, 
Washington  Post  Writers  Group,  5 1 . 

25  “Prince  Valiant,”  John  Cullen 
Murphy  and  Cullen  Murphy,  King,  50. 


United  Revenues 
Increased  In  ’97 

UNITED  MEDIA  EARNED  $79.4  mil¬ 
lion  in  licensing  and  syndication 
revenues  last  year  —  up  from  $74.4 
million  in  1996. 

Licensing  revenues  rose  from  $53  7 
to  $57.4  million,  and  syndication  rev¬ 
enues  from  $20.7  to  $22  million. 

“Peanuts”  and  “Dilbert”  accounted  for 
much  of  the  licensing  earnings. 

Landers  E-Mail 
On  Revised  Site 

CREATORS  SYNDICATE  HAS  a 
redesigned  Web  site  that  includes 
an  area  where  people  can  e-mail  ques¬ 
tions  to  Ann  Landers  for  the  first  time. 

The  2-year-old  site  also  contains 
archives  of  comics  and  columns,  horo 
scopes,  online  crosswords,  bios  and 
e-mails  of  creators,  info  on  submitting 
ideas  for  syndication,  applications  for 
reprint  permission,  and  book-ordering 
areas. 

Among  the  features  in  www.cre- 


A  black-and-white 
look  at  what  is 
actually  a  colorful  site 

ators.com  are 

columns  by  Landers, 
astrologer  Joyce 
Jillson,  pet  writer 
Matthew  Margolis 
and  opinion  writer 
Tony  Snow;  editorial 
cartoons  by  Chip 
Bok,  Bob  Gorrell  and 
Mike  Luckovich;  and 
comics  such  as  “B.C.” 
and  “Wizard  of  Id." 

The  site  —  pro¬ 
duced  by  the  Vienna, 
Va.-based  Smip 

Interactive  —  was 


Lifestyle 2000,  on  health,  personal 
finance,  science,  technology,  food  and 
autos;  and  Mainstreet,  including  parent¬ 
ing  advice,  games,  and  material  on 
seniors,  home  improvement,  travel,  pets 
and  the  outdoors. 

The  5-year-oId  US/Express  is  a  pagi¬ 
nated  total  market  coverage  (TMC) 
entertainment  weekly  produced  by 
Sentinel  Publishing  and  marketed  by 
Tribune  Media  Serv  ices. 

Newspaper  Tips 
In  ‘Action  Letter’ 


named  a  not  site  ot  tne  uay  ny  UiA 
Today. 

KRT  Introduces 
NASCAR  Section 

A  PAGINATED  WEEKLY  section  cov¬ 
ering  NASCAR  auto  racing  has  been 
introduced  by  Knight  Ridder/Tribune. 

The  one-page  “That’s  Racin’”  includes 
a  feature,  briefs,  info  on  upcoming 
races,  a  question  and  standings,  accord¬ 
ing  to  KRT  marketer  Tribune  Media 
Services. 


US/Express  Has 
Three  Offerings 

S/EXPRESS  HAS  STARTED  three 
new  publications. 

They  include  PopNation,  which  cov¬ 
ers  TV,  movies,  music  and  celebrities; 


HOMSON  TARGET  MEDL\  has  start¬ 
ed  a  monthly  newsletter  containing 
advice  from  and  for  newspapers. 

The  Pathways  to  Progress  Action 
Letter  covers  topics  such  as  how  to 
connect  with  readers,  increase  circula¬ 
tion,  retain  advertisers  and  identifv’  new 
revenue  opportunities. 


15  stories,  10  with  art.  Call  today.  1-800>238>6196.  news  service 
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Big  Donation  For 
Cartoon  Museum 

The  international  museum  of 

Cartoon  Art  has  received  another 
$500,000  from  the  William  Randolph 
Hearst  Foundation. 

"That  was  a  great  gift,”  said  museum 
founder  Mort  Walker,  who  does  “Beetle 
Bailey”  for  King  Features  Syndicate. 

The  foundation  has  now  given  $1 
million  to  the  Boca  Raton,  Fla.-based 
museum,  which  recently  renamed  its 
Hall  of  Fame  the  Hearst  Hall  of  Fame. 

“We  didn’t  want  to  give  the  Hall  of 
Fame  to  anyone  else,”  said  Walker.  “Mr. 
Hearst  was  instrumental  in  helping  the 
American  newspaper  comic  strip  take 
hold,  and  so  supportive  of  comics.” 

The  hall  has  31  cartoonist  members, 
and  the  24-year-old  museum  —  which 
opened  in  Boca  Raton  in  1996  —  now 
has  over  160,000  original  drawings. 

Huge  Collection 
To  OSU  Library 

The  OHIO  state  university  Cartoon 
Research  Librar>’  has  acquired  mater¬ 
ial  previously  housed  in  the  San 
Francisco  Academy  of  Comic  Art. 

About  150,(K)0  pounds  of  boxes  and 
files  have  been  delivered  to  the  librar\’. 

The  31 -year-old  academy,  whose  direc¬ 
tor  is  Bill  Blackboard,  is  keeping  a  core 
collection  in  California.  It  will  also  con¬ 
tinue  to  release  books  featuring  the  work 
of  cartoonists  such  as  George  Herriman 
(“Kraz>'  Kat”)  and  Flzie  Segar  (“Popeye”). 

‘Gasoline  Alley’ 
Has  3-D  Effects 

A  recent  “GASOLINE  Alley”  Sunday 
comic  had  some  interesting  visual 
effects  for  readers  who  put  on  3-D  glass¬ 
es  and/or  crossed  their  eyes. 

The  Feb.  22  strip  was  created  by 
Tribune  Media  Services  cartoonist  Jim 
Scancarelli  with  the  help  of  American 
Color  account  manager-comics  busi¬ 
ness  Tim  Rosenthal. 

Strip  Stars  Girl 
And  Amphibian 

A  COMIC  ABOUT  an  8-year-old 
girl  and  her  frog  friend  has 
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Breakfast  with  the  stars  of  Doug  Shannon's  "Claire  &  Weber"  comic 


been  introduced  by  King  Features 
Syndicate. 

“Claire  &  Weber”  is  by  Doug 
Shannon,  who  worked  as  an  animator, 
illustrator  and  caricaturist  before  turn¬ 
ing  to  comic  cartooning  at  the  age  of 
42. 

His  daily  and  Sunday  strip  started 
with  nearly  50  clients,  including  the 
Dallas  Morning  News,  Denver  Post, 
Houston  Chronicle,  Minneapolis  Star 
Tribune,  Orange  County  Register,  San 
Jose  Mercury  News,  Seattle  Post- 
Intelligencer  and  Washington  Times. 

Comic  Stars  A 
Couple  Of  Cons 

A  COMIC  CALLED  “Top  of  the 
World!”  is  being  offered  by  United 
Feature  Syndicate. 

Mark  Tonra’s  daily  and  Sunday 
strip  features  a  couple  of  slapsticky' 
jailbirds  named  Mugs  and  Knuckles, 
their  attorney  Cozzer  Swindle,  and  vari¬ 
ous  other  characters. 

Tonra,  31,  formerly  did  the  “Jack  & 
Tyler”  comic  for  King  Features 
Syndicate.  He  also  has  contributed 
cartoons  to  magazines  such  as 
Cosmopolitan,  Good  Housekeeping, 
Health  and  the  National  Law  Journal. 

“Top”  has  a  charter  list  of  over 
30  papers,  including  the  Denver 
Post,  Houston  Chronicle,  Las  Vegas 
Review-Journal  and  Minneapolis  Star 
Tribune. 


Universal  To  Be 
Lecture  Sponsor 

UNIVERSAL  PRESS  S'YTVDICATE  along 
with  its  president,  John  McMeefand 
his  wife,  Susan  —  are  now  sponsoring 
the  Red  Smith  Lectureship  in  Journalism 
at  the  University'  of  Notre  Dame. 

The  15-year-t)ld  lectureship  —  which 
honors  the  late  New  York  Times  colum¬ 
nist  —  has  featured  speakers  such  as 
xMurray  Kempton,  James  Kilpatrick  and 
James  Reston. 

McMeel  is  a  1957  Notre  Dame  gradu¬ 
ate  who  has  continued  to  serve  the  uni¬ 
versity  on  advisory  committees. 

Self-Syndicator 
Starts  Web  Site 

Rick  H0R0WITZ,WH0  does  a  self- 
syndicated  bumor  column  that 
comments  on  politics  and  other  topics, 
has  started  a  Web  site. 

The  site  (http://yesrick.com) 
includes  recent  and  older  columns,  bio 
graphical  material,  and  information  on 
his  speeches  and  TV  commentary. 

Horowitz  appears  in  more  than  50 
papers,  including  the  Dallas  Morning 
News,  Milwaukee  Journal  Sentinel  and 
Newark,  N.J.,  Star-Ledger. 

In  other  news,  Horowitz  has  received 
a  first-place  award  from  the  Wisconsin 
Broadcasters  Association  for  the  com¬ 
mentary  he  does  for  Milwaukee  Public 
Television. 


VoU  SaJEAK  IMTO  THE 
WARDEN  S  OFFICE  AND 
STEALTHEKEVS 
THEN,WH\LEVoURE 
WRESTLING?  THE 
GUARDS  AND  DISTRACT¬ 
ING  THE  SNIPERS,  XLL 
take  THE  KEVS  AND 
ESCAPE  OUT  THE 
BACK  - 

DOOR 

Sr" 


IT  ALWAVS  has 
TO  BE  ABOUT 
VOU  DOESN'T  IT  2 


The  prose  is  about  cons  in  Mark  Tonra 's  "Top  of  the  World!"  strip. 
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DESIGN  A  MORE  INVITING 
FURNITURE  MARKET  STORY 
WITH  THE  MARKET  GUIDE! 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Just  look  at  the  data  for  Lake,  Illinois!  The  Market  Guide  gives  Lake 
the  best  seat  in  the  house.  It's  Illinois’  leading  market  in  furniture 
sales  per  person.  Even  though  sales  per  store  are  lower,  sales  per  per¬ 
son  are  higher  than  the  state  average.  Surprised?  Could  you  sell  your 
market  with  a  story  like  this? 


Population 

Average  Sales 
Per  Store 

Average  Sales 

Per  Person 

12,216,129 

$1,486,000 

^  $581  > 

617,260 

$1,476,000 

Includes  Important  Information  Such  As: 


Population  by  age  •  Ethnicity  •  Households  •  Chain  store  outlets 

•  Disposable  income  •  Number  &  types  of  banks  •  Retail  outlets 

•  Transportation  •  Total  auto  registrations  ...  and  so  much  more! 

Hurry!  Don’t  Delay!  Send  for  your  copy 
of  E&P’s  Market  Guide  -  only  $100! 
Also  available  on  CD-ROM  -  $795 


See  how  you  placed  in  E&P’s  Market  Guide! 

Filled  with  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  ever}-  state,  province,  county  and 
daily  newspaper  market  city  in  the  U.S.  and  Canada.  It’s  the  only 
publication  that  provides  marketers  with  both  qualitative  and  quan¬ 
titative  data  in  one  complete  market  overview. 

Remarkably  Accurate  Market  Guide  Forecast  - 

99. 95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hitting 
within  .0.5%  of  actuals  for  the  overall  retail  sales  forecast  last  year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  placement 
bureaus,  retailers,  entreprenuers.  and  others  -  the  Market  Guide  is 
instrumental  in  developing  marketing  plans. 


Please  send  payment  to:  Market  Guide,  e/o  Editor  &  Publisher,  P.O.  Box  30(X).  Denville,  NJ  ()78.34-.3(XX)  Phone:  (800)  78.3-490.3  Fax:  (973)  627-.'i872 
E-mail:  edpubis'  mediaini'o.com  Place  your  order  on  our  Web  site:  www.mediainfo.com  (click  on  the  store  icon) 

1 998  Edition  Just  Published!  Order  TODAY!  Every  market  has  a  story.  Whaf  s  your  story? 


The  Editor  &  Publisher  Company 


CONFERENCES 


NAA  Convention  Aims 
At  Building  Business 

PRACTICAL  METHODS  FOR  improving  The  Associated  Press  holds  its  annual  meeting 
newspaper  content,  selling  more  and  announces  results  of  the  election  of  direc- 

advertising  and  building  circulation  tors. 

are  featured  themes  at  the  upcoming  Chuck  Stone,  ex-Philaclelphia  Daily  News  edi- 
Newspaper  Association  of  America’s  tor,  and  Greg  Favre,  executive  editor  of  the 


5 


PRACTICAL  METHODS  FOR  improving 
newspaper  content,  selling  more 
advertising  and  building  circulation 
are  featured  themes  at  the  upcoming 
Newspaper  Association  of  America’s 
annual  convention  in  Dallas. 

Hosted  by  the  Dallas  Morning  News,  the  April 
19-22  gathering  includes  speakers,  sessions  and 
workshops  designed  to  explore  techniques  that 
work  for  newspapers. 

“Seventy  five  percent  of  this  convention  will 
be  business,  and  the  other  25%  will  be  opportuni¬ 
ties  to  discuss  the  industry 
in  a  less  formal  setting,”  said 
NAA  spokesman  Ronald 
Weathersby. 

Small  Market  Solutions,  a 
session  aimed  at  revenue 
raising,  cost  cutting  and 
product  enhancement,  kicks 
off  the  gathering  Sunday 
morning,  with  a  welcoming  reception  —  spon¬ 
sored  by  the  News  and  Parade  Publishing  —  later 
in  the  day  at  Texas  Stadium,  home  of  the  Dallas 
Cowboys. 

Everything  from  entertainment  by  the  Cowboy 
cheerleaders  to  open  grill  barbecue  will  provide 
a  taste  of  Texas  culture. 

On  Monday,  scheduled  events  include  the 
opening  session,  with  NAA  chairman  David  Cox 
reporting  on  the  state  of  the  industry  and  NAA 
president  John  Sturm  discussing  the  association’s 
accomplishments  and  plans. 


Full  agenda 
covers  all  bases 
for  Dallas 
gathering 


The  Associated  Press  holds  its  annual  meeting 
and  announces  results  of  the  election  of  direc¬ 
tors. 

Chuck  Stone,  ex-Philadelphia  Daily  News  edi¬ 
tor,  and  Greg  Favre,  executive  editor  of  the 
Sacramento  Bee,  present  their  views  on  the 
Kerner  Commission  Report  at  a  session  focusing 
on  how  newspapers  have  responded  in  the  three 
decades  since  the  commission  was  formed  to 
investigate  race  riots  rending  the  nation  at  the 
time. 

Also  Monday,  a  sports  panel,  including  Dallas 
Cowboys  quarterback  Troy 
Aikman  and  Olympic  sprint-  “SPVef  lt\ 

er  Michael  Johnson,  deals  . 

with  the  trials  and  tribula-  perCeUl  O 

tions  of  being  a  celebrity  vs.  COllDPtltion 

a  private  citizen.  huSitWSS  Cl 

In  the  evening,  A  H.  Belo  business,  u 

Corp.  and  its  Dallas  Other  25% 

Morning  Nows  flagship  olyportwH 

sponsor  a  Texas-style  dinner  ^  ^ 

in  honor  of  the  AP’s  1 5()th  CHSCIISS 


“Seventy  five 
percent  of  this 
convention  will  be 
business,  cinci  the 
other  25%)  will  be 
opportimities  to 
cliscLiss  the 
industry  in  ci  less 
formal  setting” 


NAA  president/CEO  John  F.  Sturm 


Outgoing  NAA  chairman 
David  C.  Cox 


Three  concurrent  work-  'J 

shops  launch  Tuesday’s  fomiCll  Set 

events  with  sessions  repeat¬ 
ing  45  minutes  later  to  allow  every'one  to  attend 
two  sessions.  They  deal  with  circulation  opera¬ 
tions,  classified  advertising  and  readership. 

Times  Mirror  CEO  Mark  Willes  updates  the 
controversial  changes  he  is  making  at  the  Los 
Angeles  Times.  Texas  Gov.  George  W.  Bush  is  the 
scheduled  luncheon  speaker.  He 
is  followed  by  the  presentation  of 
the  Lifetime  Achievement  Award. 

The  final  day  of  the  conven¬ 
tion  opens  with  Sixty  Ideas  in 
Sixty  Minutes,  where  newspaper 
executives  discuss  their  success¬ 
ful  ideas  on  new  revenue,  prod¬ 
uct  extensions  and  new  media 


Mexican  President  Ernesto 
Zedillo  is  invited  to  address  the 
midmorning  brunch,  the  closing 
event  of  the  convention  at  which 
the  gavel  is  passed  to  Richard 
Gottlieb  of  Lee  Enterprises. 

Registration  for  the  convention 
can  be  processed  through  NAA’s 
Web  site  (www.naa.org). 
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FEATURES  AVAILABLE 

ASTROLOGY 

ENTERTAINMENT 

Weekly  -  Monthly  -  Camera  Ready 

Time  Data  Synd.  (800)  322-5101 

E-mail:  star2020@time-data.com 

“HOLLYWOOD-BEHIND-THE-SCENES": 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 

L.A.  Features  Syndicate  (800)  959-9977 

AUTOMOTIVE 

AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  Glover  (312) 
649-5464,  Fax:  (312)  397-5500. 

FOOD 

ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(8 1 0)  751  -01 68/ Avanti  1 054@aol.com 

HUMOR 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

SUGHTLY  OFF  SUPERMOMI 
Syndicated  columnist  and  speaker 

Deb  Di  Sandro  (847)  639- 1 232 

_ MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941  ; 

{91 4)  692-4572  Fax  (91 4)  692-831 1 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 


REUGION  NEWS _ 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


AWESOME  Baseball  Column  Avail¬ 
able!  Grab  New  Readers!  Low  Rates! 
(41 5)  441 -1265  or 

www.thehotcorner.com 


FAX  your  ad  to 
212  ♦929  4 1259 


ANNOUNCEMENTS 


FINANCIAL  SERVICES 


LIQUIDATION,  Insolvency,  CH  11, 
Emergency  Sale,  Bankruptcy,  Since 
1978.(352)753-1856. 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(5 1 6)  379-2797/(8 1 3)  786-5930 


75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123NW13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 

THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 

NEWSPAPER  BROKERS 

700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-6175 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)524-0122 

EDUCATION 


'  Earn  Your  ' 
M.A.  in  Journalism 
via  the  Internet 

http://umvirtiial.memphis.edu 
.The  University  of  Memphis y 


NEWSPAPER  BROKERS 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 

CASH  OUT.  Merger/Acquisition. 
Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 
JMPC.  Est.  1 983,  (6 1 4)  889-9747. 

DORAAAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 
Dallas,  TX  75240 

_ (972)  960-0096 _ 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
P.O.  Box  1 088,  Troy,  AL  3608 1 
(334)566-7198 

_ Fox  (334)  566-01 70 _ 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1  (X)0 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 

THOMAS  C.  BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 

NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone/Fax  (850)  654-9807 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(21 4)  265-9300  Fox  (214)  369-6496 

MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  Cd,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 

NEWSPAPERS  FOR  SALE 

$165M  will  buy  this  profitable  Rocky 
Mountain  county-seat  weekly.  Jim 
Hicks,  Bolitho-Cribb  &  Associates 
(307)  684-9407. _ 

COMMUNITY  WEEKLY  newspaper/ 
shopper,  Aurora,  IL  area.  Small  prop¬ 
erty,  rural  but  growing  and  nearby  sub¬ 
urban.  Good  starter  spot  or  add-on  for 
larger,  nearby  publisher.  Under  good 
management.  Reply  to  Box  08400, 
Editor  &  Publisher. 

ESTABLISHED  FEATURES  MONTHLY. 
Expanding  Montana  resort  community. 
$60,000-r  revenues.  Profitable. 
$35,000.  Reply  to  Box  0841 1 ,  Editor 
&  Publisher. 

OREGON  COAST  weekly  in  retirement 
area.  Good  cash  flow  for  husband/ 
wife  team.  Call  Jim  Hicks,  Bolitho- 
Cribb  &  Associates  (307)  684-9407. 

NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 

Confidential  Appraisal  for  Bolitho-Cribb 
;  * Estate,  ESOP,  Partners,  &  Associates 
jLsgW  Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

&  Appraisal 

^st3blish&d  in  1923  rroa 

I  Hi  1  Annette  Park  Drive,  Bozeman,  4Ub-bob-bb^l 
John  T.  Cribb  MT  59715  e-mail:  icribb@imt.net _ Fax  406-S86-6774 


NEWSPAPERS  FOR  SALE 


PROFITABLE  Rocky  Mountain  Shopper. 
Gross  over  $630M.  Growing  econ¬ 
omy.  Jim  Hicks,  Bolitho-Cribb  &  Asso¬ 
ciates  (307)  684-9407. 


UNDER  10%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  AM 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 

_ (312)321-2673 _ 

FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publicat  ons,  1 25 
Eagles  Nest  Dr,  Seneca,  SC  29678. 
_ (864)  882-3272 _ 

LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  150  publications,  including  55 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)451-1520 

SEEKING  TO  BUY  quality  small  daily, 
weekly  newspapers.  Our  established 
group  will  continue  your  tradition  of 
excellence  in  the  community.  Cash 
buys  or  terms  considered,  all  inquiries 
strictly  confidential.  Fackelman  News¬ 
paper  Group,  Marc  A.  Richard,  VP, 

(318)  824-3011 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKRCX}M 


LEAFSON35GPIB 
35mm  film  scanner,  excellent. 
(71 6)  487-1  111,  ext.  21 4 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


FOR  SALE:  Stepper  Paper-Man  3-unit 
inserter,  quarter  (aider  and  labeler. 
Avery  addressing  head.  Call  John 
Edmondson,  The  Home-News,  Marsh- 
ville,  NC.  (704)  624-5068.  Best  offer. 
Fax:  (704)  624-2371. 


MYCROTEKIIOO-k  system 
2  Hard  Drives 
2  Controllers 
1  H&J 

2  Floppy  drives 
1 1  Mycro  Comp  terminals 
Call  Anne  (212)  675-4380  ext.  1 1 8 
Best  offer 


7  INTO  1  AVAILABLE  NOW! 
Muller  Martini  227  inserting  machine 
will  sell  as  complete  or 
as  add-on  pockets 
Call  Andrew  (903)  596-6250 


8  into  1  48P.  Remanufactured  inserting 
machine  with  “HH"  Hoppers.  Vertical 
and  Horizontal  rebuilt  standard 
delivery  with  belt  conveyor  to  stacker. 

Call  Don  (618)277-1796 


AUMAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


FERAG  EQUIPMENT 


EQUIPMENT 
FOR  SALE 


CbtHTITV  ASKING  PRICE 
AVAILABLE  PER  SYSTEM 

INSERTING  DRUMS  (2|  $200,000 

(3  VP)-w  Related 
Equipment  &  Conveyor 


MULTI-CELL 

COMPLEX 

ol  3  Stackers 


|10|  $100,000 


(Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  aas-soos 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphlcs.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552- 1 528  Fax  (770)  552-2669 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  ■+  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/ 4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (213)256-7607 


Put  all  your  eggs  in  one  basket  — and 
watch  them  grow 

Andrew  Carnegie 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


NEWS  Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 
www.metro-news.com 


HEADUNE  PROMOTIONS,  INC. 
TELEMARKETING  CAMPAIGNS 
IN  STORE  SALES  PROGRAMS 
DOOR  CREWS 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  is  guaranteed. 

CALL  FOR  OUR  LIST  OF  REFERENCES 

Dennis  McQuillan 
(800)  260-9823 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (61 6)  458-661 1 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide. 

(800)  844-3581 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 

(800)  247-2338 
www.circulation.net 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)972-6778 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


NEWSPAPER  EXECUTIVE  SEARCH  I  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 


“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.' 

Haas,  Watkins  &  Associates 
713-977-8955  Fax  713-334-4180 


CIRCULATION  SERVICES 


JOIN  THE  WINNING  TEAM 

Increase  your  circulation  with  quality 
orders.  Every  subscription  is  verified  at 
the  time  of  sale  by  our  telemarketing 
management  professionals.  Located  in 
four  different  call  centers,  TeleService 
Technologies,  Inc.  represents  America's 
finest  newspapers.  Call  Bob  Bobber, 
president,  TeleService  Technologies, 
Inc.,  at  (888)  TST-Sell  or  visit  our 
website,  www.teleservicetech.com. 

We  make  every  call  count! 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http://www.fakebrains.com/scout 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consales  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at 
(212)  675-4380  ext.  170  or  173 
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HELP  WANTED 


:  WILLIAM  PATERSON  UNIVERSITY  OF 


ADMINISTRATIVE 


ASSOCIATE  PUBUSHER 


_ ACADEMIC _ 

ACADEMIC:  One-year  position,  start¬ 
ing  Fall  1 998,  to  teach  primarily  Print/ 
Broadcast  reporting  and  writing 
courses.  Responsibilities:  Four  courses 
per  semester,  plus  duties  appropriate 
to  experience/expertise.  Requires 
master's  degree  and  professional 
experience  —  preferably  in  both  print/ 
broadcast  news.  Highly  desirable:  Uni¬ 
versity-level  teaching  experience,  plus 
familiarity  with  information  delivery  via 
new  technologies.  Salary  commensu¬ 
rate  with  qualifications/experience 
Review  of  applications  begins  March  24, 
and  continues  until  position  is  filled. 
Applicants  should  submit  a  letter 
discussing  interest  and  qualifications, 
resume,  and  names  of  three  references  to 
Professor  Jan  Larson,  Department  of 
Communication  and  Journalism,  Uni¬ 
versity  of  Wisconsin  Eau  Claire,  Eau 
Claire,  Wl  54702.  UW-EC  is  an  equal 
opportunity  employer,  and  strongly 
encourages  applications  from  individuals 
who  can  contribute  to  the  university 
community's  diversity. 

COMMUNICATION  FACULTY 

Tenure  track  position  available  in 
Communication/ Journalism  beginning 
Fall  1998.  Duties  include  teaching 
courses  in  print  and  electronic  journal 
ism,  mass  media  and  communication. 
The  successful  applicant  will  be 
responsible  for  advising  the  weekly  stu¬ 
dent  newspaper  and  bringing  the  pub¬ 
lication  on-line.  Master's  degree  in 
appropriate  field  and  significant  pro¬ 
fessional  experience  in  journalism 
required.  The  ideal  candidate  will  have 
teaching  experience  in  one  or  more  of 
the  above  areas.  Terminal  degree  pre¬ 
ferred.  Preference  granted  to  appli¬ 
cants  with  experience  in  technologies 
such  as  desktop  publishing,  electronic 
publishing,  and/or  broadcast  journal¬ 
ism.  Successful  performance  in  an  on- 
campus  interview,  including  a  teaching 
session,  is  required.  Preference  will  be 
given  to  candidates  demonstrating 
familiarity  with  a  broad  range  of  con¬ 
tinuous  assessment  techniques,  the  use 
of  instructional  technology  in  the 
teaching-learning  process,  and  the  role 
of  faculty  in  student  success,  recruit¬ 
ment,  and  retention.  To  maximize  con¬ 
sideration  for  promotion.  Slippery  Rock 
University  faculty  are  encouraged  to 
hold  a  terminal  degree.  Slippery  Rock 
University  faculty  salaries  range  from 
$30,823  to  $77,889  for  the  academic 
year.  Summer  teaching  may  be  avail¬ 
able.  Send  letter  of  application, 
resume,  graduate  and  undergraduate 
transcripts  (official  transcripts  will  be 
necessary  before  hiring)  and  the 
names,  addresses  and  phone  numbers 
of  three  references  to:  Richard  H. 
Arthur,  Chairperson,  Communication 
Department,  Slippery  Rock  University, 
Slippery  Rock,  PA  1 6057.  Review  of 
applications  will  begin  April  1 7,  1 998. 
slippery  Rock  University  is  a  member 
of  the  State  System  of  Higher  Education 
and  is  an  affirmative  action/equal 
opportunity  employer  building  a  di¬ 
verse  academic  community  and  en¬ 
courages  minorities,  women,  vete¬ 
rans  and  persons  with  disabilities 
to  apply.  You  can  learn  more  about  us 
on  our  web  page  at  www.sru.edu. 


_ ACADEMIC _ 

COMMUNICATION  FACULTY 

Tenure  track  position  available  in 
Communication/Multimedia/ 
Advertising/Publication  Production  be¬ 
ginning  Fall  1998.  Duties  include 
teaching  courses  in  publication  prod¬ 
uction,  multimedia  production,  public 
speaking  and  additional  courses  in  the 
department  as  needed,  as  well  as 
developing  courses  in  advertising  and 
visual  communication.  We  seek  appli¬ 
cants  with  a  terminal  degree  in  com¬ 
munication,  multimedia  technology, 
advertising,  graphic  layout  and  design, 
desktop  publishing  or  related  fi&d. 
Master's  degree,  professional  experi¬ 
ence  in  one  of  the  above  areas,  and 
experience  with  computer-mediated 
communication  and  computer  graphics 
are  required.  The  ideal  candidate  will 
have  teaching  experience  in  one  of  the 
above  areas  in  a  higher  education 
setting,  theoretical  background  in 
visual  communications,  and  a  broad 
understanding  of  emerging  techno¬ 
logies.  The  potential  for  scholarly 
development  in  one  of  the  above 
areas  is  desirable.  The  primary 
responsibility  of  the  position  is  a  com¬ 
mitment  to  undergraduate  teaching. 
Successful  performance  in  an  on- 
campus  interview,  including  a  teaching 
session,  is  required.  Perceived  ability  to 
work  productively  with  students  and  col¬ 
leagues  required.  Preference  will  be 
given  to  candidates  demonstrating 
familiarity  with  a  broad  range  of  con¬ 
tinuous  assessment  techniques,  the  use 
of  instructional  technology  in  the 
teaching-learning  process,  and  the  role 
of  faculty  in  student  success,  recruit¬ 
ment,  and  retention.  To  maximize  con- 


NEW  JERSEY  seeks  three  new  faculty 
members  for  its  Department  of  Com¬ 
munication. 

JOURNALISM:  To  teach  print  journal¬ 
ism,  editing  and  media  ethics/law 
classes,  and  work  with  student  media 
outlets.  Professional  experience  and 
teaching/research  background  required; 
doctorate  preferred. 

RADIO  PRODUCTION:  To  teach  radio- 
related  and  audio  production  classes 
and  serve  as  manager  of  a  FM  station. 
Station  management  experience  and 
teaching  background  required;  doctorate 

MEDIA  COMMUNICATIONS:  To  teach 
media  writing  and  other  writing-related 
courses.  Doctorate  or  ABD  required 
as  well  as  professional  experience  and 
teaching  experience. 

Letters  of  applications  should  be  sent  to 
Dr.  Tina  Lesher,  Chair,  Department  of 
Communication,  William  Paterson  Uni¬ 
versity,  Wayne,  NJ  07470.  Include  a 
curriculum  vita  and  three  letters  of 
reference. 

ACCOUNTING 

CONTROLLER 

The  Morristown  Daily  Record,  a 
55,000  daily  newspaper  in  affluent 
Morris  County,  New  Jersey,  is  seeking 
a  hands  on  Controller  to  oversee  our 
Business  Office  operations.  The  suc¬ 
cessful  candidate  will,  among  other 
things,  be  responsible  for  the  day  to 
day  business  operations  of  the  news¬ 
paper,  budget  preparation  and  finan¬ 
cial  analysis. 

College  degree  or  equivalent,  PC  and 
network  experience  a  plus.  Strong 
organizational  and  communication 
skills  are  essential.  Excellent  compensa¬ 
tions  and  benefits  package.  Send 
resume  and  salary  history  to: 


Aegis  Publishing,  one  of  ‘he  nation's 
largest  custom  publishers,  has  an  out¬ 
standing  opportunity  available  for  an 
experienced  publisher/account  man¬ 
ager.  This  position  will  focus  on 
overseeing  two  prestigious,  national 
auto  magazines.  Position  will  hove 
responsibility  for  editorial  direction, 
and  business  aspects  of  those  pub¬ 
lications  including  direct  marketing, 
websites,  public  relations  and  image 
building  programs. 

Responsibilities  will  also  include  devel¬ 
oping  relationships  between  our  clients 
and  their  customers;  and  developing, 
implementing,  and  overseeing  various 
relationship  marketing  programs.  Ideal 
candidates  will  have  5-t-  years  of  expe¬ 
rience  in  account  services,  a  strong  writ¬ 
ing  background,  and  solid  interper¬ 
sonal  communication  skills.  Experience 
with  a  truck  account,  and  an  interest 
in  outdoor  sporting  activities  is  highly 
preferred.  We  offer  a  unique  oppor¬ 
tunity,  a  rapidly  growing  and  dyna¬ 
mic  environment,  and  a  competitive 
salary  and  benefits  package.  Quali¬ 
fied  applicants  please  send  or  FAX 
(810)  558-5891  resume  and  salary  re¬ 
quirements  to: 

C-E  Communications 
Attn:  H.  Collins 
30400  Van  Dyke  Avenue 
Warren,  Ml  48093 
EOE 

FLORIDA  GOLF  publication,  representing 
state  golf  association  and  having 
nationally-known  editor/publisher,  has 
partnership  available  to  advertising 
and  management  person.  Investment 
minimal.  (941)439-5510. 


sideration  for  promotion.  Slippery  Rock 
University  faculty  are  encouraged  to 
hold  a  terminal  degree.  Slippery  Rock 
University  faculty  salaries  range  from 
30,823  to  $77,889  for  the  academic 
year.  Summer  teaching  may  be  avail¬ 
able.  Send  letter  of  application, 
resume,  graduate  and  undergraduate 
transcripts  (official  transcripts  will  be 
necessary  before  hiring)  and  the 
names,  addresses  and  phone  numbers 
of  three  references  to  Bruce  W.  Russell, 
Search  Committee  Chairperson,  Com¬ 
munication  Department,  Slippery  Rock 
University,  Slippery  Rock,  PA  16057. 
Review  of  applications  will  begin  April 
1 7,  1 998.  Slippery  Rock  University  is  a 
member  of  the  State  System  of  Higher 
Education  and  is  an  affirmative  action/ 
equal  opportunity  employer  building  a 
diverse  academic  community  and 
encourages  minorities,  women,  veterans 
and  persons  with  disabilities  to  apply.  You 
can  learn  more  about  us  on  our  web  page 
atwww.sru.edu. 


Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 


Walt  Lafferty 
General  Manager 
8(X)  Jefferson  Road 
Parsippany,  NJ  07054 

ADMINISTRATIVE 

GENERAL  MANAGER 
Under  Worked?  Overpaid?  We  can 
take  care  of  both  problems.  We  are 
looking  for  a  people-oriented  person 
that  has  a  proven  record  in  advertising 
or  circulation  and  that  also  understands 
production.  We  are  located  in  a 
county  seat  that  has  twice  been  listed 
as  one  of  America's  best  100  small 
towns.  You  would  not  hove  to  call  head¬ 
quarters  as  we  are  a  fourth  gene¬ 
ration  family-owned  independent.  Tell 
us  in  a  cover  letter  about  yourself  and 
why  you  might  have  the  right  stuff 
for  this  position.  Contact  Frank  Snyder, 
publisher.  The  Daily  Standard,  P.O. 
Box  1 40,  Celina,  OH  45822. 

GENERAL  MANAGEMENT 
DEPARTMENT  HEADS 
Paxton  Media  Group  is  seeking  highly 
motivated  management  candidates  for 
the  Southeast.  Candidates  interested  in 
department  head  positions  on  up  to 
publisher  should  send  their  confidential 
resumes  to  Rick  Bean,  C/O  The  Daily 
Dispatch,  304  S.  Chestnut  Street,  Hen¬ 
derson,  NC  27536.  We're  looking  for 
individuals  with  strong  leadership 
abilities,  a  vision  for  the  future  and 
good  people  skills.  Small  to  medium¬ 
sized  newspapers.  No  telephone  calls, 
please. 


GENERAL  MANAGER 

Killeen  Daily  Herald,  22,435  circula¬ 
tion,  individually  owned.  Experienced 
professional  with  strong  background  in 
sales  and  marketing,  as  well  as  pub¬ 
lishing,  to  move  into  rapidly  growing 
Central  Texas  market  to  achieve  market 
potential  while  maintaining  commit¬ 
ment  to  high  standards  and  community 
involvement.  Send  letter  and  resume  to 
Mrs.  Sue  Mayborn,  PO.  Box  6114, 
Temple,  TX  76503-6 11 4. 

PUBLISHER  NEEDED  for  high  qualiW 
weekly  newspaper  in  Brush,  CO.  Full 
responsibility  for  P&L,  content,  promo¬ 
tional  activity,  planning  and  execution. 
Great  small  town  offers  fine  country  liv¬ 
ing.  Part  of  the  Denver  Post  newspaper 
group.  Accelerated  ca-eer  opportunity 
for  individual  with  ability  and  ambi¬ 
tion.  Fine  opportunity  for  person  with 
newspaper  background  seeking  pub¬ 
lisher  position.  Excellent  compensation 
program  and  full  benefits  plus  the  pro¬ 
fessional  rewards  of  running  your  own 
newspaper  and  the  personal  satisfac¬ 
tion  from  achieving  success.  Fax  your 
response  to  David  McClain,  VP,  (970) 
522-2320. _ 

PUBLISHER/PRESIDENT  for  national 
magazine  ^00,000-^  circ.)  based  in 
San  Francisco  Bay  Area.  Resume  and 
salary  requirements  to:  Board  of 
Directors,  2147  Blake  Street,  Berkeley, 
CA  94704-271 5. 
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HELP  WANTED 


ADVERTISING 

ADVERTISING  DIREaOR 


_ ADMINISTRATIVE _ 

PUBLISHER 

(Major  Cities  East  of  Mississippi  River) 

Our  client  is  a  major  publishing  com¬ 
pany  that  has  many  locations  and 
magazines/books,  covering  topics  in 
communications,  scientific,  entertain¬ 
ment,  food  and  furnishings.  The  client 
is  seeking  a  publisher  who  has  the 
ability  to  manage  more  than  just  a 
book  (can  manage  ancillary  products). 
Publishers  who  have  a  very  strong 
sales/marketing  background,  can  think 
and  act  tactically  and  strategically, 
have  been  instrumental  in  turn-around 
situations,  and  would  be  interested  in 
growing  a  business,  in  addition  to  a 
book,  are  strong  candidates.  Your  con¬ 
fidentiality  is  assured.  Please  fax  or  E- 
mail  your  resume  to  our  search  orga¬ 
nization  -  Bay  Cities  Research 

jhttp://www.bcrinc.com) 

E-mail;  jdepolo@mindspring.com,  or 
_ Fox:  (770)  828-0185 _ 

PUBLISHER 

Gateway  Newspapers,  a  group  of  1 5 
weekly  newspapers  covering  suburban 
Pittsburgh,  Pennsylvania,  is  seeking  an 
individual  for  the  position  of  Publi^er. 
This  career  opportunity  is  available 
due  to  a  recent  restructuring  of  the 
company.  Gateway  Newspapers  is  an 
award-winning  group  of  paid  and 
TMC  community  weeklies,  as  well  as  a 
paid  sports  publication,  PENGUINS 
REPORT. 

The  Publisher  will  be  responsible  for 
the  entire  operation,  including  edi¬ 
torial,  advertising,  circulation,  finance 
and  production  operations.  Excellent 
base  salary,  bonus  program  and 
above  average  benefits,  including 
a  company  car.  Candidates  should 
have  a  minimum  of  3  plus  years  as  a 
General  Manager  and/or  Publisher,  a 
proven  record  of  accomplishments,  as 
well  as,  the  drive  and  leadership  TO 
THRIVE  in  a  very  competitive  market. 

Our  newspapers  do  make  a  difference 
in  the  lives  of  our  readers.  Send 
resume  with  cover  letter  and  salary  his¬ 
tory  to  Gateway  Publisher  Search,  610 
Beatty  Road,  Monroeville,  PA  15146. 

(No  phone  calls,  please) 

PUBLISHER 

Pulitzer  Community  Newspapers  is 
seeking  an  exceptional  leader  to 
manage  The  Daily  Garden  Island, 
located  on  Kauai,  Hawaii,  as  well  as 
two  tourist  publications.  The  Garden 
Island  is  a  fast  growing  9,500  circula¬ 
tion  newspaper.  The  ideal  candidate 
will  have  a  strong  newspaper  market¬ 
ing  background  with  a  solid  understan¬ 
ding  of  budgeting  and  administration. 
This  is  a  great  opportunity  for  someone 
with  proven  success  to  step  up  to  the 
top  job. 

Living  in  paradise  and  working  for  one 
of  the  nation's  leading  media  com¬ 
panies  is  a  unique  opportunity. 

Send  resume  with  cover  letter  and 
salary  requirements  to: 

Thomas  E.  Jackson 
Executive  Vice-President 
Pulitzer  Community  Newspapers 
7701  Forsyth,  Suite  1000 
Clayton,  MO  631 05 
No  phone  calls,  please 


_ ADMINISTRATIVE _ 

PUBLISHER:  Sanford  (FL)  Herald, 
recently  purchased  4.5K  daily.  Appli¬ 
cants  should  have  either  prior  pub¬ 
lisher  or  daily  ad  director  background 
with  strong  priors  in  selling,  marketing, 
community  involvement.  Web  printing 
knowledge  helpful.  Turnaround pb.  Com- 
etitive  salary,  bonus,  car  allowance, 
ealth  insurance,  401  (k),  equity  plan. 
Send  confidential  cover  letter,  resume, 
salary  history  by  fax  ta  Republic 
Newspapers  (423)  675-0675. 

PUBLISHER 

To  replace  a  publisher  moving  to  a 
larger  paper,  we  are  looking  for  a 
creative,  Web-sawy,  hands-an  pub¬ 
lisher  far  our  Norwalk  (Ohio)  Reflector, 
a  9,000-circulation  daily  in  a  county 
seat  of  1 8,000  in  north  central  Ohio. 
We  are  a  family-owned  group  that 
gives  its  publishers  plenty  of  running 
room.  The  Reflector  contends  with 
fierce  competition  for  both  news  and 
advertising.  Applicants  should  have 
newspaper  managerial  experience,  be 
computer  and  Web-literate,  and  have 
a  strong  sense  about  a  small  daily's 
role  in  the  community.  We  have  just 
kicked  off  an  extensive  community  and 
regional  Web  operation  with  sister 
newspaper  the  Sandusky  Register,  lo¬ 
cated  1  2  miles  north  of  Norwalk.  Write 
or  FAX  (please,  don't  call)  with  re¬ 
sume/references  to  David  Rau,  chair¬ 
man,  Reflector-Herald,  Inc.,  537  E. 
Center  Street,  Suite  201,  Kingsport, 
TN  37660.  FAX:  (423)  392-4627.  An 
equal  opportunity  employer. 

ADVERTISING 

AD  REPS  NEEDED.  Auto  racing  maga¬ 
zine  looking  for  ad  reps.  Pay  30  per¬ 
cent  commission  for  camera  ready  ads. 
Need  individuals  with  vision  to  help 
build  magazine  that  covers  IRL,  CART, 
Winston  Cup,  trucks  and  short  track 
racing.  Contact  Matt  Shrum,  Oval 
Track  News,  P.O.  Box  66,  Greenville, 
TX  75403  or  E-mail: 

_ mds24@topher.  net _ 

ADVERTISING  DIRECTOR 

We  are  seeking  a  highly  motivated  pro¬ 
fessional  with  proven  management  and 
marketing  skills  to  lead  our  advertising 
team.  VYe  are  a  large  group  of 
weeklies  that  are  in  need  or  a  candi¬ 
date  with  creativity  and  enthusiasm. 
The  successful  candidate  will  have  5- 
1 0  years  of  supervisory  experience. 
We  offer  a  competitive  salary  pac¬ 
kage,  plus  MBO,  health  insurance, 
401  (k)  plan,  paid  vacation  and  holi¬ 
days.  For  the  qualified  candidate,  this 
is  an  opportunity  to  work  in  a  prog¬ 
ressive  and  competitive  environment, 
where  fresh  ideas  are  welcome.  Send 
your  resume  with  salary  requirements 
to  Box  0841 7,  Editor  &  Publisher. 


ADVERTISING  DIREQOR 

FW  Weekly,  Fort  Worth's  award  win¬ 
ning  alternative  weekly  is  seeking  an 
advertising  sales  pro  with  proven  sales 
and  leadership  talents  to  take  our  staff 
to  the  next  level.  Applicants  must  have 
strong  organizational  skills,  creative 
ability  and  a  zeal  for  achievement.  We 
offer  a  competitive  compensation 
structure,  benefits  and  an  entrepreneur¬ 
ial  environment.  Fax  responses  to  Pub¬ 
lisher  Robert  Camuto  (817)  335-9575 
or  call  (8 17)  335-9559  ext.  101. 


The  Gaston  Gazette,  a  7-day,  40,000 
circulation  newspaper  in  Gastonia, 
North  Carolina  is  searching  for  a 
dynamic  and  creative  Advertising 
Director.  The  ideal  candidate  must  be 
innovative,  assertive,  sales  oriented, 
have  managerial  experience,  and  be 
able  to  motivate  a  staff  of  20.  Extensive 
sales  experience  with  at  least  five 
years'  supervisory  background  and 
budgeting  ability  required.  Competitive 
salary  and  excellent  benefits  package. 
Send  cover  letter  and  resume  ta  me 
Publisher,  The  Gaston  Gazette,  P.O. 
Box  1 538,  Gastonia,  NC  28053. 


ADVERTISING  DIREaOR 

A  weekly-suburban  newspaper  group, 
in  a  desirable  locatian,  is  leaking  for 
an  experienced  advertising  directar. 
Candidates  must  have  a  proven  track 
record  of  driving  sales  in  competitive 
markets. 

Multiple  office  locations  with  1 5  out¬ 
side  sales  reps.  Direct  reparts  include: 
2  sales  managers,  classified  manager 
and  a  major  account  manager. 

Base  salary  of  $60-$65  with  bonus 
rogram  of  $12,000  with  excellent 
enefit  program. 

Cover  letter  with  resume  should  include 
detailed  outline  of  revenue  accomplish¬ 
ments. 

This  is  an  immediate  opening,  resumes 
should  be  forwarded  by  March  18  to 
Box  08434,  Editor  &  Publisher. 


ADVERTISING  SERVICES  AAANAGER 
The  Syracuse  Newspapers  is  looking 
for  an  Advertising  Services  Manager  to 
direct  a  high-tech,  creative  department 
of  16  people  at  Central  New  York's 
largest  news  medium.  Main  respon¬ 
sibilities  include  supervision  over 
creative,  ad  production,  electronic  ad 
paginatian  staffs  and  processes,  as 
well  as  dispatch  staff.  Successful  can¬ 
didate  will  have  good  interpersonal 
skills;  knowledge  or  experience  work¬ 
ing  with  or  within  an  art  department; 
management  experience;  and  four- 
year  degree.  Macintosh  software  expe¬ 
rience  and  hardware  knowledge 
required.  Harris  pagination  software, 
or  experience  with  electronic  ad  flow  a 
plus.  The  Syracuse  Newspapers  offers 
an  excellent  salary  and  benefits  pac- 
kag|e,  including  paid  medical,  dental 
and  eyewear  coverage.  Located  at 
the  crossroads  af  upstate  New  York, 
Syracuse  is  surrounded  by  the  beautiful 
Fingerlakes,  Thousand  Islands,  Adiron¬ 
dack  Mountains  and  is  less  than  a 
day's  drive  to  New  York  City,  Boston, 
Philadelphia,  Toronto  and  other  north¬ 
east  metro  areas.  Enjoy  the  four  sea¬ 
sons  as  well  as  affordable  housing, 
great  schools,  and  abundant  cultural, 
art  and  sports  activities.  Send  resume 
to: 

The  Syracuse  Newspapers 
Ad  #100 
P.O.  Box  49 15 
Syracuse,  NY  13221 


CLASSIFIED 

TELEPHONE  SALES  MANAGER 
Multi-newspaper  weekly  group.  Manage, 
motivate  and  expand  telesales  ad  staff. 
Salary  $60-80K  plus  high  incentives  and 
excellent  benefits.  Reply  Box  08413, 
Editor  &  Publisher. 


_ ADVERTISING _ 

CLASSIFIED 

ADVERTISING  SALES  MANAGER 

Are  you  ready  to  make  a  career  move? 
The  Community  Press,  a  leader  in  the 
suburban  publishing  business,  is  seek¬ 
ing  a  results  oriented  leader  to  develop 
innovative  strategies  to  grow  the  out¬ 
side  classified  operation  within  our  28 
newspapers,  motivate  the  staff  and 
accomplish  sales  revenue  plan.  The 
right  candidate  will  have  excellent  plan¬ 
ning,  marketing  and  organizational 
abilities;  written  and  verbal  communi¬ 
cations  skills  as  well  as  a  proven  track 
record.  Minimum  of  2  years  manage¬ 
ment  and  outside  classified  experience, 
preferably  in  newspapers.  We  offer  an 
excellent  compensation  and  benefit 
package,  including  401  (k).  If  you  are 
interested  in  this  career  opportunity, 
send  your  resume  ano  salary  require¬ 
ments  to  HR  Manager,  The  Community 
Press,  4910  Para  Drive,  Cincinnati, 
OH  45237.  Fax:  (513)  242-2649.  No 
phone  calls. 

NATIONAL  ADVERTISING  MANAGER 

The  Louisville  Courier-Journal,  one  of 
the  country's  leading  newspapers  in  a 
top  50  DMA,  is  looking  for  a  key 
executive  to  complement  the  Advertis¬ 
ing  Management  team. 

We  enjoy  extremely  high  penetration, 
both  daily  and  Sunday,  and  deliver 
results  for  National  advertisers  in 
both  traditional  and  non-traditional 
segments.  Working  closely  with  our 
National  Representatives  from  News¬ 
papers  First,  Inc.,  we  are  develaping 
creative  ideas  to  ensure  growth  in  the 
national  advertising  sector,  for  the  next 
millennium. 

If  you're  a  career-minded,  high 
energy,  creative  individual  who 
expects  results... we'd  like  to  talk  with 
you  —  soon! 

The  successful  candidate  will  have 
strong  marketing  presentation  skills 
and  a  strategic  approach  to  working 
with  agencies,  national  and  regional 
corporate  structures.  Basic  require¬ 
ments  include:  BA  or  four  year  degree, 
solid  computer  and  math  skills,  and 
above  average  verbal  and  written 
communication  skills.  Marketing  expe¬ 
rience  in  print  media  is  preferred.  This 
position  offers  a  competitive  salary  com¬ 
mensurate  with  experience,  bonus 
program,  full  benefit  package  and  the 
opportunity  to  live  in  a  metropolitan  com¬ 
munity  that  offers  quality  of  life  in  a 
scenic  setting. 

Please  fax  or  E-mail  your  resume  along 
with  a  cover  letter  detailing  qualifica¬ 
tions,  personal  strengths  and  successes 
as  well  as  salary  expectations  to: 

Denise  L.  Holman 
Vice  President  Advertising 
The  Courier- Journal 
P.O.  Box  740031 
Louisville,  KY  40201 -7431 
Phone:  (502)  582-4708 
Fax:  (502)  582-4760 
Internet:  dholman@louisvil.gannett.com 

The  Courier- Journal,  a  Gannett  news¬ 
paper,  is  an  equal  opportunity  em¬ 
ployer  who  recognizes  and  appre¬ 
ciates  the  benefits  of  diversity  in  the 
workplace. 
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EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )VISA(  )MC  (  )AMEX 
# _ 


Name 

Ck)mpany_ 


Exp.  Date_ 


.Signature 


Street  Address 


City. 


(Sony,  no  delveries  to  P.O.  boxes) 

.State _ ^Zp _ 


Phone 


(In  case  vwe  have  questions  about  your  order) 


Fax 


COLOR 

PUBLICATION 

#  COPIES 

COST/COPY 

TOTAL 

RED 

1997  International 
Year  Book 

S125 

BLUE 

1998  EOfTOR&PuBUSHER 
Market  Guide 

S100 

OffiEN 

1998  E&P/FPP  CoMMUNrrv, 
Specialty  and  Free 
PUBUCATXTNS  YEAR  BOOK 

S99 

*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment.  '‘California,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 

SHIPPING 

FREE* 

TAX** 

MY  TOTAL  ORDER 

Your  Business  (Check  one  Category  Only) 

1.  -1  Newspaper 

11.  J  Service  Industry 

2.  J  Newspaper  Equip.  Mfr. 

1Z  J  University/Public  Ubrary 

3.  J  Syndicate/News 

13.  -J  Rnancial 

Service 

14.  J  Retail 

4.  J  Advertising  Agency 

15.  J  Public  Transportation 

5.  J  Public  Relations  Firm 

16.  J  Individual 

6.  J  Legal  Rim 

17.  -1  Publishing  Other  Than 

7.  J  Government 

Newspaper 

8.  J  Mfr. -General 

18.  J  Real  Estate 

9.  J  Mfr.- Auto  &  Truck 

19.  -1  Other 

10.  -1  Mfr.-Frxxj 

Mail  to:  Editor  &  Publisher  Company,  P.O.  Box  3000, 
Denville,  NJ  07834-3000.  Fax  number;  (973)  627-5872. 
E-mail  us  at  edpiJb@nriediainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  www.me(iainfo.com _ 

|||2j2| 


RED, 
BLUE 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&P. 


Stock  your  library  with  the  indispensable  newspa¬ 
per  resources  available  ONLY  from  the  researchers 
at  Editor  &  Publisher: 

RED!  Editor  &  Publisher  International  Year 
The  premier  US  and 

E^^m|^Hlnternational  directory  of  daily  and 
■jplPlMMI^^v^kly  newspapers.  Published 

in  two  volumes,  the 

WMijltjlmS^W^KYEAR  BOOK  includes 
^^^^HQ^I^^Hpriceless  newspaper  data, 
^^^^Hl^^^P^^installed  equipment,  con- 

tacts,  phone/ fax  num- 
bers,  e-mail  and  Web 
<j^P  sites.  Continuously 
7,1^^ published  since  1924. 
Also  available  on  CD-ROM 
with  or  without  listing  capabilities.  Call  for  details 
and  FREE  demonstration  disk! 

irifTERNATIONAL  YEAR  BOOK  $125 


BLUE!  1998  Editor  &  Publisher 
Market  Guide.  City-by-city  market  data 
for  over  1,600  US  &  Canadian  cities 
with  daily  newspapers.  Exclusive  E&P 
rankings  for  all  MSAs,  top 
250  daily  newspaper 
counties  and  cities. 

Valuable  '98  economic  |p||r 
forecasts.  An  indispensable 
tool  for  your  marketing  needs.  Also  ' 
available  on  CD-ROM.  Call  for  more 
information. 

MARKET  GUIDE  $100 

GREEN!  ALL  NEW!! 

1998  Editor  &  Publisher/Free  Paper  Publisher 
Community,  Specialty  &  Free  Publications  Year 
Book.  Brand-new  directory  of  US  &  Canadian 
weekly,  community,  free,  niche, 
alternative  and  TMC  publica¬ 
tions.  Includes  newspaper  data, 
contacts,  phone/fax  numbers, 

Web  site  URL,  e-mail  addresses 
and  MORE! 

E&P/FPP  YEAR  BOOK  $99  ■ 

ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  1-800-783-4903 
SATISFACTION  GUARANTEED! 
FOR  CD-ROM  INFO/PRICING  CALL 
212-675-4380,  EXT.  172 
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HELP  WANTED 


_ ADVERTISING _ 

DISPLAY  ADVERTISING  MANAGER 

Central  Maine  Newspapers  is  seeking 
a  career  minded  sales  manager  who  is 
interested  in  working  for  a  multi-media 
company.  As  the  senior  advertising 
manager  at  the  Waterville  Morning 
Sentinel,  you  will  have  the  opportunity 
to  be  part  of  a  strong  2-newspaper 
advertising  team.  Central  Maine 
Newspapers  is  a  division  of  Guy  Gan- 
net  Communications.  In  addition  to  a 
compensation  package  that  can 
exceed  50K,  strong  opportunities  for 
advancement  exist.  Maine  affords  a 
beautiful,  safe,  family  oriented  environ¬ 
ment  with  affordable  housing.  Please 
send  letter  of  interest  and  resume  to 
Central  Maine  Newspapers,  ATTN; 
HR-DIS  MGR,  274  VYestern  Avenue, 
Augusta,  ME  04330.  Fax:  (207)  621- 
5610  or  E-mail: 

nmanes@biddeford.com  EOE  M/F 


REGIONAL  ADVERTISING  MANAGER 

The  fastest  growing  newspaper  in  the 
state.  The  Daily  Advertiser  in  Lafayette, 
Louisiana,  is  seeking  an  experienced 
regional  advertising  manager  capable 
of  overseeing  the  daily  operation  of  the 
outside  advertising  sales  staff.  Re¬ 
sponsibilities  include  providing  leod- 
ership  for  the  staff  to  ensure  sales  goals 
are  met  while  cantrolling  expenses  and 
achieving  the  department  budget.  This 
position  requires  planning  sales 
strategies  and  assisting  in  the  devel¬ 
opment  and  launch  of  new  product 
initiatives.  Requirements  include  a  BA 
or  BS  in  Mass  Communications, 
Advertising,  Marketing,  Sales  ar  Jour¬ 
nalism  with  experience  in  both  retail 
and  classified  advertising  sales  dis¬ 
ciplines.  Excellent  organization  and 
time  management  skills  required 
Offers  an  excellent  salary  plus  banus 
opportunity  and  comprehensive  bene¬ 
fits  program.  Qualified  candidates 
should  send  their  resume  to:  Regional 
Advertising  Manager,  P.O.  Box  5310, 
Lafayette,  LA  70502  ar  Fax:  (318) 
233-5340. 


RETAIL  SALES  MANAGER 

The  Denver  Post  is  looking  for  a 
talented,  results-oriented  sales  man¬ 
ager.  Join  us  in  one  of  the  most  com¬ 
petitive,  fast-paced  newspaper  markets 
in  the  country.  This  is  a  tremendous 
opportunity  for  the  right  person! 

The  successful  candidate  will  have 
a  great  sales/management  track  re¬ 
cord  in  competitive  situations,  a  college 
degree,  exceptional  communications 
skills  and  an  intense  desire  to  win. 

Please  send  resume  and  caver  letter  in 
confidence  to: 

The  Denver  Post 
Attn:  Sales  Manager  Position 
1 560  Broadway 
Denver,  CO  80202 

Equal  Opportunity  Employer 

Employment  offers  are  conditioned 
upon  the  applicant  undergoing  and 
passing  a  pre-employment  drug  test. 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 

The  Tribune  Chronicle  is  looking  for  a 
career-oriented  Retail  Advertising 
Manager  to  lead  a  staff  of  15.  The 
ideal  candidate  must  have  a  minimum 
of  3  years  sales  management  experi¬ 
ence,  a  verifiable  track  record  in  suc¬ 
cessful  advertising  sales,  the  ability  to 
think  out-of-the-box,  in-depth  newspa¬ 
per  product  knowledge  and  the  people 
skills  necessary  ta  mativate  a  sales 
team  and  develop  marketing  part¬ 
nerships  with  advertisers.  Strong 
coaching  and  administrative  skills  a 
must. 

We  offer  an  excellent  salary,  banuses, 
and  excellent  benefits  -  including  a 
401  (k)  plan  and  a  great  place  to  raise 
a  family  with  a  low  cost  of  living  as  a 
bonus. 

Qualified  individuals  should  send  their 
resume  and  salary  history  to: 

John  Perfette 
Tribune  Chronicle 
240  Franklin  Street,  SE 
P.O.  Box  1431 
Warren,  OH  44482 

THE  NEWS  JOURNAL,  a  Gannett 
newspaper  located  in  Wilmington,  DE, 
is  seeking  a  qualified  individual  for  the 
following  position: 

VENDOR  SUPPORT/ 

CO-OP  SPECIALIST 

Due  to  the  expansion  of  our  advertising 
business  over  the  past  year,  this  new 
position  has  been  created  to  handle  a 
very  important  category  of  advertising 
-  vendor  support/co-op.  This  is  a 
challenging  oppartun  ty  far  a  very 
creative  and  motivated  individual. 

The  primary  responsibilities  in  this  posi¬ 
tion  are  to  develop  advertising 
revenues  by  creating  marketing  part¬ 
nerships  with  area  businesses.  Besides 
these  partnerships,  this  individual  will 
work  with  all  News  Journal  sales  exec¬ 
utives  to  help  them  to  grow  their 
advertising  revenue  by  using  co-op 
funds. 

The  ideal  candidate  will  have 
demonstrated  proficient  sales  experi¬ 
ence  and  will  have  o  working  know¬ 
ledge  of  manufacturers'  co-op  policies. 
Experience  in  “event-type"  marketing 
programs  is  preferred  Excellent  written 
ancT  oral  communications  skills  and 
basis  camputer  skills  are  required.  A 
bachelor's  degree  in  marketing,  busi¬ 
ness,  advertising  or  communications  is 
preferred. 

Individuols  with  a  desire  to  grow  in 
their  careers  and  who  have  demons¬ 
trated  success  in  the  areas  out¬ 
lined  above,  are  encouraged  ta  apply. 
Please  forward  your  resume,  a  letter  of 
application  and  compensation  require¬ 
ments  to: 

Human  Resources 
The  News  Journal 
P.O.  Box  15505 
Wilmington,  DE  1 9850-5505 
Fax:  (302)  324-2578 

The  News  Journal  recognizes  the 
advantages  of  a  diverse  workforce 
through  a  commitment  to  equal  em- 
playment  opportuniFz 


_ ADVERTISING _ 

SALES  MANAGER 

Are  you  a  strong  motivator,  a  creative 
promoter?  Do  you  enjoy  selling?  Our 
Community  newspaper  and  shopper 
group  in  upscale  New  York  suburbs  is 
looking  for  an  experienced  pro  who 
can  hire,  train,  and  sell  in  a  com¬ 
petitive  market.  Excellent  compensation 
package.  Fax  resume  and  salary  his¬ 
tory  to  (516)  569-4942  Attn:  Louise  Z. 


_ ART/GRAPHICS _ 

DYNAMIC  ART  DIRECTOR  wanted  for 
Windy  City  Times,  Chicago's  award¬ 
winning  gay  and  lesbian  newsweekly. 
Must  be  adept  at  page  layout,  advertis¬ 
ing,  compositian  and  production  of 
marketing  materials.  Knowledge  of 
QuarkXPress,  Pagemaker,  Phatoshop 
and  Freehand  (an  Macs)  required. 
Newspaper,  magazine  and  Web 
experience  a  plus.  Minimum  two  years 
experience.  Salary  and  benefits  30K+. 
Send  resume  and  examples  of  work  to 
Publisher,  Windy  City  Times,  325  West 
Huron,  Suite510,  Chicago,  IL 60610. 
EOE 


PAGE  DESIGNER/ARTIST 
Help  give  our  pages  the  punch  ta  stand 
out  in  America's  most  competitive  news 
market:  New  York  City.  Expansion  of 
our  prize-winning,  4-Color  broadsheet 
weeklies  has  created  this  opening  for  a 
sharp-eyed  designer,  whose  page,  sec¬ 
tion  and  special  project  layouts  really 
sizzle.  QuarkXPress,  Photoshop  and 
Freehand  or  Illustrator  proficient.  Good 
salary  plus  benefits  —  and  the  oppor¬ 
tunity  to  shine  in  The  Big  Apple!  Send 
resume  and  work  samples  to: 

Celia  Weintrob,  Publisher 
THE  BROOKLYN  PAPERS 
26  Court  Street 
Brooklyn,  NY  1 1 242 


THE  ADVERTISING  DEPARTMENT  of 
the  Rocky  Mountain  News  is  looking 
for  a  dynamic  team  leader  able  to: 

•Direct,  stimulate  and  motivate  the  art¬ 
istic  and  creative  activities  of  the 
Advertising  Art  Department. 

•Oversee  concept  development  and 
design  of  spec  presentations  and 
layouts  for  large  and  small  advertisers. 
•Manage  work  flow  in  a  deadline¬ 
intensive  environment. 

•Direct  training  within  the  department. 

The  successful  candidate  will  have 
experience  in  QuarkXPress,  Illustrator, 
and  Photoshop  computer  applications. 
Multi-Ad  Creator  a  plus.  Newspaper 
experience  preferred,  agency  experi¬ 
ence  a  bonus. 

The  Rocky  Mountain  News  values 
diversity  in  the  workforce  and  encou¬ 
rages  qualified  minority  candidates. 
Excellent  salary  and  benefits  package. 

Send  resume  to  Rocky  Mountain  News, 
Human  Resources  Department,  400  W. 
Colfax  Avenue,  Denver,  CO  80204. 

EOE 


The  conditions  of  conquest  are  always 
easy.  We  have  but  to  toil  awhile, 
endure  awhile,  believe  always,  and 
never  turn  back 

Seneca 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  DIREQOR 

Leading  daily/Sunday  newspaper  in 
southern  New  England  seeks  an 
aggressive,  goal  oriented  leader  to  be 
second  in  command  in  our  busy  circula¬ 
tion  department.  The  assistant  CD  has 
direct  supervision  of  home  delivery 
zone  managers  and  our  single  copy 
manager  and  is  responsible  for  the  suc¬ 
cess  of  the  daily  operation.  We're  look¬ 
ing  for  a  detail-oriented  professional 
with  exceptional  analytical  and  man¬ 
agerial  skills  and  proven  circulation 
sucess. 

We  offer  a  competitive  salary,  incen¬ 
tive  and  benefits  package  with 
unlimited  growth  potential.  Interested 
candidates  with  5-f  years  of  circulation 
management  experience  should  submit 
a  resume  with  cover  letter  to  Box 
08436,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
WEEKLY  GROUP 

Weekly  group  in  southern  New  Eng¬ 
land  is  in  search  af  a  strang,  impres¬ 
sionable  circulation  manager  to  ma¬ 
nage  its  group  of  weeklies,  TMC  and 
specialty  publications.  This  is  an  ex¬ 
cellent  opportunity  for  a  goal-oriented 
district/zone  manager  with  an  eye 
for  career  advancement.  We  offer  an 
excellent  starting  salary,  benefits  and 
unlimited  growth  potential.  Res-pond  with 
resume  and  cover  letter  to  Box  0843 1 , 
Editor  &  Publisher. 

EOE  M/F 

SINGLE  COPY  MANAGER 

Leading  daily/Sunday  newspaper  in 
Zone  1  is  seeking  a  strong  leader  with 
exceptional  managerial  and  marketing 
skills  to  manage  its  single  copy 
division.  The  right  candidate  is  strong 
on  merchandising  and  dealer  relations 
and  enjoys  managing  in  a  fast-paced 
environment.  A  minimum  of  5  years 
single  copy  experience  Is  required  with 
the  demonstrated  ability  to  control 
returns  and  develop  new  locations. 
Qualified  candidates  should  submit  a 
resume  and  cover  letter  to  Box  08430, 
Editor  &  Publisher.  EOE  M/F 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
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_ CIRCULATION _ 

HOME  DELIVERY  MANAGER 

The  Herald-Sun,  a  51,278  daily  in 
Durham,  NC,  home  of  Duke  University 
is  seeking  a  home  delivery  manager. 
The  position  is  responsible  for  manag¬ 
ing  all  aspects  of  the  home  delivery 
operation  with  3  division  managers 
reporting  to  you. 

Candidate  should  possess  leadership 
skills  as  demonstrated  by  their  track 
record.  Must  be  a  self  starter,  highly 
motivated  and  able  to  work  in  a  very 
competitive  market.  You  should  be  able 
to  motivate  and  develop  a  dedicated 
staff  of  managers  to  achieve  circulation 
growth  while  providing  excellent 
customer  service.  You  will  work  closely 
with  our  Consumer  Sales  and  Market¬ 
ing  Manager  on  strategies  aimed  at 
reaching  new  readers  in  our  market. 

Candidate  shauld  have  at  least  5  years 
of  circulation  management  experience, 
preferably  in  a  competitive  market. 
Should  also  be  computer  savvy  and 
have  a  working  knowledge  of  circula¬ 
tion  systems  with  CJ  experience  a  plus. 

If  you  are  looking  for  a  change  and 
want  to  work  for  a  company  that  is 
innovative  and  not  satisfied  with  the 
status  quo,  this  could  be  a  great 
opportunity  for  you.  We  are  located  in 
the  middle  of  the  state  and  are  3  hours 
from  either  the  coast  or  the  mountains. 

We  offer  a  competitive  salary  and 
benefits  package  commensurate  with 
your  experience.  Send  your  resume 
along  with  salary  history  to  The 
Herald-Sun,  P.O.  Box  2092,  Durham, 
NC  27702  Attn:  Circulation  Director. 


THE  HERALD-SUN,  home  of  the  Duke 
Blue  Devils,  is  looking  for  a  creative, 
results  driven,  self-starter  to  fill  the  posi¬ 
tion  of  OUTSIDE  CONSUMER  SALES 
MANAGER.  This  position  is  responsi' 
ble  for  developing  Retail  and  Crew 
sales  departments.  If  you  have  good 
oral  and  written  communication  «ills, 
excellent  organizational  skills,  and 
sales  motivational  skills  then  we  would 
like  to  hear  fram  you.  College  degree 
preferred.  Previous  newspaper  circula¬ 
tion  experience  required  and  profi¬ 
ciency  with  spreadsheet  applications  a 
plus.  Competitive  salary  and  com¬ 
mission  plus  excellent  benefits.  Send 
resume,  cover  letter,  and  salary  history 
to  The  Herald-Sun,  Attn:  Lisa  Sparrow, 
P.O.  Box  2092,  Durham,  NC  27702. 


_ EDITORIAL _ 

'CUT  AND  PASTE'  EDITING.  If  You 
have  a  Mac  at  home  and  work  in 
Word  6.1,  we  have  freelance  work 
available  reorganizing  previously 
printed  newsletter  articles  into  book 
format.  Send  for  details  to  Publisher, 
P.O.  Box  190,  Port  Washington,  NY 
11 050.  Fax:  (516)883-1683. 

AWARD-WINNING  weekly  newspa¬ 
per  seeks  aggressive  reporter  with 
experience  covering  Capitol  Hill  and/ 
or  federal  agencies.  Please  send 
resume  and  clips  to  Box  08426,  Editor 
&  Publisher. 


_ EDITORIAL _ 

AGGRESSIVE  PHOTO  EDITOR 

We're  looking  for  a  strong  photo- 
journalist  to  head  our  photo  operation. 
We  want  a  proven  leader  who  can 
work  with  other  editors  in  the  news 
room  to  determine  the  best  illustration 
for  stories  and  then  communicate  the 
newspaper's  photo  needs  clearly  to 
photographers,  directly  or  through  the 
photo  chief. 

You  will  work  with  a  staff  of  seven  full¬ 
time  photographers  (including  a  photo 
chief)  and  a  part-time  photographer  as 
well  as  a  full-time  and  a  part-time  desk 
editor. 

We're  a  60,000  (80,000  Sunday) 
aper  covering  high-tech  North  Ala- 
ama.  We  don't  hove  space  to  waste, 
but  we  have  enough  space  --  and 
desire  —  to  do  things  right.  If  our  job 
sounds  like  the  one  for  you,  please 
send  resume,  examples  of  your  work 
and  a  letter  about  yourself  to  Joe  Dis- 
telheim,  editor.  The  Huntsville  Times, 
P.O,  Box  1487,  West  Station,  AL 
35807. 


ARTS  AND  TV  EDITOR 

Highly  competitive  major  northeast 
metro  seeks  visionary  arts  and  TV 
editor  to  energize  1 2-person  staff  to 
direct  the  coverage  of  a  vibrant  arts  com¬ 
munity.  Successful  candidate  will  be  a 
team  player  with  deep  knowledge  of 
the  arts  and  television,  the  vision  to 
translate  that  knowledge  into  newsy,  com¬ 
pelling  coverage  every  day  and  the 
editing  and  management  ability  to  get 
the  best  out  of  a  talented  staff.  Arts- 
editing  experience  a  must.  Excellent 
salary  and  benefits.  Send  resume, 
cover  letter  and  tear  sheets  to  Box 
08433,  Editor  &  Publisher. 


ASSISTANT  SUNDAY  EDITOR 

The  Daily  Gazette,  a  60,000-circu- 
latian  daily  in  New  York's  Capital 
Region  is  looking  for  an  experienced 
editor  for  the  number  two  position  on 
our  Sunday  desk.  Responsibilities 
include  guiding  staff  reparters  and 
freelancers,  text  editing  and  some 
production.  Send  work  samples  and 
resume  with  references  and  salary 
history  to  Thomas  Woodman,  mana¬ 
ging  editor.  The  Daily  Gazette,  2345 
Maxon  Road  Extension,  Schenectady,  NY 
12308. 

BANKING/FINANCE  REPORTER 
Crain's  Cleveland  Business,  a  weekly 
business  newspaper,  seeks  a  banking 
and  finance  reporter  who  also  is  adept 
at  finding  stories  from  SEC  documents. 
Candidates  should  be  familiar  with 
financial  statements  and  comfortable 
with  numbers.  Send  resume  and  clips 
to  Editor  Mark  Dodosh,  700  W  St. 
Clair  Avenue,  Suite  310,  Cleveland, 
OH  441 1 3,  or  fax  to  (21 6)  522-0625. 

BUSINESS  REPORTERS 
Growing  Real  Estate  Journal  based  in 
DC  seeks  stringers  and  staff  reporters. 
Stringers  needed  in  Richmond,  Pitts¬ 
burgh,  Philadelphia,  NJ  and  Delaware. 
Stringers  assured  weekly  stipend.  Resume 
and  clips  to  Editor  Tom  Smith,  Fax: 
(202)  737-6848,  E-mail:  tjs@reji.com. 


You've  excelled  as  a  business  reporter 
and  successfully  guided  a  daily  busi¬ 
ness  section  as  an  editor.  We've  got 
your  next  challenge.  The  San  Diego 
Union-Tribune  is  looking  for  a  Business 
Editor  to  lead  an  experienced  1 7- 
person  staff  as  it  covers  the  complex, 
dynamic  world  of  San  Diego  business. 
For  more  information,  call  Steve  Pro- 
sinski,  senior  editor  for  Business  and 
Sports,  (619)  293-1303.  Send  resume 
and  clips  to  him  at  The  San  Diego 
Union-Tribune,  P.O.  Box  191,  San 
Diego,  CA  921 12. 


BUSINESS  REPORTER  -  The  dominant 
newspaper  in  New  York's  Capital 
Region  is  looking  for  a  highly  skilled 
business  and  personal  finance  writer 
for  its  award-winning  -  and  growing 
-  business  news  sections.  Our  market 
is  diversified,  but  heavily  weighted  by 
academic,  government,  R&D  and 
tourism  sectors.  Your  resume,  cover 
letter  and  published  samples  will 
demonstrate  your  innovative  approach 
to  business  writing  and  your  understan¬ 
ding  of  small  business,  economic 
development,  personal  finance  and 
more.  Respond  in  writing  to  Alan 
Abbey,  executive  business  editor, 
Times-Union,  Box  15000,  Albany, 
NY  12212  (aabbey@timesunion.com). 
Minorities  and  women  encouraged  to 
apply. 


BUSINESS  WRITER 

The  Waterloo  Courier  is  seeking  a  busi¬ 
ness  writer  to  cover  personal  finance, 
local  financial  institutions  and  to 
localize  stock  market  developments. 
Occasional  general  assignment  duties 
as  well. 

The  Courier  is  a  48,000  PM  daily  in 
Northeast  Iowa.  Send  resume  and  clips 
to  Saul  Shapiro,  editor,  Waterloo 
Courier,  P.O.  Box  540,  VYaterloo,  lA 
50704. 


EDITORIAL 


EDITOR 

Washington  Jewish  Week 

Editor  for  a  weekly  award¬ 
winning  Jewish  newspaper  in 
the  nation's  capitol  to  manage 
an  editorial  staff  of  eight. 
Duties  include  editing  copy 
of  local,  national  and  interna¬ 
tional  events,  composing  edi¬ 
torials,  assigning  stories  to 
staff  and  freelance  writers. 
Candidate  should  be  able  to 
maintain  open  lines  of  commu¬ 
nication  with  local  community 
organizations  and  should  have 
a  working  knowledge  of  cur¬ 
rent  Jewish  Issues.  Please 
forward  resume  to; 

Jonathan  Kapiloff,  Publisher 
Washington  Jewish  Week 

1 2300  Twinbrook  Pkwy,  #  250 
Rockville,  MD  20852 


INVESTMENTS  COLUMNIST  -  The  San 
Francisco  Chronicle  is  looking  for  an 
aggressive,  insightful  reporter  who  is 
well-versed  in  the  securities  markets  to 
write  a  high-profile  investing  column. 
The  ideal  candidate  is  a  self-starter 
who  desires  a  high  degree  of  autonomy 
and  the  opportunity  to  write  for 
sophisticated  readers  in  the  center 
of  finance  and  technology  of  the  West 
Coast.  The  columns  are  read  interna¬ 
tionally  through  postings  on  The  Chroni¬ 
cle's  popular  Web  site  and  the  New 
York  Times  News  Service. 

At  least  five  years  of  business  writing 
experience  preferred. 

Please  send  a  resume,  cover  letter  and 
clips  that  demonstrate  a  thorough 
understanding  of  investing  to: 

Marianne  Chin 
Director  of  Editorial 
Hiring  and  Development 
San  Francisco  Chronicle 
901  Mission  Street 
San  Francisco,  CA  941 03 
Fax:  (415)  495-3843 
E-mail:  mchin@sfgate.com 

The  San  Francisco  Chronicle,  the  largest 
daily  newspaper  in  Northern  California, 
is  an  equal  opportunity  employer. 

CHINA  DAILY  is  looking  for  native 
English-speaking  Journalists  to  fill 
COPY-EDITING  positions.  A  minimum 
of  3  years  copy  editing/journalism 
experience  is  required. 

Contracts  are  for  one  year.  Foreign 
employees  are  paid  a  monthly  salary 
of  RMB  4,000  yuan,  70%  of  which  is 
in  US  Dollars.  China  Daily  offers  air 
fare,  housing,  medical  insurance  and 
four  weeks  paid  leave,  with  a  travel  sub¬ 
sidy  of  2,200  yuan.  Only  those  who 
are  qualified  and  genuinely  interested 
need  apply. 

Applicants  are  invited  to  send  a 
resume,  two  references  and  samples  of 
work  to: 

Ms.  Wang  Sujuan 
Foreign  Liaison  Office 
China  Daily 
15  Huixin  Dongjie 
Chaoyang  District 
Beijing  1 00029,  China 
Tel:  (01 1  -8610)  6492-4488  ext.  2315 
(011-8610)  6491-8542 
Fax;  (01 1-8610)  6491-8377 
E-mail:  cndaily@public.bta.net.cn 

CITY  EDITOR  needed  far  1 6,000 
circulation,  6-day  daily  in  the  heart  of 
Indian  Country  in  Western  New  Mex¬ 
ico.  Aggressive  individual  needed  to 
design  pages  1  and  2  in  the  morning 
for  PM  paper.  Will  copy  edit,  direct 
reporters,  give  assignments  and  take 
charge  of  news  room.  Must  have  5 
years  experience,  2  years  of  editing. 
Send  resume  to  Managing  Editor, 
Independent,  P.O.  Box  1210,  Gallup, 
NM  87305. 
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HELP  WANTED 


EDITORIAL 

COPY  EDITOR 


_ EDITORIAL _ 

CITY  EDITOR 

Make  a  big  impact  at  a  small  paper: 
The  Saratogian  needs  a  city  editor  able 
to  lead  a  talented  young  staff.  This  is 
the  toughest  job  in  the  newsroom,  but 
if  you're  a  good  coach  who  believes 
there's  more  to  local  news  than  cover¬ 
ing  meetings,  let's  talk.  Some  su¬ 
pervisory  experience  preferred;  strong 
reporters  will  be  considered.  Send  resume 
and  samples  to  Mark  Land,  executive 
editor.  The  Saratogian,  20  Lake  Avenue, 
Soratoga  Springs,  NY  1 2866. 


COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  Peter  S.  Young,  executive  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR.  Strong  wordsmith  and 
pagination  skills  needed  for  universal 
copy  desk  on  52,000  AM  daily  near 
Cleveland.  Experience  in  handling  both 
general  news  and  sports  helpful.  Send 
resume  and  layout  samples  to  Glenn 
Gilbert,  managing  editor.  The  News- 
Herald,  7085  Mentor  Avenue,  Willough¬ 
by,  OH  44094. 


COPY  EDITOR/DESIGNER:  Journal 
Star  In  Peoria,  IL  (70,000  daily/ 
100,000  Sunday)  seeks  creative,  ac¬ 
complished  copy  editor/paginator 
for  lifestyles,  entertainment,  arts,  travel 
and  Sunday  pages.  Experience  with 
QuarkXPress,  Harris  2100  and/or 
Harris  NewsMaker  Pagination  systems 
helpful.  Competitive  salary  and  bene¬ 
fits.  Send  cover  letter,  resume  and  clips 
to  Sally  McKee,  Sunday/Features  Editor, 
Journal  Star,  1  News  Plaza,  Peoria,  IL 
61643. 


COPY  EDITOR 

HATE  WORKING  NIGHTS?  Want  a 
“regular”  life?  Award-winning  1 4,000 
and  growing  afternoon  daily  in  univer¬ 
sity  town  near  New  Orleans  has  open¬ 
ing  on  three-person  (QuarkXPress) 
desk.  Contact  Managing  Editor  Lil 
MIrando,  Daily  Star,  P.O.  Box  1 1 49, 
Hommond,  LA  70404. 

http:  /  /  WWW. hammondstar.com 


_ EDITORIAL _ 

COPY  EDITOR/PAGE  DESIGNER 
The  Journal,  a  seven-day,  20,000 
circulation  paper  in  Martinsburg,  W. 
VA,  is  seeking  a  copy  editor/page 
designer  immediately.  Martinsburg  is 
located  about  65  miles  from  Washing¬ 
ton,  DC  and  70  miles  from  Baltimore. 
The  successful  applicant  will  be  a 
strong  editor  who  is  familior  with  AP 
style.  He  or  she  also  must  be  well 
versed  in  QuarkXPress  and  have  an 
eye  for  design.  Send  work  samples 
and  resume  by  March  13  to  Maria 
Lorensen,  editor.  The  Journal,  207  W. 
King  Street,  Martinsburg,  WV  25401 . 

COPY  EDITOR:  It's  time  to  move  to  the 
Great  Northwest.  The  Spokesman- 
Review  in  Spokane,  WA,  is  looking  for 
an  editor /page  designer  for  its  night 
copy  desk,  the  heart  of  an  award¬ 
winning  news  operation  with  a  reputa¬ 
tion  for  hard-hitting  projects,  photog¬ 
raphy  and  design.  If  you  have  a  col¬ 
lege  degree  and  at  least  three  years 
experience  on  a  daily  newspaper,  send 
letter,  resume  and  clips  to  Kevin 
Graman,  The  Spokesman-Review,  P.O. 
Box  2160,  Spokane,  WA  99210- 
1615. 


EDITORIAL 


Experienced  or  entry-level  copy  editor 
wanted  for  our  five-person  desk.  We're 
a  19,000-circulation  AM  daily,  fully 
paginated,  that  offers  an  excellent 
learning  environment,  competitive  pay 
and  benefits.  Our  paper  is  a  regular  top 
finisher  in  state  and  national  contests. 
Experience  with  Mac  and  QuarkXPress 
helpful  but  not  required.  Please  send 
cover  letter,  resume  and  nonre- 
turnable  work  samples  to  Dan  Elliott, 
executive  editor,  Muskogee  Daily 
Phoenix,  P.O.  Box  1968,  Muskogee, 
OK  74402-1968.  The  Phoenix,  a 
member  of  the  Gannett  group,  is  an 
equal  opportunity  employer  that  values 
diversity. 

COPY  EDITORS 

The  Free  Press,  which  won  1 5  NCPA 
awards  this  year,  is  converting  to  7- 
day  AM  delivery.  We  need  2  skilled 
copy  editors  to  help  us  maintain  our 
excellence.  You  will  need  QuarkXPress 
experience,  editing  and  design  skills. 
We  offer  competitive  pay,  benefits, 
southern  warmth  and  proximity  to 
beaches.  Send  resumes,  3  tear  sheets 
of  your  work  and  4  references  to 
Richard  Wagner,  editor.  The  Free 
Press,  2103  N.  Queen  Street,  Kinston, 
NC  28501.  E-mail: 

rwagner@link.freedom.com 


EDITORIAL 


NetvTimes 

IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,000-circulation  newsweekly 
in  Miami.  New  Times’  magazine-style  newspapers  cover 
local  news  and  features,  restaurants  and  sports,  film  and 
music  in  eight  cities.  We  are  accepting  applications  for 
the  following  fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test): 

Managing  Editor 

This  position  requires  fine  writing  and  editing  skills  and  the 
ability  to  help  staffers  generate  superior  stories.  The 
m.e.  supervises  the  day-to-day  editorial  operation  and 
must  have  a  strong  news  background. 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/arts 
experience  who  can  craft  a  compelling  narrative  and 
work  well  with  writers.  Knowledge  of  Spanish  language  a  plus. 

Music  Editor 

This  Job  entails  planning/editing  a  music  section,  hiring 
freelancers  and  writing  reviews,  features  and  a  local  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a  news  writer  who  can  produce 
magazine-length  stories  based  on  in-depth  reporting. 

New  Times  offers  competitive  salaries  and  benefits. 
Send  your  five  best  clips,  a  resume,  and  a  cover  letter  to: 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls  or  e-mails,  please. 


_ EDITORIAL _ 

COPY  EDITOR 
THE  ISLAND  PACKET 

The  Island  Packet,  a  McClatchy-owned 
paper  on  Hilton  Head  Island,  is  seek¬ 
ing  a  copy  editor  who  is  energetic, 
aggressively  handles  copy,  spots  holes 
and  inconsistencies,  writes  crisp  head¬ 
lines  and  paginates  creatively.  Can¬ 
didates  should  hove  a  knowledge  of 
QuarkXPress.  Please  mail  or  fax  cover 
letter  and  resume,  with  references,  to 
Fitz  McAden,  executive  editor.  The 
Island  Packet,  P.O.  Box  5727,  Hilton 
Head  Island,  SC  29938.  Fax:  (803)  842- 
8314. 


COPYEDITOR 

The  Palm  Beach  Post  is  looking  for  an 
experienced  slot  person  with  minimum 
five  years  experience  on  a  daily  news¬ 
paper.  Must  be  strong  on  headlines, 
word  editing  and  wire  editing.  Design 
skills  a  plus.  Mac  experience  preferred. 
Contact  Bill  Greer,  assistant  managing 
editor,  or  Holly  Baltz,  news  editor,  at 
(561)820-4425. 

COPYEDITOR 

The  Quad-City  Times,  a  57,000  daily/ 
80,000  Sunday  circulation  newspaper 
situated  on  the  Mississippi  River 
between  Iowa  and  Illinois,  is  looking 
for  a  copy  editor  with  a  flair  for  design 
and  presentation.  Must  possess  the 
ability  to  edit  stories,  write  compelling, 
accurate  headlines,  paginate  and  ad¬ 
here  to  deodlines  while  designing  pages 
that  have  high  impact  on  readers. 
Minimum  of  two  years  experience 
on  a  daily  newspaper  with  pagination 
experience,  QuarkXPress  preferred. 
College  degree  In  journalism  or  e- 
qulvalent  experience  necessary.  Ex¬ 
perience  in  designing  graphics  would  be 
considered  a  plus.  Please  submit  a 
resume/cover  letter  and  work  samples  to: 

Quad-City  Times 
Human  Resources  Department 

500  E.  Third  Street 
Davenport,  lA  52801 
_ EOE _ 

COPYEDITOR 

We  look  to  our  Universal  Copy  Desk  to 
fill  a  significant  role  in  maintaining  the 
quality  of  our  product.  We  believe  a 
great  newspaper  requires  a  passion  for 
accuracy  exhibited  through  strong  edit¬ 
ing.  The  Albany  Herald  counts  on  its 
news/copy  desk  operation  to  protect 
the  interests  of  both  the  reader  and 
the  newspaper  In  fairness  and  pro¬ 
fessionalism.  Pagination  opportunities 
available.  We  are  a  33,000  daily, 
40,000  Sunday  paper  in  the  growing 
hub  of  southwest  Georgia.  Pre¬ 
employment  drug  test  required.  Send 
resume  and  cover  letter  to  Jim  Hendricks, 
managing  editor,  P.O.  Box  48,  Albany, 
GA  31 702-0048. _ 

DESIGNER,  COPY  EDITOR  needed  for 
The  Capital,  a  50,000-circulation 
paper  in  Annapolis,  MD.  Applicants 
should  hove  experience  in  pagination 
and  design.  Tuesday-Saturday  shift. 
Send  resume  to  Tom  Marquardt, 
managing  editor.  The  Capitol,  P.O. 
Box  91 1 ,  Annapolis,  MD  21 404. 
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HELP  WANTED 


_ EDITORIAL _ 

COPY-LAYOUT  EDITOR 

The  Daily  Journal  in  Caracas,  Vene¬ 
zuela,  seeks  Copy/Layout  editor  with 
strong  editing  and  layout  skills. 
Pagination  and  knowledge  of  QuarkX¬ 
Press  would  be  helpful.  Excellent 
opportunity  to  work  in  South  America. 
Please  send  resume  with  photo,  work 
samples  and  references  to  Nigel  Cum- 
berbatch,  editor-in-chief.  The  Daily 
Journal,  Sky  Box  4405,  NW,  73rd 
Avenue,  Suite  No.  30-751,  Miami,  FL 
33166-6400,  Phone  Caracas:  011 
(582)  562-5646. 


DEPUTY  BUSINESS  EDITOR 

The  Denver  Post,  Colorado's  news  and 
circulation  leader,  is  seeking  a  deputy 
business  editor.  The  deputy  helps 
oversee  daily  and  weekend  reporting 
and  production.  The  Post  is  looking  for 
someone  with  leadership  ability,  sharp 
news  judgment  and  a  sense  of  design. 
Send  resume,  clips  and  a  statement  of 
interest  to  Dan  Meyers,  business  editor, 
1 560  Broadway,  Denver,  CO  80202. 


DESK  EDITORS  —  Due  to  an  ex¬ 
pansion  program,  the  dominant 
newspaper  in  New  York's  Capital 
Region  is  looking  for  several  skilled 
copy/layout  editors  to  fill  positions  on 
the  news  and  features  desks.  The  posi¬ 
tion  alternates  between  traditional 
copy  editing/headline  writing  and  the 
design/production  of  daily  news  or 
features  pages.  Pagination  experience 
necessary.  Sll  pagination  (Interactive 
News  Layout)  experience  a  plus.  Send 
cover  letter,  resume  and  samples  to 
Mike  Spain,  assistant  managing  editor. 
Times  Union,  Box  1 5000,  Albany,  NY 
1221 2.  E-mail: 

mspain@timesunion.com 
Minorities  and  women  encouraged  to 

apply _ 

EDITOR 

An  opportunity  is  available  for  the  top 
editorial  position  at  our  award  winning 
midwest  (Zone  7)  daily  with  14,000 
circulation.  Successful  candidate  must 
have  journalism  degree  and  seven 
years  experience  in  newsroom  man¬ 
agement.  Additional  skills  necessary  in 
building  teams,  mentoring  staff,  devel¬ 
oping  new  products,  directing  and 
coordinating  content  and  staffing 
within  budget.  Must  enjoy  writing  daily 
editorials,  other  articles  and  take  an 
active  interest  in  community  involve¬ 
ment.  If  interested  in  joining  our  team 
please  forward  work  history  to  Robert 
Greene,  Good  News,  Suite  245  N. 
Alpine  Center,  Bettendorf,  lA  52722. 

EDITOR 

Experienced  editor  wanted  for  eight 
year  old  alternative  weekly  in  Augusta, 
Georgia.  Qualified  candidate  must 
have  excellent  writing/editing  skills 
and  the  ability  to  work  with  editorial 
staff  to  generate  and  develop  strong 
news  content.  Aggressive,  mature  indi¬ 
vidual  sought.  Send  cover  letter, 
resume,  salary  requirements,  and  clips 
to  Publisher,  The  Metropolitan  Spirit, 
P.O.  Box  3809,  Augusta,  GA  30914. 


_ EDITORIAL _ 

EDITOR 

For  prestigious  national  outdoors  mag¬ 
azine  with  a  heavy  emphasis  on  trucks. 
Candidates  should  have  three  to  five 
years  of  professional  editorial  experi¬ 
ence  and  should  have  a  good  working 
knowledge  of  some  or  all  of  the  follow¬ 
ing  subjects:  fishing,  hunting,  boating, 
camping,  skiing,  hiking,  mountain  bik¬ 
ing,  snowmobiling,  etc.  Ideal  candi¬ 
date  will  be  knowledgeable  about 
trucks  and  the  truck  market,  with  an 
educated  perspective  on  the  relative 
strengths  of  various  brands.  We  offer  a 
unique  opportunity,  a  rapidly  growing 
and  dynamic  environment,  and  a  com¬ 
petitive  salary  and  benefits  package. 
Qualified  applicants  please  send  or 
FAX  (810)  558-5891  resume  and 
salary  requirements  to: 

C-E  Communications 
Attn:  H.  Collins 
304(X)  Van  Dyke  Avenue 
Warren,  Ml  48093 

EOE 

EDITORIAL  OPENINGS 

The  Advocate,  an  award-winning 
30,000  circulation  Times  Mirror  daily 
in  Stamford,  Connecticut,  has  openings 
For  news,  business  and  feature  writers, 
copy  editors  and  a  night  city  editor. 
The  reporting  and  copy  editing  posi¬ 
tions  require  a  minimum  of  two  years 
daily  newspaper  experience;  five  years 
for  the  night  city  editor.  We're  looking 
for  energetic,  enthusiastic  journalists 
who  can  produce  well-written,  compell¬ 
ing  copy  on  deadline.  Send  resume 
and  clips  to  L.  DiMarco,  Human 
Resources,  The  Advocate,  P.O.  Box 
9307,  Stamford,  CT  06904. 

EDITOR 

Midwest  publication  covering  legal  com¬ 
munity  seeks  editor  with  strong  interest 
in  the  law  and  3-5  years  experience 
supervising  editorial  staff.  Send 
resume,  clips,  samples  of  publication  to 
The  Indiana  Lawyer,  41  E.  Washington 
Street,  Indianapolis,  IN  46204. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-h  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016,  (703)  506-4400. 

EDITOR 

WASHINGTON  JEWISH  WEEK 
Editor  for  a  weekly  award-winning 
Jewish  newspaper  in  the  nation's  Capi¬ 
tol  to  manage  an  editorial  staff  of 
eight.  Duties  include  editing  copy  of 
local,  national  and  international 
events,  composing  editorials,  assigning 
stories  to  staff  and  freelance  writers. 
Candidate  should  be  able  to  maintain 
open  lines  of  communication  with  local 
community  organizations  and  should 
have  a  working  knowledge  of  current 
Jewish  Issues.  Please  forward  resume 
to  Jonathan  Kapiloff,  publisher,  Wash¬ 
ington  Jewish  Week,  1 2300  Twinbrook 
Pkwy,  Suite  250,  Rockville,  MD  20852. 


_ EDITORIAL _ 

EXECUTIVE  EDITOR 

Would  you  like  to  live  in  Tokyo,  most 
expenses  paid  including  housing,  good 
salary  besides,  and  run  your  own 
newsroom  for  an  English-speaking 
daily  newspaper?  If  so,  have  we  got  a 
job  for  you! 

PACIFIC  STARS  AND  STRIPES,  the 
editorially  independent  daily  newspa¬ 
per  serving  the  U.S.  military  community 
throughout  the  Pacific  and  Asia,  is 
searching  for  an  editor  to  lead  its 
newsroom  and  a  reporting  team  scat¬ 
tered  from  Okinawa  to  Korea  to 
Guam.  We  seek  a  motivated  news¬ 
room  executive  with  proven  skills 
willing  to  accept  the  challenge  of  imple¬ 
menting  major  technology  upgrades. 
The  ideal  candidate  is  an  experienced 
professional  who  has  supervised 
editors  and  reporters  in  producing  a 
daily  newspaper  and  has  current  expe¬ 
rience  with  the  legal  and  financial 
environment  in  which  a  newspaper 
operates.  This  senior  member  of  man¬ 
agement  must  have  demonstrated  the 
ability  to  develop  short-  and  long- 
range  news  and  operational  plans  with 
a  proven  track  record  as  a  journalist 
and  newsroom  manager.  Judgment 
and  discretion  in  the  development  of 
news  is  critical. 

Pacific  Stars  &  Stripes  is  head¬ 
quartered  in  downtown  Tokyo,  one  of 
the  most  exciting  and  vital  cities  in  the 
world.  Our  attractive  compensation 
and  benefits  package  includes  reloca¬ 
tion  expenses;  housing;  American 
schooling  for  grades  K-12;  access  to 
military  shopping,  medical  and  recrea¬ 
tional  facilities;  401  (k),  retirement  and 
group  insurance  plans. 

Applicants  should  submit  a  current 
resume  with  references  and  other  perti¬ 
nent  material  to  Pacific  Stars  &  Stripes, 
AHN:  PSS-CPO,  Unit  45002,  APO  AP 
96337-5002  or  FAX  to  229-3127 
(Military)  01 1  (81-3)  3403-5493  (Com¬ 
mercial),  Takyo  or  E-mail  in  ASCII  text 
or  MSWord  (PC)  format  to: 

jobs-pss@stripes.osd.mil 

U.S.  Citizens  only 
Pacific  Stars  and  Stripes  is  an 
Equal  Opportunity  Employer 


FASTIDIOUS  copy  editor  for  freelance 
work  for  the  online  SonicNet  Network. 
SonicNet  Network  includes  SonicNet, 
Addicted  To  Noise  and  other  entertain¬ 
ment  sites.  E-mail:  lisa@sonicnet.com 
for  more  information. 


j  FEATURES/ENTERTAINMENT  EDITOR: 

:  Athens  (GA)  Daily  News  and  Banner- 
:  Herald  (35,000).  Athens  is  home,  of 
\  course,  to  R.E.M.  and  a  major  center 
;  of  the  music  world.  But  it  offers  first- 
:  class  community/university  arts  centers 
;  which  anchor  a  vibrant  arts  com- 
:  munity.  We  launched  a  new  entertain- 
:  ment  section  last  year  and  need  a 
;  strong  editor  to  continue  its  success. 
:  This  position  involves  both  writing  and 
i  editing.  Send  resume,  work  samples  to 
:  Les  Simpson,  managing  editor.  One 
;  Press  Place,  Athens,  GA  30601 . 


_ EDITORIAL _ 

FLORIDA  BUSINESS 
TECHNOLOGY  EDITOR 

DigitalFlorida,  the  Florida  monthly 
print  magazine,  focusing  on  the  state's 
growing  digital  economy,  is  seeking  an 
editor-in-chief.  DigitalFlorida  focuses 
on  how  technology  is  reshaping  critical 
elements  of  the  Florida  economy.  We 
desire  a  hands-on  editor  who  loves  to 
write  and  edit.  Will  cover  the  business, 
the  numbers,  and  the  people  behind 
Florida's  digital  community.  For  more 
information  contact: 

editorfla@dbusiness.com 

DigitalFlorida  is  published  by  Amer¬ 
ican  Digital  Media,  the  dominant 
award  winning  digital  and  print  pro¬ 
vider  of  regional  and  local  business-to- 
business  and  technology  news. 

virww.dbusiness.com 


GAZETTE  NEWSPAPERS 

Gazette  Newspapers,  a  growing  news¬ 
paper  chain  in  the  Maryland  sub¬ 
urbs  owned  by  The  Washington 
Post,  is  looking  for  three  top-notch 
journalists. 

ENTERTAINMENT  EDITOR 
Seasoned  writer  and  editor  to  cover  the 
broad  spectrum  of  entertainment  in 
Montgomery  County.  Job  includes  writ¬ 
ing  weekly  cover  stories  and  other 
features,  assigning  stories  and  art,  edit¬ 
ing  copy  and  working  with  freelance 
writers  on  weekly  publication.  The 
entertainment  editor  also  contributes  to 
a  separate  weekly  arts  and  culture  pub¬ 
lication.  Ideal  candidate  will  have  a 
sense  of  fun,  a  working  knowledge  of 
pop  culture,  a  quick  mind  and  excellent 
writing  and  editing  skills.  Experience 
with  QuarkXPress  a  plus. 

EDUCATION  REPORTER 
We  are  seeking  a  seasoned  reporter  to 
cover  high-profile  education  beat. 
Applicants  should  have  5-10  years 
related  experience,  prolific  writing 
skills,  broad-range  investigative  skills 
and  the  ability  to  work  quickly  on 
deadline.  Occasional  evening  and 
weekend  work  required.  Excellent  start¬ 
ing  salary  and  comprehensive  benefits 
package. 

COPY  EDITOR/PAGE  DESIGNER 
Our  fast-paced  copy  desk  is  seeking  a 
skilled  copy  editor/ page  designer.  Top 
candidates  will  be  able  to  handle  news 
pages  one  day  and  then  turn  to  a 
photo  or  features  page.  Expertise  in 
QuarkXPress  and  strong  editing  skills 
are  a  must.  Knowledge  of  Illustrator  or 
Freehand  is  definitely  a  plus. 

Send  cover  letter,  resume  and  tearsheets 
to:  Human  Resources  Director,  Gazette 
Newspapers,  1 200  Quince  Orchard 
Blvd.,  Gaithersburg,  MD  20878. 

Please  indicate  the  position  for  which 
you  are  applying  on  your  package. 


:  The  successful  person  is  the  individual 
:  who  forms  the  habit  of  doing  what  the 
:  failing  person  doesn't  like  to  do 

Donald  Riggs 
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HELP  WANTED 


EDITORIAL 


EDITORIAL 


HEALTH-CARE  POLICY  EXPERT  NEEDED; 
Senior  editor  with  good  news  sense 
for  successful  notional  newsletter  in 
beautiful  Bozeman,  MT.  Competitive 
salary.  Fax  no  more  than  3  clips,  resume 
and  cover  letter  to  (800)  842-3081 
or  mail  to:  Publisher,  State  Health 
Watch,  1627  West  Main,  Suite  379, 
Bozeman,  MT  59715.  FREELANCERS 
with  STRONG  health-policy  background 
also  needed. 


MANAGING  EDITOR  sought  by  Per¬ 
formance,  a  trade  weekly  covering 
the  concert  touring  industry.  Fox  re¬ 
sume  to  (817)  877-4273,  altn;  Publisher. 


MUSIC  EDITORS 


IMMEDIATE  OPENING  for  a  reporter 
results  from  news  staff  expansion  at 
aggressive,  small  daily.  One  year 
experience  preferred;  sharp  recent  J- 
grad  alsa  welcome.  Cover  letter  from 
Zones  1  and  2  only,  resume,  six  clips 
to  Ronald  W.  Hosie,  editor.  The 
Malone  Telegram,  387  E.  Main  Street, 
Malone,  NY  12953. 

FAX  to  (5 18)  483-8579 
E-mail:  telegram@northnet.org 


LAYOUT  AND  COPY  EDITOR 
50,000  circulation  suburban  daily 
seeks  a  skilled  copy  editor  with  layout 
experience.  Familiarity  with  QuarkX¬ 
Press  or  PageMaker  preferred.  Send  let¬ 
ter,  resume,  and  work  samples  to  Chris 
Powell,  monaging  editor.  Journal 
Inquirer,  P.O.  Box  510,  Manchester, 
a  06045-0510. 


MAC/PC  COORDINATOR 
Seeking  individual  with  3-5  years 
experience  working  with  desktop 
operating  systems  to  work  in  news¬ 
room  of  major  metro  daily.  Night 
position  will  troubleshoot  Mac  OS,  PC- 
based  editing,  network  and  application 
(QuarkXPress,  Photoshop)  problems 
and  work  closely  with  I/S  and  pre¬ 
press.  Must  communicate  well  and  be 
able  to  develop,  document  and  main¬ 
tain  pagination  procedures  and  stan¬ 
dards.  Coordinator  will  teach  new 
employees  editing  and  pagination 
system.  PC  skills  (Dewar,  DOS)  and 
newsroom  design/editing  background 
a  plus.  Send  resumes  to  Recruiting 
Coordinator: 

D' Juana  Gibson 
Fort  Worth  Star-Telegram 
P.O.  Box  1 870 
Fort  Worth,  TX  761 01 


MANAGING  EDITOR 


New  Times  is  looking  for  a  managing 
editar  at  its  award-winning,  100,000- 
circulation  weekly  in  Miami.  The  posi¬ 
tion  requires  fine  writing  and  editing 
skills  and  the  ability  to  help  staffers 
generate  superiar  stories.  The  manag¬ 
ing  editor  supervises  the  day-to-day 
editarial  aperation  and  must  have  a 
strong  news  background.  The  interview 
process  includes  an  extensive  editing 
test. 


Send  a  caver  letter,  a  resume,  and 


your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  colls,  please 


New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Miami  and  Dallas.  Strong  writ¬ 
ing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
freelance  reviewers,  and  writing  a 
local  music  column  as  well  as  feature- 
length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to;  Christine 
Brennan,  P.O.  Box  5970,  Denver,  CO 
80217.  No  calls  or  E-mails,  please. 


MUSIC  NEWS  EDITOR  wanted  for  30 
hours  a  week  of  contract  work  in  San 
Francisco  for  the  online  SonicNet 
Network.  SonicNet  Network  includes 
SonicNet,  Addicted  To  Noise  and  other 
entertainment  sites.  E-mail; 

lisa@sonicnet.com 


NEWS  EDITOR 


Crack  designer/poginator/ editor  wanted 
for  leadership  role  with  growing 
Southern  California  community  news¬ 
paper  chain.  If  you  con  turn  out 
eye-catching  pages  AND  serve  as  de 
facto  co-city  editor  (especially  nights 
and  Sundays),  you  could  be  a  major 
contributor  with  the  opportunity  to 
quickly  grow  in  an  exciting,  talented 
newsroom  of  o  major  CNPA  daily 
award  winner.  Rush  cover  letter  and 
resume,  with  salary  history,  to  Rick 
Arthur,  editor,  Glendale  News  Press, 
425  W.  Broadway,  Suite  300,  Glen¬ 
dale,  CA  91 204. 


NEWS  REPORTER  WANTED 


Weekly  newspaper  in  scenic  Middle 
Tennessee  needs  news  reporter.  J- 
school  graduate  welcome.  A  chance  to 
do  it  all!  Send  cover  letter  and  resume 
to  Grundy  County  Herald,  P.O.  Box 
1 89,  Tracy  City,  TN  37387. 

Fax:  (931)598-5812 


NEWS/WIRE  EDITOR:  Investar's  Busi¬ 
ness  Daily,  America's  fastest-growing 
newspaper,  is  seeking  a  seasoned,  fast 
editor  to  coordinate  full  page  of 
encapsulated  news  stories.  Candidate 
shauld  have  brood  knowledge,  rang¬ 
ing  from  markets,  business  and  eco¬ 
nomics  to  people,  politics,  trends  and 
international  affairs.  Ability  to  research 
data  on  the  Web  a  plus.  Right  person 
is  a  news  junkie  who  can  add  value  to 
the  daily  news  menu.  News  judgment 
is  key;  conventional  thinkers  need  not 
apply. 


Send  resumes  and  clips  to  Paul  Sperry, 
deputy  editor.  Editorial  Department, 
Investor's  Business  Daily,  12655 
Beatrice  Street,  Los  Angeles,  CA 
90066,  or  Fax  to  (3 1 0)  577-7350. 


j  Some  things  have  to  be  believed  to  be 
I  seen 

Ralph  Hodgson 


THE  PLAIN  DEALER 

Cleveland,  Ohio 


THE  PLAIN  DEALER,  Ohio's  largest  newspaper,  seeks  skilled 
journalists  in  several  disciplines.  We  serve  a  seven-county 
metropolitan  area  of  2,81 5,1 00  people.  Northeast  Ohio  is  one  of 
America's  most  diverse  areas  of  culture,  race,  ethnicity  and 
economic  activity.The  Plain  Dealer  is  interested  in  strengthening 
a  diverse  newsroom  of  journalists,  men  and  women  who  see 
diversity  of  people  and  their  ideas  as  news  opportunities. 


DEPUTY  METROPOLITAN  EDITOR:  This  is  a  senior-level 
position,  one  of  three  deputy  metropolitan  editors  who  report  to 
the  metropolitan  editor.  Each  deputy  has  several  assistants  and 
a  large  team  of  reporters.  We  want  an  experienced  editor, 
preferably  someone  who  has  worked  at  another  metropolitan 
daily.  We  want  an  editor  who  knows  news,  who  appreciates 
diversity  in  story  ideas,  who  has  little  tolerance  for  the  routine  and 
who  has  strong  reporting,  editing  and  coaching  skills. 


ASSISTANT  METROPOLITAN  EDITORS:  These  editors 
supervise  teams  of  reporters.  We  seek  experienced  assignment 
editors  who  enjoy  working  with  reporters  to  coax  the  best  stories 
and  the  best  writing  into  the  paper. 


REPORTERS:  We  are  looking  for  reporters  to  cover  local  news. 
Assignments  would  be  in  our  Cleveland  newsroom  and  in  our  five 
regional  bureaus.  We  want  experienced  reporters  who 
understand  how  to  get  a  variety  of  stories  on  topics  from  the  inner 
city  to  the  suburbs.  We  want  reporters  who  are  enthusiastic 
about  covering  local  news-communities,  schools,  civic 
organizations,  politics,  popular  culture  and  other  urban  issues. 
These  same  reporters  should  be  able  to  recognize  and  conduct 
investigative  projects. 


COPY  EDITORS:  Our  news  and  features  copy  desks  need 
experienced  copy  editors  who  work  collegially,  who  are  will¬ 
ing  to  challenge  local  stories  as  well  as  wire  copy,  who 
understand  good  writing,  who  demand  accuracy  and  fairness  in 
stories,  and  who  write  headlines  that  are  fair,  accurate  and 
compelling. 


PHOTOJOURNALISTS:  The  Plain  Dealer  prefers  this  term  to 
photographer.  We  are  looking  for  newsmen  and  newswomen 
who  report  with  a  camera.  We  want  photojournalists  with 
experience  in  covering  breaking  news  and  who  enjoy  the  variety 
and  challenge  of  feature  photography. 


CHIEF  GRAPHIC  ARTIST:  The  man  or  woman  who  leads  our 
graphic  art  department  should  believe  passionately  in  graphics 
as  news.  This  department  provides  all  graphic  elements  for  the 
newspaper's  features  and  news  pages.  Its  news  artists  render 
not  only  daily  informational  graphics  but  also  major  explanatory 
graphics,  illustrations,  and  graphic  work  for  special  sections 
Candidates  should  have  strong  graphic  art  and  leadership  skills 
they  must  understand  news. 


GRAPHIC  ARTISTS:  We  seek  artists  with  strong  art  education 
backgrounds,  as  well  as  newspaper  or  magazine  experience 
That  experience  should  equip  them  to  be  news-oriented 
journalists  as  well  as  artists.  Candidates  should  have  strong  skills 
in  producing  informational  graphics  and  other  art  elements  that 
communicate  clearly  and  instantly.  We  require  excellent 
computer  skills,  including  experience  with  QuarkXPress,  Adobe 
Illustrator,  and/or  Freehand. 


To  apply,  send  a  letter  of  application,  a  resume  and  clips  or  a 
portfolio  to; 

Box  08438,  Editor  &  Publisher 
EQUAL  OPPORTUNITY  EMPLOYER 


March  7, 1998 
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HELP  WANTED 


_ EDITORIAL _ 

NEWSLETTER  EDITOR 
GIGA  INFORMATION  GROUP 

We  are  seeking  a  Newsletter  Editor  to 
manage  one  monthly  electronic  newslet¬ 
ter  and  possibly  start-up  additional 
newsletters.  Responsibilities  include  hir¬ 
ing  and  managing  writers,  editing  sub¬ 
mitted  work,  preparing  content  for 
electronic  delivery,  managing  the  sub¬ 
scriber  base  and  implementing  market¬ 
ing  efforts.  Two  to  three  years  of  direct 
experience  working  on  a  newsletter  or 
refated  publication,  strong  organiza¬ 
tional  skills  and  the  abifity  to  work 
independently. 

Please  fax.  E-mail  or  mail  a  cover  letter 
and  resume,  along  with  salary  require¬ 
ments  to: 

E.  Murphy 

Giga  Information  Group 
One  Longwater  Circle 
Norwell,  MA  02061 
Fax;  (781)  982-1 724 


_ EDITORIAL _ 

REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. _ 

REPORTER  for  the  Daily  Baton  Rouge 
Advocate's  Acadiana  bureau  in 
Lafayette,  LA.  Must  have  3  or  more 
years  of  reporting  experience.  Send 
resume  with  news  clips  to  The 
Advocate,  Human  Resources  Depart¬ 
ment,  P.O.  Box  588,  Baton  Rouge,  LA 
70821. _ 

REPORTER  wanted  for  award-winning 
30,000  AM  in  southwestern  Pennsyl¬ 
vania.  Looking  for  experienced  (at 
least  3  years),  highly  motivated 
reporter  to  cover  county  government. 
Please  send  resume  and  three  clips. 
Reply  to  Box  08435,  Editor  &  Pub¬ 
lisher. 

REPORTER:  Seek  curious,  fair  digger 
with  exceptional  writing  talent  to  join 
staff  striving  for  excelfence.  One  to 
three  years'  daily  experience  pre¬ 
ferred.  No  formula  writers  or  hole 
fillers,  please.  General  assignment  posi¬ 
tion,  but  this  reporter  may  move 
quickly  into  government  beat.  We're  a 
34,000-plus  daily  at  the  edge  of  the 
Adirondacks,  a  region  rich  in  culture 
and  recreational  and  entertainment 
activities.  Send  resume,  clips  to 
Stephen  Bennett,  managing  editor.  The 
Post-Star,  P.O.  Box  215^7,  Glens  Falls, 
NY  12801. _ 

REPORTER 

Central  Maine  Newspapers  is  seeking 
candidates  for  a  full-time  reporter  posi¬ 
tion  at  the  Morning  Sentinel  in 
Waterville. 

This  position  involves  general  assign¬ 
ment  and  beat  reporting.  Candidates 
must  have  a  college  degree  or 
equivalent  experience.  Must  be  able  to 
work  on  many  projects  at  one  time, 
contribute  timely  and  interesting  story 
ideas,  and  have  the  ability  to  write  con¬ 
cisely  and  creatively. 

The  salary  for  this  full-time  position  will 
be  based  on  experience  and  includes  a 
generous  benefit  package.  To  apply, 
please  fax  or  mail  a  resume  with  cover 
letter  and  three  samples  of  your  work 
to: 

Central  Maine  Newspapers 
Attn:  Human  Resources  -  Reporter/MS 
274  Western  Avenue 
Augusta,  ME  04330 
Fax:  (207)621-5610 
E-mail;  nmanes@biddeford.com 
We  are  an  equal  opportunity  employer 


E-mail:  emurphy@gigaweb.com 


NORTHWEST  ARKANSAS:  Major  cor¬ 
poration  is  seeking  applicants  for  the 
position  of  Editor  of  both  our  print  and 
Intranet  magazines.  Looking  for  a  well- 
spoken,  personable  individual  with  at 
least  two  years  of  editorial  experience. 
Strong  management  skills  required. 
Design  skills  and  QuarkXPress  experi¬ 
ence  a  plus.  The  successful  candidate 
will  possess  excellent  writing  and  edit¬ 
ing  skills.  Patience  and  a  good  sense  of 
humor  are  helpful.  Send  letter,  resume, 
and  samples  of  your  work  to  Maggie 
Peterson,  Wal-Mart  Today,  Department 
9272,  2001  SE  10th  Street,  Ben- 
tonville,  AR  72712-6489.  Fax:  (501) 
273-1997.  Wal-Mart  is  an  equal 
opportunity  employer. 


POPULAR-MUSIC  CRITIC:  The  Indi¬ 
anapolis  Star  and  The  Indianapolis 
News  (275,000  daily,  400,000  Sun¬ 
day)  seek  a  critic  who  can  cover  the 
landscape  from  rap  to  country,  gospel 
to  pop.  Send  a  resume  and  four  clips  -- 
your  best  CD  review,  concert  review 
written  on  deadline,  musician  profile 
and  enterprise  story  —  to  Zach  Dunkin, 
arts  &  entertainment  editor.  Star  and 
News,  307  N.  Pennsylvania  Street, 
Indianapolis,  IN  46204. 


REDESIGN  A  NEWSPAPER 


Here  is  a  unique  opportunity  to  head 
up  a  redesign  of  a  medium-sized 
newspaper  in  the  West.  Experience  is 
required  in  typography,  prototypes 
and  developing  new  sections;  staff 
management  and  supervision;  layout 
skills  to  coach  and  lead  the  newsroom 
team  of  page  designers;  and  news 
judgments  to  guide  informational 
graphics  and  presentation  of  breaking 
news  and  projects.  Please  send  sam¬ 
ples  or  list  experience  in  each  of  these 
key  areas.  Reply  by  March  20  to  Box 
08432,  Editor  &  Publisher. 

REPORTER  -  Rapidly  growing  paid 
weekly  newspaper  on  the  New  Jersey 
Shore  is  in  need  of  an  experienced, 
aggressive  and  diversified  community 
beat  reporter  with  potential  to  become 
an  editor.  Great  place  to  live  and 
work.  Salary  plus  benefits.  Call  Jim 
Manser,  publisher,  (732)  223-0076. 


_ EDITORIAL _ 

REPORTERS  to  cover  local  government, 
health,  business.  Northeast  residents 
preferred.  Resume,  clips  to  Rachel 
Dickler,  city  editor.  The  Daily  Star,  P.O. 
Box  250,  Oneonta,  NY  1 3820. 


REPORTER 

The  Daily  Gazette,  a  60,000- 
circulation  daily  in  New  York's  Capital 
Region,  is  looking  for  aggressive 
reporters  with  a  passion  for  local  news. 
We're  a  progressive,  independent 
newspaper  in  a  highly  competitive 
market.  Daily  reporting  experience 
required.  Please  send  work  samples 
and  resume  with  references  and  salary 
history  to  Thomas  Woodman,  manag¬ 
ing  editor.  The  Daily  Gazette,  2345 
Maxon  Road  Extension,  Schenectady, 
NY  12308. 

REPORTER 

The  Vindicator,  a  90,000  PM  daily,  is 
looking  for  an  experienced,  self- 
motivated  reporter  to  tackle  the  highly 
energized  news  environment  of  north¬ 
east  Ohio.  If  you've  got  solid  reporting 
and  writing  skills,  an  interest  in  data- 
based  reporting  and  a  knack  for  meld¬ 
ing  words  with  graphics  and  pictures, 
send  cover  letter,  resume  and  clips  to 
Anthony  G.  Paglia,  senior  regional 
editor.  The  Vindicator,  P.O.  Box  780, 
Youngstown,  OH  44501-0780.  No 
phone  calls,  please. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


_ EDITORIAL _ 

REPORTER 

We're  looking  for  an  aggressive 
reporter  with  an  aversion  to  writing 
boring  copy.  Reporter  will  write  for  the 
Bonita  Banner,  a  30,000-circulation 
twice-weekly,  and  the  Naples  Daily 
News,  a  50,000-circulation  daily. 
We're  in  a  competitive  market  in  ane 
of  the  country's  fastest-growing  areas, 
and  both  papers  are  consistently 
judged  amongst  the  state's  best  in  their 
circulation  classes.  Send  resume,  clips 
to  Todd  Pratt,  Bonita  Banner,  P.O.  Box 
40,  Bonita  Springs,  FL  341 33. 

E-mail;  tjpratt@naplesnews.com 
SENIOR  WRITER 

The  Intelligence  Project  of  the  Southern 
Poverty  Law  Center,  a  civil  rights  orga¬ 
nization,  is  seeking  one  or  two  experi¬ 
enced  writers  with  proven  research, 
investigative  and  analytical  skills.  This 
individual  will  produce  major  articles 
focusing  on  extremism,  terrorism  and 
hate  groups  for  our  quarterly 
Intelligence  Report,  as  well  as  in-depth 
special  reports  and  other  written 
material.  Strong  journalistic  skills  are 
essential. 

The  Intelligence  Project,  which  includes 
Klanwatch  and  the  Militia  Task  Force, 
provides  law  enforcement,  the  media 
and  human  rights  groups  with  informa¬ 
tion  on  and  analysis  of  extremist 
activities  and  hate  crimes.  This  is  a  full¬ 
time,  permanent  position  that  would 
require  relocating  to  Montgomery, 
Alabama.  We  offer  excellent  benefits 
and  salary  commensurate  with  experi¬ 
ence. 

Send  a  resume,  writing  samples  and  a 
letter  outlining  your  qualifications  for 
this  position  to  Mark  Potok,  editar. 
Intelligence  Report,  Southern  Poverty 
Law  Center,  400  Washington  Avenue, 
Montgomery,  AL  36104.  No  phone 
calls,  please. 

The  Southern  Poverty  Law  Center  is  an 
Equal  Opportunity  Employer 

SMALL  FLORIDA  daily  in  growing 
market  seeks  managing  editor.  Daily 
newspaper  management,  assignment 
experience  required.  Send  resume  to 
Executive  Editor,  News  Chief,  650 
Sixth  St.  SW,  Winter  Haven,  FL  33880 
or  call  (941)  294-773  l  .EOE. 

SPORTS  REPORTER 

The  Free  Press,  which  won  15  NCPA 
awards  this  year,  is  converting  to 
7-day  AM  publication.  We  need  an 
additional  sports  reporter/copy  editor 
to  expand  our  coverage  of  minor 
league  baseball,  a  university  and  high 
schools.  QuarkXPress  experience, 
editing,  design,  writing  skills  needed. 
We  offer  competitive  pay,  benefits, 
southern  warmth  and  proximity  to 
beaches.  Send  resumes,  3  tear  sheets, 
5  clips  of  your  work  and  4  references 
to  Richard  Wagner,  editor.  The  Free 
Press,  2103  N.  Queen  Street,  Kinston, 
NC  28501.  E-mail: 

rwagner@link.freedom.com 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTS:  Assistant  editor  needed  to 
create  eye-popping,  fact-filled  sports 
sections  in  o  town  that  loves  its  pro,  col¬ 
lege  and  prep  sports.  The  right  candi¬ 
date  will  design  our  paginated  doily 
sports  section  front  using  Macintosh  com¬ 
puters  and  QuarkXPress,  help  plan  and 
slot  o  section  near  o  major  Midwestern 
pro  sports  city,  edit  local  and  wire 
stories  and  supervise  the  overnight 
sports  copy  desK,  We're  a  95,000  PM 
doily  newspaper,  with  AM  editions 
Saturday  and  Sunday  and  deadlines 
late  enough  to  beat  the  competition. 
Reply  to  Box  08437,  Editor  &  Pub¬ 
lisher. 

THE  QUAD-CITY  TIMES,  a  division  of 
Lee  Enterprises,  located  in  Davenport, 
Iowa  overlooking  the  mighty  Missi¬ 
ssippi  River  is  looking  for  an  Opi¬ 
nion  Page  Editor.  Our  circulation  is 
50,000  weekday/78,000  Sunday.  We 
are  looking  for  someone  who  can 
make  our  opinion  pages  a  must-see 
every  day  for  more  readers.  We  are 
looking  for  someone  who  will  write  in 
both  memorable  and  campelling  ways 
about  things  people  really  care  about. 
We  are  looking  for  someone  who  will 
help  us  connect  with  more  parts  of  our 
community,  someone  who  will  help 
solve  problems  as  well  as  root  them 
out,  someone  who  will  care  deeply 
about  the  place  we  live  and  the  people 
in  it,  someone  who  will  make  a  dif¬ 
ference.  We  are  looking  for  someone 
who  believes  that  everything  we  do 
can  be  improved,  and  who  will  initiate 
callaboration  across  all  department 
lines  within  this  newspaper,  across  all 
of  Lee  and  throughout  our  community. 

Please  send  your  resume  and  a  cover 
letter  explaining  why  you  might  be  the 
person  we  are  seeking. 

Quad-City  Times 
Human  Resaurces  Department 
Attn;  Editor 

500  E.  3rd  Street 
Davenport,  I A  52801 
_ EOE _ 

THE  ANCHORAGE  Daily  News, 
Alaska's  leading  newspaper  in  a  land 
with  wilderness  and  wild  news,  is  look¬ 
ing  for  a  copy  editor  with  five  years 
experience  in  all  aspects  of  copy  desk 
work.  We  want  someone  with  superior 
layout,  editing  and  headline  writing 
skills.  QuarkXPress  experience  pre¬ 
ferred.  Campetitive  pay  and  benefits. 
Mail  resume  to  Michael  Cardenaz, 
Anchorage  Daily  News,  1001  North¬ 
way  Drive,  Anchorage,  AK  99508  ar 
E-mail: 

iobs@adn.com 


THE  VIRGINIAN-PILOT,  a  200,000- 
plus  AM  daily  serving  SE  Virginia  and 
NE  North  Carolina,  is  seeking  a 
layout/capy  editar  for  our  sports  desk. 
We  need  a  team  player  who  has 
Strang  news  judgment,  a  keen  editing 
eye  and  the  ability  to  cooly  make 
adjustments  as  news  dictates.  This  isn't 
an  entry  level  position,  and  supervisory 
experience  is  a  plus.  Send  resume  and 
work  samples  (no  phone  calls,  please) 
ta  Joe  Garvey,  sports  desk  team 
leader.  The  Virginian-Pilot,  150  W. 
Brambleton  Avenue,  Norfolk,  VA 
23510. 


_ EDITORIAL _ 

SYSTEMS  EDITOR 

Houston's  leading  information  source, 
the  Houston  Chronicle,  has  a  career 
opportunity  for  a  Systems  Editor. 
Responsibilities  include:  assist  Senior 
Systems  Editor,  work  with  editors  and 
reporters  in  the  office  to  train  and  use 
the  Chronicle's  editorial  front-end 
system  and  all  related  subsystems, 
work  with  editors  and  reporters  in  the 
field  to  train  and  use  remote  access 
devices  for  preparing  and  transmitting 
stories  and  infarmatian  to  the  Chroni¬ 
cle,  work  with  outside  agencies  to 
establish  and  maintain  good  working 
relationships  to  facilitate  the  gathering 
and  dissemination  of  information  to  sub¬ 
scribers. 

Qualified  candidates  will  possess  at 
least  1 0  years  daily  newspaper  experi¬ 
ence  in  writing  and/or  editing  and/or 
systems  support.  Basic  working  know¬ 
ledge  of  newspaper  editing  systems 
and  PC  applications  inclucfing  word 
processing,  spreadsheet,  database  and 
telecommunications  programs.  Some 
pagination  experience  preferred.  Bache¬ 
lor's  degree  preferred. 

The  Chronicle  offers  competitive  bene¬ 
fits  and  compensation,  if  you  qualify, 
please  fax  or  mail  resume  (along  with 
salary  requirements)  to: 

Houston  Chronicle 
Attn:  Employment  Services 
801  Texas  Avenue 
Houston,  TX  77002 
Fax:(713)220-6611 
E-mail:  Luz.Diaz@Chron.Com 
EOE 


THE  QUAD-CITY  TIMES,  a  division  of 
Lee  Enterprises,  located  in  Davenport, 
Iowa  overlooking  the  mighty  Missi¬ 
ssippi  River  is  looking  for  a  Busi¬ 
ness  Editor.  Our  circulation  is  50,000 
weekday/78,000  Sunday.  We  are 
looking  for  a  savvy  reporter,  excellent 
writer  and  astute  editor,  all  in  one, 
who  will  lead  us  in  continually  improv¬ 
ing  our  business  coverage.  We  need 
someone  who  will  care  deeply  about 
our  community  and  the  people  in  it, 
who  will  seek  constantly  for  better 
ways  to  serve  customers,  and  who 
will  initiate  collaboration  and  work 
effectively  with  others  in  our  newsroom, 
others  throughout  the  organization, 
others  throughout  all  of  Lee  and  others 
throughout  our  community. 

Please  send  your  resume  and  a  cover 
letter  explaining  why  you  might  be  the 
person  we  are  seeking. 

Quad-City  Times 
Human  Resources  Department 
Attn:  News  Editar 
500  E.  3rd  Street 
Davenport,  lA  52801 
EOE 


THE  GALION  INQUIRER  is  seeking  an 
energetic  individual  far  a  full-time 
photographer/ reporter's  position.  Appli¬ 
cants  must  have  knawledge  of  and 
experience  with  developing  and  prin¬ 
ting,  and  all  other  aspects  of  pho¬ 
tography.  Reporting  experience  is 
helpful.  Send  resume,  work  samples, 
and  a  cover  letter  to  Crystal  D.  Hat¬ 
field,  editor.  The  Galion  Inquirer,  P.O. 
Box  648,  Galion,  OH  44833. 


_ EDITORIAL _ 

STYLE  REPORTER 

Gannett  Suburban  Newspapers,  pub¬ 
lisher  af  ten  metropolitan  New  York 
City  papers  with  1 60,000  daily  circula¬ 
tion,  is  seeking  a  veteran  writer/ 
reporter  for  its  new  home/design  sec¬ 
tion.  Candidates  should  have  a  mini¬ 
mum  of  5  years  experience  with  a 
daily  newspaper;  proven  strong  writing 
skills  are  a  must. 

Gannett  professionals  earn  campetitive 
salaries  and  our  benefits  are  generous 
including  pension  and  401  (k)  plans. 
Gannett  maintains  policies  and  practices 
that  reflect  commitment  to  work/life 
balance.  In  fact,  for  the  twelfth  consec¬ 
utive  year.  Working  Mother  Magazine 
has  named  Gannett  one  of  the  100 
best  companies  for  working  mothers. 
We  value  diversity  in  our., workforce 
and  encourage  those  of  diverse 
backgrounds  and  those  who  value 
diversity  to  apply.  Gannett  maintains 
safe,  drug  free  workplace  and  pre¬ 
employment  drug  testing  is  required. 

For  consideration,  please  forward  resume 
and  references  to: 

Gannett  Suburban  Newspapers 
c/o  Jeff  Walsh 
One  Gannett  Drive 
White  Plains,  NY  1 0604 
Fax;  (91 4)  696-8174 


THE  FLORIDA  Times-Union  in 
Jacksonville  seeks  a  senior  copy  desk 
chief  who  will  lead  and  coach  our 
news  copy  desk  team.  The  applicant 
must  have  exceptional  word  and 
headline-writing  skills  and  know  how 
to  pass  them  along  to  others.  This 
person  must  display  a  tharough  know¬ 
ledge  of  the  production  process  and  be 
able  to  assess  the  desk's  potential, 
streamline  operations  and  inspire  desk 
members  to  attain  a  new  level  of  qual¬ 
ity.  Deft  people  and  the  ability  to  lead 
calmly  and  efficiently  under  severe 
deadfine  pressure  are  musts.  At  least 
five  years  copy-editing  experience 
is  required  with  management  expe¬ 
rience  preferred.  The  Times-Union  is  a 
180,(X)0  daily,  250,000  Sunday  cir¬ 
culation  newspaper  in  a  booming 
city  with  beaches,  mild  winters  and 
plenty  of  outdoor  recreation.  Send 
cover  letter,  resume,  work  samples  to 
Joe  Adams,  staff  development  editor. 
The  Florida  Times-Union,  P.O.  Box 
1 949,  Jacksonville,  FL  32231 . 


THE  NORTHWEST  HERALD,  a  36,000- 
AM  named  Illinois  best  mid-sized  daily 
four  straight  years,  has  several  posi¬ 
tions  open. 

REPORTERS 

We  have  openings  for  beat  reporters 
in  our  main  affice  and  far  future 
expansions.  Candidates  will  have 
about  a  year  of  daily  reporting  experi¬ 
ence  or  the  equivalent.  Must  thrive  on 
competition. 

SPORTS 

Our  sports  department,  voted  AP  Top 
1 0  doily  and  Sunday,  has  an  opening 
for  a  reporter.  Duties  include  preps  to 
pros.  Candidates  should  have  one  year 
or  more  daily  experience. 

The  Northwest  Herald  offers  a  com¬ 
petitive  salary,  full  benefits  and  a  com¬ 
mitment  to  training  and  excellence.  To 
apply,  send  letter  and  resume  to 
Northwest  Herald,  P.O.  Box  250, 
Crystal  Lake,  IL  60014,  Attn:  Cliff 
Ward.  No  phone  calls,  please. 


_ EDITORIAL _ 

THE  QUAD-CITY  TIMES,  a  division  of 
Lee  Enterprises,  located  in  Davenport, 
Iowa  overlooking  the  mighty  Missis¬ 
sippi  River  is  looking  for  a  Sports 
Editor  who  is  a  leader  that  will  help  us 
build  on  our  success.  Our  circulation  is 
50,000  weekday/78,000  Sunday. 
Our  sports  section  was  rated  last  year 
by  the  Associated  Press  Sports  Editors 
as  among  the  top  20  in  the  country, 
and  one  of  our  sports  special  sections 
was  rated  among  the  top  10.  We  also 
won  both  the  Illinois  Press  Association 
and  Iowa  Newspaper  Association 
awards  for  best  sports  sections  in  the 
state. 

Our  leaders  at  the  Times  must  care 
deeply  about  the  people  they  work 
with,  our  customers  and  our  com¬ 
munity.  They  must  believe  that  every¬ 
thing  we  do  can  be  improved,  and 
they  must  initiate  callaboration  across 
all  department  lines  and  across  all  of 
Lee  in  order  to  serve  our  customers  in 
increasingly  better  ways.  Our  sports 
staff  have  put  these  attributes  at  the  top 
of  their  list:  leadership  experience, 
communications  skills,  coaching  ability 
and  a  record  of  teambuilding  success. 

Our  last  sports  editor  moved  to  a  big¬ 
ger  job  within  Lee.  We  want  our  next 
one  to  do  the  same. 

Please  send  your  resume  and  a  cover 
letter  explaining  why  you  might  be  the 
person  we  are  seeking. 

Quad-City  Times 
Human  Resources  Department 
Attn:  Editor 

500  E.  3rd  Street 
Davenport,  lA  52801 
EOE 


THE  BRISTOL  HERALD  COURIER,  a 
Media  General  daily,  is  seeking  can¬ 
didates  for  the  following  positions: 

BUSINESS/ AGRICULTURE  WRITER 
We  are  looking  for  a  business  and 
agriculture  writer  willing  to  invest  time 
and  talent  in  developing  strong  cov¬ 
erage  of  business,  consumer  issues, 
agriculture  and  econamic  development 
in  the  Twin  City  region.  Must  be  strong 
both  in  writing  and  reporting,  able  to 
plan  ahead,  develop  and  complete 
projects  and  stay  atop  a  market  that  cov¬ 
ers  two  states  and  a  wide  range  of 
economic  activities. 

REPQRTER 

We  are  seeking  reporter  candidates 
able  to  cover  big  issues,  little  meetings 
and  everything  in  between  while  stay¬ 
ing  in  touch  with  what  the  people  who 
read  the  newspaper  think  is  important. 
Looking  for  strong  writing  and  report¬ 
ing  skills  and  a  desire  to  catch  issues 
and  stories  before  they  show  up  in  a 
public  forum. 

Send  resume,  clips  and  caver  letter  to 
Managing  Editor,  Bristol  Herald 
Courier,  P.O.  Box  609,  Bristol,  VA 
24203. 


Call  us  about  our 
low  contract  rates! 

(212)  675-4380  ext.  171. 173 
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HELP  WANTED 

EDITORIAL 

FINANCE 

WEEKLY  EDITOR 

REGIONAL  CONTROLLER 

_ EDITORIAL _ 

THE  SEATTLE  TIMES  Sports  Department 
seeks  a  night  slot  to  serve  as  the  link 
between  the  planning  of  the  day  to  the 
execution  at  night.  Responsibilities 
include  some  first  edits  as  well  as  all 
final  reads  at  night;  working  with 
designer  on  story  play  and  photo  selec¬ 
tion;  communicating  with  reporters  on 
story  details  and  edits;  reacting  to 
breaking  news;  and  establishing  work 
flow  to  meet  deadlines.  Applicants 
should  know  sports,  be  highly  detailed 
and  work  well  under  pressure.  Must  be 
able  to  work  nights/weekends,  with 
potential  for  four-day  work  week. 
Three  years  on  a  metro  daily  and  pre¬ 
vious  slot  experience  required.  Send 
resume  with  list  of  references  to  Cathy 
Henkle,  sports  editor,  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
98109.  No  phone  calls,  please. 

THE  WILMINGTON  NEWS  JOURNAL 
is  looking  for  two  experienced  man¬ 
agers  to  help  guide  our  coverage  of 
Delaware.  We  are  an  award-winning 
C5annett  newspaper  of  1 26,000  circula¬ 
tion  daily  and  151,000  Sunday  in  a 
terrific  news  town  and  scenic  area 
between  Philadelphia  and  Baltimore. 

BUSINESS  EDITOR:  The  successful 
candidate  has  experience  guiding  a 
staff,  preferably  in  business,  and 
understands  how  finance  and  industry 
work.  We  have  a  strong  staff,  and  we 
are  home  to  a  number  of  important 
industries  -  including  pharmaceuticals 
and  credit  card  processing.  We  cover 
business  in  the  state  where  many  of 
America's  biggest  companies  are 
incorporated. 

ASSISTANT  CITY  EDITOR:  As  we 
extend  and  enhance  our  zoned  cov¬ 
erage,  we  seek  someone  with  man¬ 
agement  experience  and  the  ability  to 
lead  and  coach  writers  to  take  prudent 
risks  with  their  craft.  We're  an 
aggressive,  newsy  paper  and  we  want 
to  keep  breaking  new  ground. 

Interested  candidates  for  both  jobs 
should  send  a  resume,  a  cover  letter 
describing  their  approach  to  managing 
people  and  five  examples  of  stories 
they  have  guided  into  their  poper  to 
Jane  Amari,  executive  editor.  The 
Wilmington  News  Journal,  950  W. 
Basin  Road,  New  Castle,  DE  19720. 
Fax:  (302)  324-2578. 

The  News  Journal  and  Gannett  are 
Equal  Opportunity  Employers  that 
value  diversity  in  the  workplace  and 
the  product  and  especially  encourage 
those  candidates  who  share  our  vision 
to  apply. 

TOWN  NEWS  REPORTER 
50,000-circulation  suburban  daily 
seeks  a  self-starting  town  news  reporter 
who  can  cover  hard  news,  features, 
and  government  without  getting  caught 
in  the  government  rut.  Send  letter, 
resume,  and  work  samples  to  Chris 
Powell,  managing  editor.  Journal 
Inquirer,  P.O.  Box  510,  Manchester, 
a  06045-0510. 


_ EDITORIAL _ 

THE  SENTINEL  has  an  opening  for  a 
sports  writer. 

Rather  than  give  the  same  old  story 
with  the  same  old  stats,  we  are  looking 
for  someone  who  can  go  beyond  the 
score  and  write  about  the  people 
involved  in  the  game. 

Our  coverage  includes  Penn  State  foot¬ 
ball,  professional  soccer,  minor  league 
baseball  with  an  emphasis  on  high 
school  sports. 

Duties  would  include  layout,  so  QuarkX¬ 
Press  experience  is  a  plus. 

Send  resume,  clips  and  layout  exam¬ 
ples  to  Sports  Editor  Jeff  Pratt,  The 
Sentinel,  P.O.  Box  130,  Carlisle,  PA 
17013. 

Learn  more  about  us  on  our  homepage: 
www.cumberlink.com 

TRADEWINDS,  launched  in  1990,  is 
published  by  the  owners  of  Norway's 
leading  financial  daily,  Dagens  Naer- 
ingsliv.  Continually  expanding,  with  sub¬ 
scribers  in  110  countries  and  a  net¬ 
work  of  correspondents  around  the 
world,  TradeWinds  is  now  established 
as  the  leading  provider  of  international 
shipping  news  on  a  global  scale. 

SHIPPING  JOURNALIST 

TradeWinds  is  in  the  process  of  strength¬ 
ening  its  position  in  America  and  seeks 
a  journalist  to  be  based  at  the  US 
headquarters  in  Stamford,  Connecticut. 
We  are  looking  for  an  experienced 
reporter  with  extensive  knowledge  of  the 
maritime  industry. 

The  successful  applicant  will  have  ex¬ 
cellent  English  skills,  be  highly  com¬ 
puter  literate  and  comfortable  sending 
stories  via  modem.  Willingness  to  travel  is 
a  must. 

To  apply  or  for  more  information  about 
the  position,  please  contact: 

TradeWinds 
Trond  Lillestolen 
Editor  n-  chief 
P.O.  Box  1 1 82  Sentrum 
N-01 07  OSLO,  Norway 
Phone:  (011-47)  220012  30 
Fax:  (011-47)22001210 

DEADLINE  IS  MARCH  16 

WANTED:  An  experienced  reporter  to 
cover  the  outdoors  including  Yellow¬ 
stone  National  Park,  the  environ¬ 
ment,  and  the  Department  of  Energy 
site  for  a  30,000  daily.  Outside  and 
Outdoor  Life  rank  ours  a  top  Rockies 
town.  Send  clips  and  resume  to 
Margaret  Wimborne,  city  editor.  Post 
Register,  P.O.  Box  1800,  Idaho  Falls, 
Idaho  83404  or  E-mail  to: 

mwimborne@idahonews.com 

WEEKLY  AGRIBUSINESS/farming  news¬ 
paper  seeking  experienced  corres¬ 
pondents  for  Indiana,  Kentucky  and 
western  Ohio.  Especially  looking  for 
correspondents  in  western  Indiana, 
Louisville,  KY,  and  Columbus,  Lima 
and  Findlay,  OH,  areas.  Competitive 
pay,  plenty  of  opportunity  to  write 
news  and  features.  Send  resume  and 
clips  to  Mayhill  Publications,  Inc.,  P.O. 
Box  90,  Knightstown,  IN  46148.  No 
columnists  needed. 


QUALITY  NEWSPAPERS 
Wide-ranging  responsibilities  include 
content  and  staff  direction,  new  prod¬ 
uct  development,  community  relations. 
Winning  candidate  will  have  man¬ 
agement  experience,  solid  editing  skills 
and  a  commitment  to  quality  com¬ 
munity  journalism.  QuarkXPress  page 
design  and  Internet  a  plus.  Salary  $60- 
80M  plus  excellent  benefits.  Reply  to 
Box  0841 2,  Editor  &  Publisher. 

WORDSMITH 

Are  you  a  fabulous  writer  and  editor? 

A  strong,  versatile  concept  person? 
Someone  who  understands  pre-teen 
girls  -  their  joys,  their  games,  their 
friendships  -  and  is  able  to  convey 
their  sparkle  and  fun  through  lively, 
magazine-style  text  and  copy?  Then 
we'd  like  to  talk  with  you  about  joining 
Pleasant  Company's  Marketing  Com¬ 
munications  team  to  concept,  write, 
and  edit  marketing  materials  that  con¬ 
vey  our  unique  message  and  fit  our 
notable  format. 

Pleasant  Company's  American  Girls 
Collection®,  American  Girl  Library®, 
and  American  Girl®  magazine  cele¬ 
brate  the  experience  of  growing  up  as 
an  American  girl,  and  our  award¬ 
winning  catalogue  presents  high- 
quality  products  and  clothing  for  girls. 
Our  mission  is  to  educate  and  entertain 
girls  --  to  build  self-esteem,  prolong 
childhood,  and  make  American  history 
come  alive. 

If  you'd  like  to  live  in  beautiful  southern 
Wisconsin  and  work  with  a  team  of  top 
professionals  from  the  Midwest,  New 
York,  and  the  West  Coast,  send  cover 
letter,  resume,  writing  samples,  and 
salary  requirements  to: 

Recruitment  Specialist-DS 
Pleasant  Company 
8400  Fairway  Place 
Middleton,  Wl  53562 
EOE 

THE  COLORADO  SPRINGS  GAZET¬ 
TE  (103,000/125,000)  is  seeking 
a  SPORTS  EDITOR  and  a  DEPUTY 
SPORTS  EDITOR  waiting  for  the 
opportunity  to  lead  an  award-winning 
team  in  a  competitive  market.  Cov¬ 
erage  includes  the  United  States  Olym¬ 
pic  Committee,  AAA  baseball,  two 
Division  I  colleges,  a  42,000-seat  motor- 
sports  venue  and  32  high  schools. 
A  four-person  Denver  bureau  focuses 
on  Denver's  Broncos,  Avalanche, 
Rockies  and  the  Nuggets.  We  are 
seeking  innovative,  experienced  ma¬ 
nagers  who  have  an  eye  for  great  stories, 
are  never  at  a  loss  for  ideas  and 
who  can  motivate  a  full-time  veteran 
staff  of  20.  Send  cover  letter,  resume 
and  non-returnable  work  samples 
to  Kathryn  Sosbe,  training  and  develop¬ 
ment  editor.  The  Gazette,  30  S.  Prospect 
Street,  Colorado  Springs,  CO  80903  by 
March  1 3. 

Your  wealth  is  where  your  friends  are 

Plautus 


Iowa's  Quad-City  Times  is  seeking  a 
financial  executive  to  lead  the  cluster¬ 
ing  of  several  nearby  newspapers, 
shoppers  and  specialty  products.  It  you 
have  a  great  track  record  assembling 
the  nurnbers,  systems,  and  financial 
processes  for  a  strategic  business  unit 
composed  of  historically  independent 
enterprises,  you  may  have  a  bright 
future  in  Lee  Enterprises,  a  growing, 
progressive  multi-media  communica¬ 
tions  company.  Please  send  cover  let¬ 
ter,  resume,  and  salary  history  by 
March  27,  1998  to  Dan  Rogalski,  Lee 
Enterprises,  215  N.  Main  Street, 
Davenport,  lA  52801 . 

INFORMATION  SYSTEMS 

NETWORK  ADMINISTRATOR 
The  state-of-the-art  Information  Systems 
department  of  The  Syracuse  Newspa¬ 
pers  is  looking  for  a  Network 
Administrator.  Successful  candidate 
will  work  in  a  high-energy  team 
environment,  supporting  all  aspects  of 
Corporate  Network,  including  adminis¬ 
tration  and  maintenance  of  Novell  4.x- 
Servers,  Group  Wise  E-mail  and 
GroupWare  system;  and  network 
infrastructure  support.  Requirements 
include:  Windows  95  configuration 
and  troubleshooting  skills;  Microsoft 
Office  Software  suite  experience; 
system  and  Network  security  and 
backup;  excellent  problem-solving  and 
communications  skills;  BA  in  Computer 
Science  or  related  discipline;  minimum 
of  two  years  applicable  experience. 
Macintosh  OS  and  server  experience  a 
plus.  The  Syracuse  Newspapers  offers 
competitive  salary  and  employer-paid 
benefits,  and  values  diversity.  Don't 
miss  this  opportunity  to  work  in  a  high- 
profile  position  at  Central  New  York's 
leading  news  and  information  medium. 
Syracuse  is  surrounded  by  the  beautiful 
Fingerlakes,  Thousand  Islands,  Adiron¬ 
dack  Mountains,  and  is  less  than  a 
day's  drive  to  New  York  City,  Boston, 
Philadelphia,  Toronto,  and  other 
northeast  metro  areas.  Enjoy  the  four 
seasons  as  well  as  affordable  housing, 
great  schools  and  abundant  cultural, 
art  and  sports  activities.  Send  resume 
and  salary  requirements  to: 

The  Syracuse  Newspapers 
Ad#  200 
P.O.  Box  491 5 

_ Syracuse,  NY  13221 _ 

SYSTEMS  ADMINISTRATOR 

Pacific  Stars  and  Stripes,  Tokyo, 
Japan,  is  searching  for  an  experienced 
systems  administrator  with  Windows 
95,  NT,  Macintosh,  and  UNIX  experi¬ 
ence.  We  offer  a  competitive  salary 
and  excellent  benefits  including  bous¬ 
ing  and  relocation  expenses.  For  more 
details,  see  our  display  ad  on  page  53 
of  this  week's  Editor  &  Publisher.  Reply 
to  Pacific  Stars  and  Stripes,  Attn: 
Civilian  Personnel  Office,  Unit  45002, 
APO,AP  96337-5002. 

Fax:  on  (81-3)  3403-5493. 

E-mail  in  ASCII  text  or  MS  Word  (PC): 
jobs-pss@stripes.osd.mil 
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HELP  WANTED 


LIBRARY 


ARCHIVIST/CLIP  LIBRARIAN 

A  rapidly  expanding  company  located 
in  Mercer  County,  NJ  is  currently  seek¬ 
ing  a  highly  organized  individual  with 
an  interest/background  in  library 


Working  autonomously,  you  will  pro¬ 
cess,  photocopy,  distribute  and  ar¬ 
chive  articles  relating  to  our  organization 
from  various  sources  and  catalog 
them  appropriately.  The  detail-oriented, 
highly  flexible  individual  we  seek  will 
be  professional,  resourceful  and  capa¬ 
ble  of  working  independently.  Excellent 
clerical  and  organization  skills  are 
required.  One  plus  year  related  expe¬ 
rience  |i.e.  publishing  industry,  library, 
etc.)  is  a  plus. 

You'll  receive  a  competitive  salary  and 
benefits  package.  For  consideration, 
please  forward  your  resume  to  Box 
08429,  Editor  &  Publisher. 


MARKETING 


MAGAZINE  MARKETING  MANAGER 

American  Girl®,  an  award-winning 
magazine  for  girls  ages  8  to  1 2  with  a 
national  circulation  of  700,000,  is  seek¬ 
ing  a  Marketing  Manager  to  develop 
and  oversee  implementation  of  all  con¬ 
sumer  marketing  strategies. 

This  person  will  plan  and  execute  mem¬ 
bership,  subscription  acquisition,  re¬ 
newals,  collections,  and  additional  re¬ 
venue  strategies  for  American  Girl® 
and  The  American  Girls  News™.  This 
position  will  also  be  expected  to  report 
on  campaign  performance  and  make 
recommendations  for  future  strategies. 

Qualifications  include: 

•strong  working  knowledge  of  subs¬ 
cription-oriented  direct  response  con¬ 
cepts,  techniques,  and  analysis  pro¬ 
cedures 

•3  years  of  circulation  marketing 
management  experience 
•2  years  of  direct  marketing  experi¬ 
ence 

•4  year  degree  in  Business  or  Market¬ 
ing  preferred 

Pleasant  Company  is  located  in  Mid- 
dletan,  Wisconsin  adjacent  to  Madison, 
Wisconsin's  state  capitol  and  the 
home  of  the  University  of  Wiscon¬ 
sin,  Madison  received  high  marks  from 
Rond  McNally's  PLACES  RATED 
U.S.A.,  and  has  been  included  on 
MONEY  magazine's  list  of  the  “Top 
300  Places  to  Live”. 

If  you'd  like  to  live  and  work  in  beauti¬ 
ful  southern  Wisconsin  and  are  ready 
to  tackle  the  demands  of  a  challenging 
professional  position  with  career  and 
growth  potential,  please  send  cover  let¬ 
ter,  resume  and  salary  history  to: 
Recruitment  Specialist-DS 
Pleasant  Company 
8400  Fairway  Place 
Middleton,  Wl  53562 
EOE 


MARKETING 


MARKETING  DIREaOR 

Local  growing  organization  seeking 
experienced  marketing  prafessional 
capable  of  developing  and  implement¬ 
ing  a  complete  market  strategy.  Re¬ 
sponsibilities  include  identifying  cur¬ 
rent  market  segments  and  assessing  the 
current  market's  demographic  data. 
Responsible  for  all  marketing  activities 
of  the  company  as  well  as  promoting 
internal  and  external  marketing 
initiatives  to  favorably  position  the 
company  and  it's  products  within  the 
community.  Requirements  include  a  BA 
in  Marketing  with  a  minimum  of  3 
years  of  marketing  experience.  Ex¬ 
cellent  presentation  skills  required. 
Offers  an  excellent  salary  and  cam- 
prehensive  benefits  program.  Qualified 
candidates  should  send  their  resume  to 
Marketing  Director,  P.O.  Box  5310, 
Lafayette,  LA  70502  or  fax:  (318) 
233-5340. 


SENIOR  RESEARCH  ANALYST 

An  outstanding  opportunity  is  available 
within  our  Marketing  Services  depart- 
i  ment  fora  Seniar  Research  Analyst. 

j  The  ideal  candidate  is  highly  mo- 
:  tivated,  analytical  and  must  be  able 
:  to: 

:  ‘interpret  and  convey  the  results  of 
i  primary  and  secondary  research  data 
:  inta  high  impact  sales  presentations  to 
:  advertisers 

:  ‘think  and  act  strategically  to  help  posi- 
;  tion  The  Dispatch  into  a  stronger  com- 
I  petitive  position  with  readers  and 
advertisers 

‘provide  strong  leadership,  organiza¬ 
tion  and  training  skills 
‘evaluate  new  data  opportunities  and 
analysis  technology  to  support  depart- 
;  mental  objectives 

I  ‘deal  with  multiple  projects  in  a  fast 
i  paced  environment 

i  A  minimum  of  three  years  of  related 
\  media/marketing/research  experience 
;  and  a  Bachelor's  or  Master's  degree  in 
I  marketing  or  related  field  is  required, 
i  Must  have  strong  aptitude  in  working 
j  with  SPSS,  Mapinfo,  Access,  Excel  and 
:  PowerPoint.  Prefer  background  in 
:  media  analysis. 

i  The  Columbus  Dispatch  offers  a  posi- 
:  tive  work  environment  and  a  competitive 
j  compensation  and  benefits  package 
i  including  401  (k),  health  insurance 

•  with  no  monthly  premium,  and  tuition 
:  assistance. 

j  Please  submit  resume  and  salary 

•  requirements  to: 

j  THE  COLUMBUS  DISPATCH 

:  Human  Resources  Department 

i  34  S.  Third  Street 

i  Columbus,  OH  43215 

j  Equal  Opportunity  Employer 


The  weapon  of  the  brave  is  in  his  heart 

Unknown 


NEW  MEDIA 


TAMPA  BAY  ONLINE  needs  a 
technology  manager  conversant  in 
Unix,  Novell,  Windows  NT,  HTML, 
CGI,  PERL,  Java  and  C.  Audio/videa 
skills  essential.  Apply  to: 

pbreckenridge@tboweb,com 

PHOTOGRAPHY 


ASSISTANT  PHOTO  EDITOR 
The  Anchorage  Daily  News,  Alaska's 
largest  newspaper,  is  looking  for  an 
energetic  editor  to  help  direct  an 
award-winning  phatography  staff.  The 
position  as  a  night  photo  editor/ 
assigment  editor  includes  scheduling  a 
six-person  shooting  staff,  caordinating 
photo  coverage  and  taking  a  lead¬ 
ership  role  in  digital  imaging.  Three 
years  of  newspaper  experience  and  pro¬ 
ficiency  with  Photoshop,  QuarkXPress, 
and  remote  photo  transmission  re¬ 
quired.  Our  McClatchy-owned  paper 
covers  all  of  Alaska,  with  emphasis  on 
the  Anchorage  area.  Our  aspirations 
far  outstrip  our  72,000  (daily)  circula¬ 
tion,  and  we  are  looking  for  someone 
who  can  help  us  take  the  next  step 
forward.  Send  resume  and  portfolio  to 
Anchorage  Daily  News,  Attn:  Human 
Resources,  P.O.  Box  149001,  Ancho¬ 
rage,  AK  9951 4. 


INFORMATION  SYSTEMS 


PHOTOGRAPHY 


PHOTOGRAPHER 

12,000  circulation  AM  daily  needs 
photojournalist  ta  fill  two  person  staff. 
Leaf  system,  Jobo  processor,  Mac  with 
Photoshop.  Send  letter,  resume,  non- 
returnable  samples  of  work  to  manag¬ 
ing  editor,  News-Times,  P.O.  Box  912, 
El  Dorado,  AR71731. 


_ PREPRESS _ 

A  LARGE  metropolitan  newspaper 
located  in  the  South  West  has  an 
immediate  apening  for  an  experienced 
Director  of  Pre-Press/Composing  Room. 
The  successful  candidate  will  be  re¬ 
sponsible  for  directing  Pre-Press/ 
Composing  Room  operations  in  a 
timely,  cost  effective  manner  through 
the  effective  use  of  equipment  and 
personnel.  We  are  seeking  an  individ¬ 
ual  with  at  least  five  years  of  direct 
supervisory  experience  who  exhibits 
excellent  leadership,  interpersonal  and 
verbal  communication  skills.  Typeset¬ 
ting,  ad-makeup,  and  page  composi¬ 
tion  knowledge  are  required.  A  com¬ 
petitive  salary  and  comprehensive 
benefits  package  is  available.  Please 
submit  your  resume  with  salary  history 
to  Box  08427,  Editor  &  Publisher. 


INFORMATION  SYSTEMS 


Systems  Administrator 

PACIFIC  STARS  AND  STRIPES,  the  editorially-independent 
daily  newspaper  serving  the  U.S.  military  community  throughout  the 
Pacific,  is  searching  for  a  Systems  Administrator  with  Windows  95, 
NT,  Macintosh,  and  UNIX  experience.  Oracle  database  and 
newspaper  application  experience  is  a  plus.  We  seek  a  self-starter 
with  superior  oral  and  written  skills  to  manage  our  user  accounts, 
backups,  communication  tines,  and  local,  WAN,  and  Internet 
networks.  The  successful  candidate  must  be  an  U.S.  citizen  and  be 
available  to  travel  occasionally  to  network  locations  in  Japan, 
Okinawa  and  Korea. 

Pacific  Stars  and  Stripes  is  located  in  Tokyo,  Japan,  one  of  the 
world’s  most  exciting  cities.  We  offer  an  attractive  compensation  and 
benefits  package  including  a  competitive  salary:  relocation 
expenses;  government-paid  housing  assistance:  Department  of 
Defense  schooling  for  grades  K-12;  access  to  military  shopping, 
medical,  and  recreational  facilities;  401  (k),  retirement,  and  group 
insurance  plans:  and  travel  to  and  from  the  U.S. 

To  apply  for  this  unique  once-in-a-lifetime  opportunity,  send  your 
current  resume,  with  salary  requirements  anci  an  accompanying 
cover  tetter,  in  confidence  to;  Pacific  Stars  and  Stripes,  ATTN; 
Civilian  Personnel  Office,  Unit  45002,  APO  AP  96337-5002;  fax  to: 
011-81-3-3403-5493;  or  e-mail  in  ASCII  text  or  MS  Word  (PC)  to; 
jobs-pss@stripes.osd.mil  —  All  applications  should  be  received  by 
March  27.  1998. 

AN  EQUAL  OPPORTUNITY  EMPLOYER 
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HELP  WANTED 


PRODUCnON/TECH 


PRODUaiON/TECH 


PRESSROOM 


PREPRESS 


PRESSROOM  MANAGER 

Zone  3  doily  has  on  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


CNI  CORPORATION,  a  systems  inte¬ 
gration  company  servicing  the  news¬ 
paper  industry  is  seeking  candidates 
experienced  in  newspaper  workflow 
and  capable  of  training  on  MS  Word 
and  QuarkXPress.  Novell  and/or  MS 
networking  experience  is  desirable. 

E-mail  resume  to  hr@cnicorp.com 


PRODUaiON  SUPPORT  TECHNICIAN 
The  Hartford  Courant  has  an 
immediate  opening  for  a  hands  on 
electrical  and  mechanical  technician. 
The  ideal  candidate  will  have  three 
years'  electronic  experience;  two 
years'  mechanical  experience  in  main¬ 
taining  and  repairing  bindery,  insert¬ 
ing  and  ink  jet  equipment;  and 
excellent  electronic  and  mechanical 
aptitude  with  specific  knowledge  of  com¬ 
puter-based  machine  control  systems. 

We  offer  competitive  salary,  choice  of 
benefit  plans,  and  free  parking. 
Interested  candidates  may  submit 
resume  with  cover  letter  including 
salary  requirements  to  The  Hartford 
Courant,  Employee  Services  and  Com¬ 
munity  Affairs,  285  Broad  Street, 
Hartford,  CT  06 11 5. 

EOE 


PRESSRCX>M 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  necessary. 
If  you  know  prepress,  SQL,  or  NT, 
like  travel,  and  want  out  of  deadline 
dilemmas,  send  resume  to  Managing 
Editor,  Inc.,  Attn;  Peter,  101  Greenwood 
Avenue,  Suite  330,  Jenkintown,  PA 
1 9046  or 

_ E-moil:  pkelts@maned.com 


NEWSPAPER  TECHNICIAN 


European  Stars  and  Stripes,  the  news¬ 
paper  for  members  of  the  military  ser¬ 
vices  overseas,  located  in  Darmstadt, 
Germany,  is  looking  for  a  Newspaper 
Technician. 


Applicants  must  have  experience  in  pre¬ 
press  production  of  a  daily  newspaper. 
This  includes  in-depth  knowledge  of 
networking  utilizing  Windows  NT  4.0 
and  Macintosh  Operating  systems. 
Ability  to  support  QuarkXPress, 
Microsoft  Office  applications,  and 
Macintosh  and  PC  graphics  programs 
is  required.  Additional  experience  is 
required  supporting  OPI,  Imagesetter, 
scanners  and  color  quality  control 
along  with  knowledge  of  TCP/IP  rout¬ 
ing  and  remote  communications  via 
ISDN  and  telephone. 


Resumes  may  be  mailed.  E-mailed,  or 
faxed  to  the  following  address. 


European  Stars  and  Stripes 
Attn;  Jerry  Kidder,  Director  of  MIS 
Unit  29480 
APOAE09211 
Fax:  (011-49)6155-601408 
Phone:  (01 1  -49)  61 55-  601209  or 
(011-49)6155-601318 
E-mail:  Kidderj@mail.estripes.osd.mil 


PRODUaiON/ 
COMPOSITION  MANAGER 

Fast-paced,  3-shift  operation  produces 
20  weekly  shoppers.  Candidate's 
strongest  trait  should  be  ability  to  lead 
30-h  employees  to  produce  pages 
accurately  and  quickly  in  a  deadline 
environment.  Knowledge  of  QuarkX¬ 
Press,  Photoshop,  pagination  software, 
and  network  helpful,  but  tech  support  is 
on-site.  Reports  to  GM.  Compensation 
is  salary  plus  incentive;  competitive  for 
industry.  Zone  1 . 

Send  resume,  including  salary  history 
to  Box  08422,  Editor  &  Publisher. 


PRODUaiON  DIREaOR 

Mid-size  AM  daily  in  the  Southeast 
seeks  production  director  to  manage 
all  aspects  of  the  company's  prod¬ 
uction  operations,  including  pre-press, 
press  and  mailroom.  Excellent  lead¬ 
ership,  motivational  and  communica¬ 
tion  skills  required.  Experience  with 
Urbanite  presses  preferred.  Excellent 
wage  and  benefit  package.  Pre¬ 
employment  drug  test  required.  Please 
send  resume  and  salary  requirements 
to  Box  08428,  Editor  &  Publisher. 

PRODUaiON/COMPOSITION 
TECHNICAL  SUPPORT  MANAGER 

Fost-paced,  3-shift  operation  produces 
20  weekly  shoppers.  Candidate  will 
support  composition  department  using 
QuarkXPress,  PhotoShop,  Illustrator, 
Managing  Editor,  AIS,  InPosition,  in 
all-MAC  environment.  Must  be  fully 
knowledgeable  in  all  software,  network 
management,  RIP/imagesetting,  and 
4-Color  printing.  Must  be  good  com¬ 
municator,  integrating  well  with  com¬ 
position  and  pressroom  manager,  this 
is  not  a  job  for  a  “techie".  Reports  to 
GM.  Will  also  manage  a  tech  support 
specialist.  Compensation  is  salary  plus 
incentive;  competitive  for  industry. 
Zone  1 . 

Send  resume,  including  salary  history 
to  Box  08424,  Editor  &  Publisher. 


The  job  requires  weekend  and  shift 
work  as  well  as  stand-by  duty.  Starting 
compensation  packoge  is  in  the  range 
of  $50,000-$60,000  depending  on 
experience  as  well  as  housing  and  cost 
of  living  allowances  for  candidates 
hired  from  the  U.S. 


NEEDED  in  Brattleboro,  VT: 

(1 )  WEB  OFFSET  PRESSMAN  and 

(2)  PREPRESS  CAMERA  PERSON 

If  by  some  miracle  you  can  do  both... 
great!  Both  involve  our  daily  morn¬ 
ing  newspaper  plus  other  commercial 
printing. 


If  you'd  like  to  relocate  to  the  country, 
be  near  many  recreational  opportunities 
and  work  for  a  small  operation  please 
write  or  call  Richard  Macko,  publisher, 
Brattleboro  Reformer,  P.O.  Box  802, 
Brattleboro,  VT  05302,  (802)  254-231 1 . 


THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom.  Re¬ 
sponsibilities  include:  operation  of 
press,  general  maintenance,  ordering, 
hiring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tab  in  a  beautiful  mountain  com¬ 
munity.  Call  (970)  925-2220  ext.  212. 


http://www.mediainfo.com 


WANT  TO  EARN  PEANUTS 
UNDER  A  PALM  TREE? 
Caribbean  Compass,  a  monthly  marine 
newspaper  covering  the  Southern 
Caribbean,  has  an  opening  for  a  GRA¬ 
PHIC  DESIGN  and  PRODUCTION 
MANAGER.  Send  resume  to  Compass 
Publishing,  Brick  House,  Back  Street, 
Bequia,  St.  Vincent. 

FAX:  (809)  457-3410 
E-mail;  compass@caribsurf.com 
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Job  Hunting? 

Buying? 

Selling? 

-Hiring?  f 

I  1  J  :ir:3'?  .)R  3.'  .  Iv.  . 

I  OR  JUST  LOOKING?  ' 

Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who’s  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 


New  ads  every  week! 


Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  1 1  West  19th  Street,  New  York,  1001 1 


IIW  19lh  Street  •  New  York,  NY  1(K)11  •  Phone  (212)  675-4380  •  Fax  (212)929-1259  •  hazelp@mediainfo.com  •  mattw'@mediainfo.com 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  neict  Saturday's  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 

the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . 

. .  $110  pci 

2-5  weeks . 

. .  .$105  pci 

6-13  weeks . 

. . .  $100  pci 

14-26  weeks . 

. . .  $  95  pci 

27-52  weeks . 

...  $  90  pci 

PAYMENT 


n/lake  check  payable  to  Editor&  Publisher 
or  charge  to  your  American  Express. 

VTS4  jiBgaii^  MasterCard  or  Visa.  Please  supply  name 

■■■■t  X(gp||gr  on  card,  account  number,  expiration  date 

and  card  holder’s  signature. 

Please  note:  International  ckIs.  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for.  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  ha2elp@mediainf0.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


POSITIONS  WANTED 

EDITORIAL 

EDITORIAL 

EXPERIENCED  EDITOR,  writer,  reporter 
looking  for  position  os  a  magazine 
editor  or  writer  for  sports  publication. 
Experience  covering  pro,  college  and 
high  school  sports.  1  am  willing  to 

NY-BASED  Managing  Editor  with  10 
years  national  news  and  online  expe¬ 
rience  seeks  editing,  writing,  freelance 
work.  (914)  923-3877  or 

E-mail:  warrenm@bestweb.net 

relocate.  Phone:  (713)  783-3049  for 
resume,  clips  and  references. 

VERSATILE  unrestricted  free  agent 
seeks  new  team.  24  years  experience 
with  mid-size  newspaper  in  systems, 
editing,  sports,  Internet,  layout, 
supervision  and  more.  (610)  488- 
91 33  or  mluke@enter.net. 

EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  Zone  5  or  7  specialty  publication 
or  public  relations.  (305)  891  -2595. 

1  HAVE  1 5  years  of  writing,  editing 
and  opinion-making  experience  with 
major  metro  newspapers.  Canservative 
to  moderate.  News  and  sports  commen¬ 
tary.  Seek  position  as  columnist.  Reply 
to  ^x  08312,  Editor  &  Publisher. 

FREELANCE 

LONDON-BASED.  Excellent  freelance 
journalist.  Over  10  years  U.S.  and 

U.K.  experience.  Most  topics  including 
financial,  accounting  standards. 

Call  011  (44-171)821-6758 

1  SPEOIALIZE  in  trov©!  to  Lotin  Amcrico. 

TRAVEL  WRITERS  WANTED 

Interested  in  writing  regular  column  for 
newspapers.  FAX  (352)  374-4323. 

E-mail:  jgfootprints@mindspring.com 

TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  books! 

Free  travel!  Jeff  (973)  575- 1 005. 

QUESTIONS? 


VOICE:  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


Attention: 

Positions  Wanted  Advertisers 

For  quicker  placement, 
you  can  Fax  or  e-mail  your  Positions 
Wanted  ad  along  with  your 
Visa/Master/Amex  card  number 
and  expiration  date. 

(212)  929-1259  or 
E-mail:  mattw@mediainfo.com 
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Flaws  In  The  Farm  League 


0:.LEGE  JOURNALISM  IN 
the  199()s  is  full  of  chal¬ 
lenges.  From  exposing 
the  eoverup  of  campus 
crime  to  reporting  on  the 
spending  of  multimillion-dollar  athletic 
departments,  student  journalists  are 
expected  on  a  daily  basis  to  act  coura¬ 
geously  in  the  face  of  pressure  from 
administrators,  faculty  and,  often,  other 
students,  many  of  whom  have  direct 
control  over  their  academic  and  pro¬ 
fessional  future. 

But  college  journalists  across  the 


those  experiences  are  teaching  some 
troubling  lessons. 

To  many  who  haven’t  walked  the 
halls  of  a  high  school  for  several 
decades,  the  notion  of  a  strong,  sub¬ 
stantive  high  school  press  may  be  a 
surprise.  But  after  the  Supreme  CT)urt 
ruled,  in  a  1969  ease  involving  students 
who  wore  black  armbands  to  school  in 
protest  of  the  Vietnam  war,  that  stu¬ 
dents  do  not  shed  their  First 
Amendment  rights  at  the  schoolhouse 
gate,  the  principle  of  press  freedom 
began  to  be  applied  to  the  public  high 


country  are  living  up  to  these  chal 
lenges,  often  with  stun¬ 
ning  success.  In  fact, 
the  college  press  is  at 
the  forefront  of  some 
important  battles  over 
access  to  government 
records,  shield  law  s 
and  libel  laws  —  bat¬ 
tles  the  commercial 
media  and  the  public 
have  significantly  prof¬ 
ited  from. 

However,  I  think  it  is 


school  press 


Officially 
sanctioned  school 
censorship  means 
more  student 
journalists  can’t 
distinguish 
journalism 
from  PR 


B>  the  early  198()s, 
courts  across  the  coun¬ 
try  had  ruled  that 
unless  public  school 
officials  could  show 
evidence  that  substan¬ 
tial  disruption  of 
school  activities  was 
imminent,  they  could 
not  censor  school- 
sponsored  student 
publications  simply 
because  material  was 


a  mistake  to  presume 
that  the  courage  under  pressure  we  so 
often  sec  from  campus  journalists  is  a 
given,  something  that  needs  no  tend¬ 
ing  or  support.  In  fact,  1  think  the 
future  of  the  college  press  —  and  of 
our  profession  —  is  threatened  by 
events  that  occur  before  these  stu¬ 
dents  ever  enter  the  ivied  halls  of  high¬ 
er  education.  The  experiences  young 
journalists  have  in  high  school  are  as 
fundamental  to  their  perception  of  the 
role  of  a  free  press  as  anything  that 
happens  in  the  years  that  follow.  And 
for  many  high  school  students  today. 
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37 
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controversial  or 

expressed  unpopular  views.  As  a  result 
of  these  protections,  and  the  increased 
professionalism  of  high  school  journal¬ 
ism  teachers  and  publication  advisers, 
student  publications  routinely  began  to 
discuss  real  issues  —  such  as  drug 
abuse  and  school  funding  —  rather 
than  limiting  their  coverage  to  gossip 
columns  and  interviews  with  the 
teacher  of  the  month. 

Then  in  1 988,  the  Supreme  Court 
pulled  the  rug  out  from  under  the  bur¬ 
geoning  freedom  of  the  high  school 
press.  In  a  case  that  arose  from  a 
school  in  suburban  St.  Louis,  the  High 
Court  sanctioned  censorship  of  stories 
about  teen  pregnancy  and  divorce 
from  a  student  newspaper.  Ruling  in 
Hazelwood  School  District  vs. 
Kiiblmeier,  the  court  said  school  offi¬ 
cials  have  the  authority'  to  censor  most 
avenues  of  school-sponsored  student 
expression  on  the  high  school  level  — 
when  they  can  show  censorship  is 
“reasonably  related  to  legitirflate  peda- 

Goodmati  is  executive  director  of  the 
Student  Press  Law  Center  in 
Arlington,  Va. 


gogical  concerns.”  That  phrase,  legalese 
for  having  “an  educational  excuse,”  dra¬ 
matically  lowered  the  First 
Amendment  hurdle  set  by  lower  courts 
for  school  officials  to  overcome  before 
legally  censoring  student  newspapers, 
yearbooks  and  magazines.  The  court 
notably  refused  to  extend  its  ruling  to 
the  college  student  media. 

Journalism  educators  uniformly  con¬ 
demned  the  decision  and  predicted 
that  censorship  would  increase  as  a 
result.  And  in  fact,  requests  for  legal 
assistance  received  by  the  Student 
Press  Law  CT-nter  in  the  years  since  the 
ruling  have  jumped.  In  1988,  we 
received  548  calls  for  help  from  stu¬ 
dents  and  their  advisers  around  the 
country.  By  1996,  that  number  had 
increased  to  almost  1,500. 

Among  the  censorship  incidents 
described  to  the  Student  Press  Liw 
Center  have  been  attempts  by  students 
to  report  accusations  against  school 
officials  of  sexual  harassment,  anti- 
Semitism  and  inappropriate  sexual 
contact  —  even  though  the  accusa¬ 
tions  were  part  of  eourt  cases  or  had 
been  aired  in  the  local  media.  Also 
censored  were  students  who  wanted 
to  write  about  an  off-campus  fight  and 
a  shoplifting  arrest  on  a  school  field 
trip.  School  officials  even  censored 
stories  describing  the  dangers  of  alco 
hoi  and  drug  use  and  urging  students 
to  improve  their  behavior  at  school. 
Such  articles  reflect  badly  on  the 
school,  said  one  principal  attempting 
to  justify  his  actions.  For  many  school 
administrators,  teaching  the  principles 
of  good  journalism  loses  out  to  the 
desire  to  create  a  positive  image,  no 
matter  how  unrealistic  it  may  be. 

The  consequence  is  a  growing  num¬ 
ber  of  high  school  students  who  have 
been  taught  that  it  is  not  only  accept¬ 
able  for  government  officials  to  deter¬ 
mine  what  is  and  isn't  news,  but  that  it 
is  simply  the  way  the  world  works. 
They  learn  that  their  role  is  to  accept 
what  information  is  given  to  them  — 
and  not  to  ask  the  difficult  questions. 

They  may  become  proficient  writ¬ 
ers,  able  to  craft  a  story  without  gram¬ 
matical  or  punctuation  errors.  But  they 
have  lost  the  distinction  between  pub¬ 
lic  relations  and  journalism.  They  are 

(See  Shop  Talk  on  page  J  5) 
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NAA  PUBLISHERS 


CONVENTION  PACKAGE 

March  7,  April  18  &  April  25 


It’s  the  industry’s  NAA  Publishers  Convention!  This  annual 
conference  attracts  hundreds  of  the  most  influential  news¬ 
paper  executives  to  discuss,  project,  plan  and  promote  the 
future  of  the  newspaper  industry!  Being  held  April  19-22, 
1998  in  Dallas,  Texas,  the  NAA  Publishers  Convention  will 
be  the  center  of  the  industry’s  attention. 

Attendees  and  non-attendees  throughout  the  world  will  look 
to  E&P  magazine  for  information  about,  and  news  coverage 
of,  this  important  event  as  well  as  product  and  service  data. 

March  7  -  NAA  Publishers  Convention  Planning  Issue 
Coverage  of  this  exciting  event  will  begin  in  the  March  7 
issue  of  E&P  -  the  NAA  Publishers  Convention  Planning 
Issue.  With  a  readership  of  over  81,000,  E&P  can  help  you 
alert  publishers  of  the  importance  of  your  product  or  service. 


April  18  -  NAA  Publishers  Convention  Issue 
Kick  off  the  conference  with  an  ad  in  E&P’s  NAA  Publishers 
Convention  Issue.  Distributed  at  registration  and  during  the 
conference,  this  issue  highlights  the  week’s  activities  and  fea¬ 
tures  “Who’s  Staying  Where”  -  a  guide  to  conference  atten¬ 
dees,  their  business  affiliation  and  their  hotels.  Publishers  will 
carry  E&P  throughout  the  conference  to  use  as  a  reference  as 
well  as  a  source  for  the  latest  industry  news.  Don’t  miss  this 
opportunity  to  advertise  in  E&P! 

April  25  -  NAA  Post  Publishers  Convention  Issue 
E&P  wraps  up  the  conference  in  the  April  25  issue  -  the  NAA 
Post  Publishers  Convention  Issue.  Remind  newspaper  execu¬ 
tives  of  your  product  or  service  as  they  seek  news  coverage  of 
this  industry  event! 


MAKE  SURE  YOUR  AD  IS  THERE! 

ADVERTISERS  DISCOUNTS; 

Advertise  in  all  three  issues  and  receive  at  least  15%  off  your  regular  contract  rate  or  open  rate.  Ad  copy  may  differ. 
The  Planning  Issue  ad  may  be  smaller  than  the  Conference  or  Post-Conference  ads. 

Contact  your  local  E&P  representative  for  rate  information. 


Sales  Representatives: 

Howard  Flood.  Eastern  &  Canadian  Regions,  (212)  675-4380  ext.  160 
Betsy  Maloney.  Mid-Allantic  Region.  (212)  675-4380  ext.  159 
Joanne  Stahl.  New  England  Region,  (212)  675-4380  ext.  158 
Ramona  Cox.  Southern  Region.  (312)  641-0041 
Mike  Madden.  Midwest  Region.  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  Regions,  (510)  888-9640 
Classified  Department:  (212)  675-4380  ext.  170 


ne  E&P  NAA 


^'^ition  Planning  Issue: _ 

Deadline:  Feb.  27, 1998 


Space  Deadline:  Eel 

The  E&P  NAA  IhiblLshers  Comention  Issue: 


Space  Deadline:  Apr.  6. 1998  •  Material  Deadline:  Apr.  8. 1998 

_ The  E&P  NAA  Post  Publishers  Comention  Issue: _ 

Space  Deadline:  Apr.  15, 1998  •  Material  Deadline:  Apr.  17, 1998 


While  newspapers  aren’t  the  only  ones  who’ve  discovered  the  enormous  revenue  potential  of  local  online  advertising,  they 


are  the  ones  with  the  most  to  lose.  You  can  surrender  your  city  without  a  fight.  Or  you  can  join  the  150  other  news 


3 


organizations  who’ve  enlisted  Zip2  to  help  defend  their  turf.  With  ZipZ’s  CityGuide  Suite of  products,  you’ll  have  all  the 
tools  you  need  to  build  traffic  and  revenue  and  block  the  Internet  giants  -  everything  from  arts  &.  entertainment  guides,  to 
automotive  and  real  estate  guides,  to  a  Business  Directory,  community  self-publishing  services,  editorial  tools  and  more.  Zip2 
even  offers  comprehensive  sales  and  marketing  support  to  help  you  attract  readers  and  advertisers  alike.  So  if  you’re  worried 


I 


about  the  competition  putting  up  a  site  in  your  town,  call  Bruce  Murray,  our  Vice  President 
of  Channel  Alliances,  at  (212)  973-9501.  He’ll  show  you  how  to  curb  unwanted  development. 


Zip2  CityGuide  Suite 
Rrts  &  Entertainment  Guide 
Real  Estate  Guide 
Ruto  Guide 
Business  Directory 
Community  Self-publishing 


Editorial  Tools 


Microsoft  has  10,  Y^oo!  has  12, 

'  '  ■ 

and  AOL  has  32..Sobner  or  later, 
they’ll  have  one  in  your  market,  too 


S\Z#p2 


\Ne  power  the  press 


